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LUXE 02
Welcome, to this, the second edition of Luxe magazine.

As summer engulfs the northern hemisphere, we treat ourselves to 
a peek at some of the world’s most beautiful and exclusive getaway 
destinations. Maya Boyd reports back from Ibiza, or ‘La Isla Blanca’ to use 
its local name, as it continues to establish itself as so much more than just 
a great place to party. Meanwhile, Mark Johanson is lucky enough to dally 
in exuberant Panama City, “where virgin jungle meets urban jungle.”

Continuing the summer theme, we select some of our favourite floral 
jewellery pieces, each capturing the essence of nature, and we remind 
ourselves of the genius of Frida “I paint flowers so that they do not die” 
Kahlo, one of Mexico’s greatest artists. Frida’s work is currently being 
featured at the New York Botanical Gardens in an exhibition entitled 
‘Frida Kahlo: Art, Garden, Life’.

Moving into the fast lane, Mandy Hegarty pops into Monaco, where “the 
crème de la crème of the jet-set crowd leave hints of their presence at 
every turn,” before hopping on the bus to Cannes to take us behind the 
scenes of the Film Festival. Continuing the French theme, wine expert 
Philip Moulin laments “a Parker-less en Primeur” as the world of wine 
bids farewell to Robert Parker’s famous annual report.

Jade McLean is in rueful mood too, albeit only for the loss of the world’s 
(previously) most eligible bachelor George Clooney to super-intelligent 
human rights lawyer Amal Alamuddin, while Elizabeth Prosser highlights 
the equally noble career of actress and founder of the billion-dollar 
Honest Company, Jessica Alba.

May we wish you a happy summer, wherever you happen to be, and leave 
you with the words of the English poet John Keats.

“I almost wish we were butterflies and liv’d but three summer days – 
three such days with you I could fill with more delight than fifty common 
years could ever contain.” 

The Luxe editorial and design team.
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The Fabergé Pearl Egg
This exquisite one-of-a-kind objet 

d’art has been created in collaboration 
with the Al-Fardan family of Qatar, 
one of the world’s most renowned 

collectors of pearls. The egg is a 
celebration of these shining “jewels 
of the sea” and features 139 white 

pearls with a golden luster, 3,305 
diamonds, carved rock crystal and 

mother-of-pearl set on white 
and yellow gold. Each pearl was 

painstakingly hand-selected by Hussain 
Ibrahim Al-Fardan from his very own 

private collection.
Price on request

The Lux iPhone 6 by Brikk 
If the iPhone 6 is not dazzling 
enough, this diamond and gold 
iPhone 6 should hit the spot. The 
body is encased in two layers of 
24 carat solid gold (available in 
yellow and pink gold, or platinum) 
and the Apple logo is embedded 
with a stunning collection of 
brilliant white diamonds, all hand-
polished for a superb finish.
Price from $9,895

Luxuriator Sunglasses by Franco.
The playfully chic limited edition Lux 
Due style 45 sunglasses are the latest 
offering from luxury eyewear designer 
Franco Vahe, who counts Paris 
Hilton, Paul McCartney, Beyonce and 
Sting among his celebrity following. 
Handcrafted in 18 carat white gold 
with buffalo horn temples, they 
are embellished with 240 sparkling 
diamonds, and polished to an 
impeccable finish.
$35,000

photo by Raffix.com

Gifts &Gadgets
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Roland Iten R60 Diablo Belt Buckle.
One-of-a-kind, the Roland Iten R60 Diablo 
belt buckle is the result of a collaboration 
between Swiss engineer Roland Iten and 
world-renowned jewellery expert and watch 
collector Claude Sfeir. The exceptionally 
rare and valuable kite-shaped 60.66 carat 
diamond can be traced back about 160 years, 
however the almost flawless diamond has 
been in existence for millions of years. The 
uniquely subtle cognac color of the diamond 
is brilliantly enhanced by a beautiful rose gold 
buckle setting. As with all Roland Iten buckles, 
this special mechanical appendage blends art 
with engineering, as it expands and retracts 
automatically according to the position of 
the wearer, making it the ultimate discerning 
gentleman’s accessory.
Price on Request

The #1 Batmobile
A perfect gift for the Batman fan who has everything. This 
street legal Original Batmobile, customised from the Lincoln 
Futura by George Barris in 1965, was driven by the legendary 
Adam West and Burt Ward (aka Batman and Robin), and spent 
most of its colourful life on television and movie sets, in car 
shows and museums. For the very first time since it left Barris’ 
private collection, the Barrett-Jackson Showroom has put it up 
for sale on jamesedition.com with memorabilia that includes a 
Batmobile pinball machine signed by Adam West. KAPOW!
Price on Request

Waterford Crystal London Desktop Bar
This unique desktop bar crafted out of 
leather and crystal makes a beautiful luxury 
home for your favorite tipple, designed 
by award-winning British designer Jo 
Sampson for Waterford Crystal. It includes 
four leather coasters, a leather tray, a 
square and round crystal decanter, two 
London hi-ball glasses and two London 
tumblers.
$17,500

GIFTS & GADGETS

photo by Neiman Marcus

Source: Barrett-Jackson Showroom, via JamesEdition.com
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GIFTS & GADGETS

Sutra Jewels
An exceptional statement 
18 carat black gold collar 
necklace with 144 carat 
turquoise and 56 carat 
rose cut diamonds.
$150,000
       

Sutra Jewels
Sensational ruby and diamond 

earrings set in 18 carat rose gold 
by Sutra Jewels. The diamonds 

complement the effect of 
vibrant and exotic rubies 

resulting in a captivating evening 
look that sparkles at every turn.

$33,000

David Morris 
Meticulously crafted, pear-shaped 
and oval diamond ‘Wave’ necklace 
that sits elegantly upon the neck, 
with stunning micro set diamonds 
set in 18 carat white gold.
Price on request

David Morris 
Resplendent asscher cut, 

pear-shaped and round 
diamond earrings set in 

18 carat white gold as a 
perfect complement to 

any special occasion.
Price on request

David Morris 
Carved Zambian emerald 
bracelet with marquise and 
pear shaped motifs, framed by 
a glistening cluster of brilliant 
white diamonds, set in 18 carat 
white gold.
Price on request
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Hart Audio D&W Aural Pleasure 
Loudspeakers
The limited edition D&W Aural
Pleasure loudspeakers, cast in solid
bronze, fuse the ancient art of 
bell-founding with state of the 
art acoustic technology to deliver 
a lucidity of sound that is simply 
breathtaking. Castings are made 
for Hart by a British foundry 
that specialises in casting fine art 
sculptures.
$31,500 

GIFTS & GADGETS
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YSL Rouge Serum
High in the Atlas Mountains in Morocco 
lies an age-defying secret. The Pistil 
of Saffron flower is tracked down and 
carefully picked by hand to formulate 
the exclusive Yves Sant Laurant Rouge 
Serum, a highly concentrated serum 
that combats the signs of aging, and 
promotes tighter and more radiant skin 
with absolute skin tone uniformity.
$425

Brikk dog harness
Brikk, in collaboration with 

international pet brand Buddy 
Belts, has designed this  

dazzling accessory for your 
loyal companion. Each harness 
is finished with an under layer 
of ultra soft leather ensuring 

the ultimate comfort, adorned 
with 24 carat yellow gold and 

diamond motifs.
From $6,995

Oscar de la Renta
Romantic garden-

inspired strapless floral 
embroidered gown is 

a stand out option for 
summer weddings and 

elegant cocktail parties.
$14,990

GIFTS & GADGETS
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Baselworld
The latest and greatest timepieces from the world’s largest and most 
important watch fair.
Despite the fact that Baselworld is held in one of the world’s smaller countries, 
the influential watch fair once again exceeded expectations. Uniting around 
150,000 industry professionals, buyers and journalists from every continent, the 
Oscars of the watch world showcased an endless parade of tens of thousands of 
tons of dazzling jewellery and watches, as 1,500 of the industry’s elite and most 
distinguished brands used the event as a platform to release their products.

(continued)
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In our previous issue, we explored the groundbreaking styles that 

were drawing the most attention at this year’s event. It was 

clear that each brand endeavoured to bring a new look to the 

table, with a fresh take on straps, colours, dials and mechanics. 

Contemporary interpretations of classic designs, thinner straps, 

rose gold and precious coloured gemstones are just some 

of the styles that are in this year, as are watches influenced 

by a passion for motor sports and classic cars. Furthermore, 

this year’s event was characterised by the introduction of the 

Smartwatch, with much debate upon whether traditional Swiss 

giants are also gearing up to propel themselves into the digital 

era with their own versions. 

Now that the Mess Basel convention centre has closed its doors 

for another year, we shine the spotlight on some of the best 

looks, most intriguing designs and stand out timepieces from 

this year’s event.

Bremont, in collaboration with Jaguar
MKII

Two classics, Bremont and Jaguar, 
captured the spirit of the golden age 
of sports motoring with a model 
intended to appeal to both watch and 
car enthusiasts. Bremont, who already 
produce custom-made clocks for 
Jaguar, crafted the lightweight MKI and 
MKII watches, inspired by the 1960s 
Jaguar E-Type racing car’s speedometer.

Rolex 
DateJust Pearlmaster

Rolex’s solid white and gold DateJust 
Pearlmaster is a thing of beauty. 
Decorated with colored sapphires 
and diamond hour markers, its high 
precision movement is protected by a 
sapphire backed oyster case that can 
take submersion into water up to 100 
meters.

Hublot 
Big Bang Ferrari Black Ceramic

A collaboration between Ferrari and 
Hublot, the Big Bang Ferrari Black 
Ceramic is an exceptional sports 
watch in honour of exceptional racing 
cars, adorned with details in Ferrari’s 
legendary red colour. The dial features 
an appliqué of the iconic prancing horse 
at 9 o’clock, while the minute counter 
and date window appear at 3 o’clock in 
the colours of the Ferrari shield.
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Graff 
MasterGraff Floral Tourbillon

Drawing powerful inspiration from 
nature, the MasterGraff Floral 
Tourbillon features three individually 
rotating flowers in full bloom, a 
beautiful crafted tourbillon, delicate 
petal hands and a stunning array of 
diamonds set on Graff’s signature bezel. 
A remarkable piece of engineering, 
resulting from the close collaboration 
between Graff’s atelier in London and 
Graff Luxury Watches in Geneva.

Chanel
Mademoiselle Privé Camélia Nacré

Chanel channeled ultra feminine designs 
at Baselworld this year. The exquisite 
Mademoiselle Privé Camélia Nacré 
features a delicate camellia cut from 
mother-of-pearl marquetry on its 
dial, surrounded by 330 brilliant-cut 
diamonds. The camellia was a favourite 
flower of Gabrielle Chanel, often 
featuring as an emblem in Chanel’s 
designs. 

Blancpain
Nuit et Jour

Blancpain’s sublime Nuit et Jour, 
designed exclusively for ladies, uses 
two retrograde indicators (seconds 
and hours). The white ostrich straps 
meet two rows of 140 diamonds that 
encircle a polished mother of pearl 
day and night disk that rotates twice 
daily. The moon is decorated with 50 
diamonds surrounded by 14 diamond 
stars, and the sun is adorned with 50 
yellow sapphires.
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Maurice LaCroix 
Gravity

Celebrating its 40th anniversary this 
year, Maurice LaCroix’s Masterpiece 
Gravity was both a revamp and a revival 
of last year’s offering. Its lightweight 
design falls somewhere between the 
bracket of dress watch and something 
more casual, thanks to its three-
dimensional dial display.

Patek Philippe 
Calatrava Pilot Travel Time

The Patek Philippe pilot watch was 
under scrutiny at this year’s event, 
with a seemingly “never seen before 
aviator model”. However, the design 
actually pays tribute to two types of 
military and aviator watches the Patek 
Philippe brand crafted in the 1930s. 
The mechanical, self-winding watch is 
encased in elegant white gold and well 
finished in polished sapphire crystal. It 
boasts a dual time zone mechanism 
indicating local and home time, and is 
fitted with a soft, calf leather strap in 
vintage brown.

Corum
Admirals Cup Legend 42 Flying Tourillon

The new Admirals Cup Legend 42 Flying 
Tourillon by Corum honored both the 
60th anniversary of Swiss luxury watch 
brand Corum and the watchmaker’s 
collaboration with the Admiral’s Cup for 
over half a century, with an elegantly 
themed nautical design. Fitted with 18k 
red gold, a crocodile leather strap and 
pin buckle, the watch also pays tribute 
to Swiss micro-mechanical brilliance, 
first pioneered in the 18th century, 
by suspending the tourbillon so that it 
appears to float on its own accord.
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Linde Werdelin
SpidoLite gold

The limited collector’s edition 4th 
generation SpidoLite gold (there are 
only 75 pieces in existence), dressed 
in 18 carat rose gold, features a 
tour de force open skeleton dial that 
hypnotically reveals the inner workings 
of its mechanics. The ultra light titanium 
version (also limited) is well designed for 
sporty activities.

Breguet
The Rêve de Plume

The Rêve de Plume haute joaillerie by 
Breguet commemorates Queen Marie 
Antoinette of France and her love of 
letter writing. Available in either 18 
carat white or rose gold, her quill pen 
is brought to mind by a delicate feather 
sculpture that weaves its way up the 
left side of the bezel, paved with 20 
baguette-cut diamonds, a claw-set 
trapeze-cut diamond and 76 brilliant-
cut snow-set diamonds.

Tag Heuer
Cara Delevigne

This year, the horological giant 
Tag Heuer secured its savoir-faire 
craftsmanship by unveiling a partnership 
with top model and British socialite 
Cara Delevigne. It also retained its 
focus on motor racing and sports by 
commissioning Cristiano Ronaldo as 
an ambassador of the limited edition 
Formula 1 alongside McLaren, with 
whom they have enjoyed a 30-year 
partnership. Also announced was the 
anticipated Tag Heuer smartwatch, due 
to arrive on the market at the end of 
the year.
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The Ultimate 
Luxury Home

For The High Net Worth Individual
By Shirley Humphrey, Director at Harrods Estates 

 “At Harrods Estates we specialise 
in the sale, let and acquisition of 
London’s most prestigious properties 
and developments in prime Central 
London. Mayfair, Knightsbridge, 
Chelsea, Kensington and Belgravia are 
the key prime areas we operate in, all 
of which remain the top choices for 
the high net worth individual.

“Our clients will spend anything from 
£1 million to £50 million for their 
London home and require the highest 
quality throughout, from luxurious silk 
fabrics to the best technology. There 
is certainly a level of luxury and quality 
that they expect, and developers or 
private clients looking to sell their 
home can spend up to £500 per 
square foot to achieve this.

“To create the ultimate luxury home, 
usually, a top interior design firm 

is appointed to create a turn key 
residence which the client can move 
straight into. High quality security 
and technology is of the upmost 
importance. Brands such as Bang 
and Olufsen and Crestron Lutron are 
among the top choices for the music 
systems, alarm, CCTV and lighting 
technology. In the kitchens, our clients 
expect Gaggenau appliances and sub-
zero fridges with bespoke cabinetry 
and marble surfaces.

“Bespoke joinery and cabinetry is 
a must. Walk-in wardrobes, fitted 
cupboards with soft close doors and 
bookcases are created with expert 
craftsmanship, to create a seamless 
design and finish.

“Our clients like to know that their 
property is unique and therefore, 
bespoke furniture such as handmade 

rugs and carpets and specially-made 
soft furnishings are an important 
factor when designing the ultimate 
luxury home. Many of our properties 
feature handmade sofas, chairs 
and even wallpaper, which is often 
textured, embroidered or hand-
painted silk. Luxurious fabrics such as 
silk and wool are used for the carpets, 
cushions, throws and bedding, while 
unusual fabrics like stingray and leather 
are sometimes used to line a cupboard.

“Hand-sourced marble from Italy, 
which is booked-ended (cut in half so 
that the pattern is a mirror image) and 
solid wood or natural stone are used 
to create a warm and comfortable 
living space. Plus unique items such as 
Baccarat chandeliers with Merino glass 
feature throughout.
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“This quality and luxury extends beyond 
individual homes and is continued in 
the communal spaces of apartment
buildings to create a hotel-style feel. 
Developments such as Ebury Square 
and Trevor Square feature luxurious 
lobbies with comfortable seating areas 
and log fires, as well as luxurious spa 
and gym facilities. 

“Communal areas offer glass or 
mirrored wall dividers, which are 
bordered with gold or bronze, luxury 
carpeting, bespoke seating, marble 
flooring and expert lighting to create 
an ambience and sense of arrival. At 
Trevor Square, the Harrods Design 
Studio recently finished a £1.2 million 

renovation of the communal spaces to 
create this opulent feel.

“To complete the ultimate luxury 
home, location is key. Our clients want 
to be in prime London, where they can 
walk to Harrods to buy their groceries 
or go for dinner in their favourite 
restaurant. At Harrods Estates, we 
understand the discerning purchaser’s 
requirements; we can offer much 
more than other larger estate agents, 
such as recommendations to the 
Harrods Studio Interior Design Service, 
Concierge Service, which includes 
personal shopping, bespoke events 
such as weddings and tickets to the 
latest West End show, a hamper upon 

arrival or a fully stocked fridge when a 
client arrives home after being away. 
In addition, we also offer Harrods 
Rewards points when a property is 
purchased through Harrods Estates, 
which enables the buyer to use their 
points in-store.”

Harrods Estates currently have offices 
in Mayfair, Chelsea, Knightsbridge 
and Kensington and have a range 
of luxurious houses and apartments 
available for sale and let for the 
discerning buyer.”

For further information please contact 
Harrods Estates on +44 020 7225 6506 
or visit www.harrodsestates.com. 

Monsieur Li’s secret garden in a fragrance

191613_1.indd   1 6/29/15   10:40 AM
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MO
NA
CO

Few places have such connotations of luxury, opulence and 

glitz. The name alone conjures up images of the glamorous 

Grimaldis, fast-living Formula 1 drivers, high-flying tycoons 

and uber-successful sports and film stars. The crème de la 

crème of the jet-set crowd leave hints of their presence at 

every turn: the marinas are crammed with their glimmering 

yachts, the streets with high-end sports cars and the 

footpaths with shoes that are almost invariably designer. 

In this tiny tax-free principality, champagne flows and 

lavishness reigns. One thing is for sure, it’s no place for 

austerity.

By Mandy Hegarty
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TRAVEL

Though it clocks in at just 500 acres, 
Monaco manages to outperform 
its size as far as upscale activities 
are concerned. For out-of-
towners, few things can exemplify 
Monegasque decadence better than 
the extraordinarily lavish casino. 
The elegant and exuberant façade 
demands attention, not least from 
those who may recognise it from a 
spate of James Bond films, including 
‘GoldenEye’. Inside, the sumptuous 
chandelier-strewn interior exudes 
old-world glamour. On the tables, 
you’ll quickly discover that the stakes 
are high. Unsurprisingly, money is flung 
around pretty freely here, though 
not by Monaco’s well-known locals. 
Residents of the principality are 

forbidden from gambling.
For the wealthy exiles who call 
Monaco home – among them familiar 
faces like Boris Becker, Ringo Starr, 
Shirley Bassey and retail magnate 
Philip Green – it is the glistening 
Mediterranean waters and not the 
casino that is their playground. You 
are more likely to glimpse the elite 
locals sipping flutes of Dom Perignon 
on the deck of their enormous yachts. 
Of course, you’ll require a yacht of 
your own to do so. Companies like 
Bespoke Yacht Charter can offer both 
day charters as well as longer charters 
from Monaco and all ports on the 
French Riviera. 

Among the glut of options are yachts 

to suit all tastes and predilections, but 
in this town, it’s all about style and 
speed. The 35.37-meter (116.04-
foot) Mistral 55 (prices beginning at 
11,666 euros per day plus fuel, tax 
et al.) fulfils both criteria. This sleek 
yacht was designed by the esteemed 
Fulvio de Simoni and speed-wise, it 
also performs. Capable of reaching 
in excess of 50 miles per hour, the 
Mistral 55 is ideal for day trips and 
can carry those on board to Corsica in 
under three hours and to St. Tropez 
in less than 40 minutes. For smaller 
parties marina-hopping around the 
French Riviera, the 13-metre (44-
foot) Riva Rivarama is a stylish choice 
with prices beginning at around 3,000 
for a day charter. 
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Back on dry land, dinner is all about 
haute cuisine. The restaurant to see 
and be seen at is Alain Ducasse’s Le 
Louis XV at Hôtel de Paris. Ducasse 
is a something of a Michelin-star 
magnet, and was the first chef to 
earn three Michelin stars for three 
different restaurants in his empire – his 
Monaco outpost among this lauded 
trifecta. The dining room has recently 
undergone a refit under the tasteful 
direction of Paris-based architects 
Patrick Jouin and Sanjit Manku. Gone 
is the old profusion of fusty busts, 
with new additions, such as a metal 
and wood central service station 
and a showpiece hand-assembled 
Murano glass chandelier complete 
with 700 pieces of glass, lending the 
dining room a more contemporary 
air. However, the classic Belle Epoque 
grandeur remains. The shell is still as 
gloriously gilt-and-marble-encrusted 
as it has always been and the 
original ceiling fresco, painted at the 
construction of the Hôtel de Paris, is 
still in place. 

The menu has been recently updated 
too, with Ducasse and head chef 
Dominique Lory adding new and fresh 
Riviera-inspired dishes, like blue lobster 
with myrtle berries and ginger, and 
Mediterranean sea bass with local 
citrus. As its stars indicate, the food at 
Ducasse’s flagship restaurant is truly 

top-rate and the diners are often 
A-list. It’s not unlikely you’ll share the 
dining room with some recognisable 
gazillionaires. In Monaco, it’s de rigueur 
to get dressed up for dinner and the 
Pavilions Monte-Carlo – a striking 
collection of five pebble-shaped 
aluminium structures – is the perfect 
place to pick up some suitably swanky 
attire. These pavilions, which can be 
found in the Boulingrins Gardens, 
house luxury stores including Alexander 
McQueen, Balenciaga and Piaget, and 
will remain here until 2018 when 
the renovation of the nearby Place du 
Casino is complete.

After a few nights spent indulging in 
Monaco’s fine-dining hotspots and 
indulgent party scene, the only thing 
for it is a spa visit. Unsurprisingly, in a 
place where Botox sessions and costly 
wellness treatments are as common 
as dental appointments, there are 
plenty of spas to choose from. The 
Thermes Marins, adjacent to the 
historic Hermitage Hotel, is among the 
finest places to recoup and regenerate. 
Though the spa was founded in 
1895, many of its treatments are 
thoroughly modern, relying on high-
tech equipment and cutting-edge 
techniques to aid relaxation, as well 
as for anti-aging, slimming and beauty 
therapies. 

Be sure to try Cryotherapy. Thermes 
Marins was the first spa facility on 
the continent to offer this innovative 
wellness treatment. Frequently used 
on recovering athletes, Cryotherapy 
takes place in two special chambers 
where cool temperatures of between 
minus 60 and minus 110 degrees 
Celsius are employed. The sub-zero 
temperatures benefit muscle and 
inflammatory diseases, and can help 
relieve jet lag and fight stress. After 
your treatment, bliss out in the 
immaculate spa facilities, where you’ll 
find everything from an ice fountain 
and a hammam to a Russian banya and 
ocean-facing outdoor Jacuzzi, as well 
as a heated seawater pool complete 
with underwater jets for massage 
purposes.

Monaco is frequently described as 
a playground for the world’s most 
moneyed. And that is exactly what 
it is: a little fantasy land, where 
moderation is cast aside and hedonism 
rules. While here, you’ll probably be 
handed a bill that makes you balk 
and you’ll definitely drink at least one 
champagne too many, but while you’re 
in this unique little bubble, it’s best to 
embrace the excess.

TRAVEL

Monaco is frequently described as a playground  
for the world’s most moneyed.

Alain Ducasse à l’Hôtel de Paris - vue d’ensemble (c) Pierre Monetta

ADHP - Loup, betteraves, agrumes (c) Pierre Monetta
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Reservations:  

+44 (0)208 600 0430  

enquiries@virginlimitededition.com

www.virginlimitededition.com

Get to know Virgin Limited Edition, Sir Richard Branson’s 

extraordinary collection of private retreats. From one of the world’s 

most exclusive private islands to thrilling safaris via a magical 

Moroccan kasbah, each location is designed to be your home away 

from home. This is your vacation with added personality!

NECKER ISLAND 
British Virgin Islands

ULUSABA 
South Africa

MAHALI MZURI 
Kenya

MONT ROCHELLE 
South Africa

KASBAH TAMADOT 
Morocco

THE ROOF GARDENS  
United Kingdom

THE LODGE  
Switzerland

NECKER BELLE 
British Virgin Islands

. . .THAT CAN’T BE IMITATED – ONLY EXPERIENCED!

LUXURY
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Business aviation
putting your aircraft in the right hands.
Owning a business aircraft, whilst 
offering huge time-saving benefits, 
can also be a complicated process, 
due to various international 
regulations. It is important to have 
quality management of your aircraft 
– this goes beyond planning flight 
slots and covers everything from 
crewing, administration, maintenance 
and potentially generating charter 
revenue. 

Using a management company can 
be a surprisingly cost-effective option, 
as well as allowing clients to enjoy 
all the benefits of aircraft ownership 
without any of the time-consuming 
management responsibilities. 
However, owners should exercise 
caution when selecting an aircraft 
management company and ensure 
they choose a reliable partner that 
does not cut costs or compromise 
on quality. Consider the following: 
does the operator currently manage 
my type of aircraft? Do they operate 
in all of the jurisdictions in which 
I will travel? Do they provide a 
service offering that will cater to my 
requirements? 

Aircraft management is at the heart 
of ExecuJet’s activities. With 23 years’ 
experience, ExecuJet has operations 
in Europe, Africa, Asia and Australasia. 
The company manages over 165 

privately and/or commercially 
registered fixed-wing and rotary 
wing aircraft on behalf of private, 
business and government owners 
around the world.  These aircraft 
range from Boeing Business Jets 
and Airbus Corporate Jets to Cessna 
Citations and Gulfstreams. ExecuJet 
holds seven air operator’s certificates 
(AOCs) for Switzerland, UK, Denmark, 
United Arab Emirates, South Africa, 
Australia and New Zealand.

ExecuJet handles the complex 
matters for clients, such as aviation 
legislation, aircraft maintenance 
coordination and staff recruitment. 
Due to our global presence, ExecuJet 
can also advise clients of customs 
and VAT issues, as well as visa 
requirements, with the benefit of our 
experience from around the world.

Providing expert advice and tailored 
services through our comprehensive 
business model, ExecuJet has 
dedicated Key Account Managers who 
are the primary point of contact for 
our clients. The Key Account Manager 
discusses what a potential client will 
be using their aircraft for, where they 
will be travelling and whether they 
wish to generate charter revenue, to 
get a clear picture of how the aircraft 
needs to operate and tailor an ideal 
solution. 

ExecuJet can then advise clients on 
issues ranging from where the aircraft 
should be registered to how it should 
be operated – such as operating on 
a Part 135 (charter flights) or Part 
91 (non-revenue flights) basis.  The 
company also has in-house aviation 
law specialists who can provide advice 
to clients on the options open to 
them for operating their aircraft. 

Another benefit of an aircraft 
management company is the ability 
to help clients maximise the efficiency 
of their aircraft by reducing operating 
costs. ExecuJet benefits from bulk 
purchasing discounts for items such as 
fuel, insurance, handling, maintenance 
and crew training, and therefore are 
able to pass these savings on to the 
client to provide transparent and 
competitive operating costs. 

Therefore, while many aircraft 
management companies exist, it is 
important to choose the right one. 
While many provide similar services, 
size (and therefore purchasing power) 
and experience can make a big 
difference. 

www.execujet.com 



Page 046 luxeglobaledition.com luxeglobaledition.com Page 047

Ibiza
With gin-clear waters, rugged natural beauty and the 

most cosmopolitan nightlife on Earth, Ibiza has long been 

a hotspot on the summer circuit. Now, super-brands such 

as Hard Rock and the Blue Marlin, who blend luxury and 

hedonism in a style rarely seen outside Las Vegas, are 

drawing the world’s party elite. 

By Maya Boyd
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A sharp increase in American visitors 
means that Hollywood players are 
partying with Formula One billionaires, 
making Ibiza’s beaches and nightclubs 
the ultimate melting pot for the global 
super-elite. And with direct flights 
from Miami and New York launching 

next year, it’s just the tip of the 
iceberg. 

This summer’s most eagerly awaited 
launch is HEART Ibiza, a fusion-dining 
concept touted as a “cultural-artistic 
funfair for adults”. Created by multi-
Michelin-starred brothers Ferran and 
Albert Adria of elBulli fame and Cirque 
du Soleil entrepreneur Guy Laliberté, 
who lives on the island, HEART 
occupies a space in the Ibiza Gran 
hotel. As Ibiza’s first truly luxurious 
five-star hotel, the Ibiza Gran is used 

to catering to the kind of clientele 
that HEART will attract – indeed, 
their outpost of the legendary Cipriani 
restaurant is one of Ibiza’s finest. 

The result of “ten years of ideas being 
thrown around”, the advent of HEART 

is testament to the island’s ascent 
into the luxury market, particularly in 
the marina. The shakeup of this sleek 
stretch of waterfront can largely be 
attributed to the Pacha Group, whose 
2011 launch of their high-octane 
cabaret and fine dining concept, Lío, 
paved the way. The partially open-
air venue is still the hardest table to 
secure in high summer, and booking 
three-months ahead is advised. 

The newest addition to the marina 
scene is Orso, an “intimate and 

hedonistic restaurant in an open-air 
Eden, surrounded by tropical greenery 
and lavish Art Deco interiors,” explains 
Flo Nguyen, spokesperson for the 
restaurant. The team behind Orso 
are Parisian - high-flyers in nightlife, 
fashion, music and PR - and know the 

keys to a good party. “Dinner can be 
very peaceful,” explains Nguyen, “but 
then Orso’s spirit explodes! Our temple 
of gastronomy transforms into a party 
paradise, with the best DJs and a crazy 
atmosphere!” 

For the lucky few, it’s easy to go all 
kinds of crazy when your floating 
hotel (read: mega yacht) is moored 
right outside. Ibiza is now firmly on 
the super yacht map, after upgrades 
to mooring facilities (including 70m+ 
berths and stores such as Stella 

The result of “ten years of ideas being thrown around”,  

the advent of HEART is testament to the island’s  

ascent into the luxury market.

Heart Ibiza terrace

Takashi Murakami in Doha
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McCartney and Bottega Veneta) have 
enticed the boating fraternity. But 
the scene has changed hugely even 
since last year, says Lily Max, whose 
provisioning company, Ibiza Delivers, 
stocks the larders and cellars of 
these floating behemoths. “Prior to 
September 2014, any vessel being 
chartered in Balearic waters was 
subject to a 21 percent taxation,” she 
explains. “For boats such as our client 
Mogambo, which at 73.5m charters 
for a minimum of 550,000 euros per 
week, the cost implications were huge. 
The repeal of that law has been hugely 
positive.” 

Max herself has seen the demand for 
luxury increase exponentially over the 

last three years. “At ID we 
cater to some extreme 
requests - whether it’s a 
chief stewardess needing 
an ice luge or a chef 
demanding giant Nigerian 
snails – and we’re seeing 
a lot more ‘unlimited’ 
budgets.” 

A somewhat unlimited 
budget might be needed 
in Playa d’en Bossa if one 
were to book a table at 
Sublimotion, the multi-
sensory dining experience 
that has earned the 
accolade of World’s Most Expensive 
Restaurant (1,500 euros for the 

tasting menu, if you care to book). But 
while haters will hate regardless, what 
Sublimotion brings to the, ahem, table, 
is food as art, food as performance, 

and food in a way never before seen in 
Ibiza. Expensive? Yes. Memorable? One 
hundred percent. 

Sublimotion is tucked inside the 
Ushuaïa Tower, part of the resort 
(along with Hard Rock Hotel and the 
original Ushuaïa) widely perceived to 
have given Playa d’en Bossa a much-
needed facelift. The beach itself is 
now home to a slew of ultra-hip 
hangouts, including Beachouse, sister 
to El Chiringuito and the place to be 
on Sunday evenings when tech house 
heartthrob Guy Gerber brings his 
Rumors party to the sand. The coolest 
party to hit Ibiza in years, Rumors 
manages to perfectly combine in-
the-know locals and clued-up industry 
types with a packed out bottle-service 
VIP section. The resultant mix is wild, 
hedonistic and feeds perfectly into 
Pacha, where Solomun’s Sunday night 
party is still the hottest in town.
Of course it was Cala Jondal’s iconic 

Blue Marlin that paved the 
way for the ultra-luxe beach 
clubs, and it’s still top of its 
game. “On holiday, people 
are happy to spend more to 
get high-end service, eat at 
a great restaurant, drink top 
brands, and dance to major 
international DJs,” explains 
manager Mattia Uliveri. “If 
the demand is for luxury, 
we provide luxury. But the 
cutting-edge entertainment 
and the quality that we 
offer are available to all.”

Further north the party 
continues at Nikki Beach, the lavishly 
branded beach club that sits below ME 
by Mélia, the smartest new hotel to 
open in Ibiza in years. Rooms are aimed 
at the tech-savvy, and facilities for 
discerning guests include direct yacht 
access and private jet transfers. 

The ideal spot to rest one’s head is, of 
course, in an exclusive villa – perhaps 
on Tagomago, the private island off 
Ibiza’s north coast that last year played 
host to Ronnie Wood and Leonardo 
diCaprio. With a hefty 200,000 euros 
per week price tag, Tagomago comes 
complete with helicopter transfers and 
a private yacht. But, says Serena Cook 

“On holiday, people are happy to spend more to get high-end service, eat at 
a great restaurant, drink top brands, and dance to major international DJs,”

Tagomago, the private island off Ibiza’s north coast
Sublimotion

Heart Ibiza interior
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of Ibiza’s premier concierge company, 
Deliciously Sorted, it’s a little too 
remote for some. 

“The big hitters really want to be 
in the San Jose area – between 
Km5 and Es Cubells,” she explains. 
“There’s plenty of privacy yet you’re 
close to Es Torrent, the top beach 
clubs, and not far from the marina 
for evening glamour.” The hottest 
new villa in that area is Titanium, the 
outrageously high-spec rental property 
commissioned by Cathy Guetta, wife 
of superstar DJ David. Titanium boasts 
indoor and outdoor swimming pools, 
a gym with professional boxing ring, 
four luxury massage tents, a 12-seater 
cinema, beauty salon and 24-hour 
security patrol. At a quarter of a 
million euros per week, it’s pushing the 
boundaries, but Cook thinks it will fly. 
As the sole agent, she should know. 

Of course the ultimate statement is to 
build your own home, and with more 
millionaires and billionaires here than 

ever before, that dream is 
becoming a reality for an 
elite few. “The demand 
for land has escalated 
exponentially over the last 
two years,” explains James 
Boyd, CEO of luxury land-
acquisition and development 
outfit, Sunpro. “Why? 
Because the supply isn’t 
there - Ibiza’s strict planning 
regulations don’t permit 
excessive development, 
particularly in rural areas.” 
So what areas are these 
prospective buyers homing 
in on? “The south is definitely getting 
more pressure,’ admits Boyd. “The 
proximity to the airport, the port, Ibiza 
Town and the top beaches; whether 
this is a second, third or fourth home, 
owners who are coming to Ibiza for 
restricted periods of time want to be 
close to those amenities.” 

Sunpro’s current development is in 
that Golden Triangle - a jaw-dropping 

5,000-square-foot lateral property 
built into the hillside above San 
Agustin. “It’s mid-century modern 
in style,” says Boyd, “but with all the 
touches that today’s buyer wants – full 
automation system, wine cellar and 
uninterrupted sea and sunset views. It’s 
a dream property.” And the price tag? 
“It depends who’s asking.”

Orso Ibiza

Orso Ibiza



Page 054 luxeglobaledition.com luxeglobaledition.com Page 055

Ibiza Gran 
Hotel

Ibiza’s only Five Star 
Grand Luxe accommodation.

Located on the seafront, facing the exclusive Botafoch and Ibiza Marinas, 
Ibiza Gran Hotel is the only Five Star Grand Luxe hotel in Ibiza. It is 
perfectly situated just a few minutes away from the centre of Ibiza Town 
and the pretty Talamanca Beach, where the world’s most beautiful 
sunrises are said to be seen, and a stone’s throw from the best local 
nightlife (Downtown Ibiza by Cipriani, Lío, Pacha, Cavalli Club Ibiza among 
others).

Ibiza Gran Hotel is the finest embodiment of Mediterranean luxury. It 
is also Ibiza’s only Art Hotel, designed to offer its clientele exclusivity, 
wellbeing, relaxation and comfort, all the while surrounded by works of 
art within an extraordinarily agreeable atmosphere. Luxury at Ibiza Gran 
Hotel is seen as something that transcends the merely material: luxury 
as a byword for sophistication, for culture, for refinement, for sheer 
relaxation. Ibiza Gran Hotel houses an outstanding collection of art. More 
than 365 works by contemporary artists of eight distinct nationalities 
have been specifically created for their installations, resulting in an intense 
and colourful collection of art, which exhibits a rich variety of styles, 
techniques and media.

Grand Luxe means exceeding guests’ expectations, luxurious and spacious 
suites replete with comfort, sumptuous décor and unbeatable views, set 
amid more than 5,000-square-metres of lush gardens. A spa dedicated 
to nurturing bodies and minds, enticing restaurants, two swimming 
pools, boutiques and a casino, and an environment that immerses guests 
in beauty and art. Ibiza Gran Hotel represents a unique experience that 
turns all its guests’ dreams into reality.
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Fashion

Luxe brings you this 

summer’s floral high 

jewellery trends, plus a 

special feature on the Frida 

Kahlo exhibition at New 

York’s Botanical Gardens, 

celebrating the profound 

influence nature had on 

both her art and style.

Title: The Flor de la V
ida A

rtist: Frida K
ahlo
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High Jewellery 
In Full Bloom

FASHION

Nature goes haute couture this summer on earrings, bracelets, rings and 

necklaces, as the allure of delicate petals and bouquets celebrates the warm 

glow of summer days. Elegant floral accents embellished with irresistible 

combinations of flawless precious stones transmit a feminine charm that 

captures the very essence of nature.

Rosette Collection - by Graff (Opposite)
The Rosette Collection is inspired by the 
graceful outline of a rose, each ruby and 
diamond carefully positioned by Graff’s 
Master Craftsmen to form the graceful 
petals of a radiant flower in full bloom.

Carissa Collection  
by Graff (Above)

The exquisite Carissa Collection 
by Graff depicts the delicate 

blooms of the Carissa, an exotic 
flower that thrives in the sun-

dappled gardens of the Delaire 
Graff Estate in Stellenbosch, 

South Africa, in a dazzling 
arrangement of pear-shaped 
and marquise diamonds and 

coloured gemstones.
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Fabergé Secret Garden High Jewelry 
Collection (Above)
An ode to the natural world, Fabergé’s 
Secret Garden Collection captures 
the colourful explosion of blossoming 
flowers and rich bouquets through 
a harmony of shades created by 
combining exceptional gemstones with 
hard stone, enamel and gold.

Natural Collection -  
by Suzanne Syz
Autumn leaves necklace in 
white gold with agate leaves, 
tourmalines, sapphire, spinels 
and spessartite gemstones.

Natural Collection - 
by Suzanne Syz

Autumn leaves earrings in 
yellow gold with emeralds, 

sapphires, chocolate diamonds, 
yellow sapphires, white 

diamonds and rubies.

Natural Collection - 
by Suzanne Syz
Lily of the Valley earrings in 
yellow and white gold set with 
Akoya pearls, purple sapphires, 
green garnets, diamonds and 
emeralds.
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Hirsh London
Rosa Marina handcrafted 

tourmaline flower earrings in 
platinum set with tsavorite 

garnets and diamonds.

Hirsh London
One of a kind, handmade 
platinum and 18-carat rose 
and yellow gold ring, set with 
natural green, pink, yellow and 
colourless diamonds.

David Morris - Timeless white diamond and 18-carat 
white gold le collier necklace with leaf motifs.

David Morris -Cherry blossom diamond ring set in 
18-carat rose gold that spellbindingly wraps around 
the finger.

David Morris -Diamond lotus ring set in 18-carat 
white gold captures the essence of this delicate flower.

David Morris -18-carat rose gold phoenix ring 
elaborated with white diamonds.

Ballerina Rings by Graff
Effortlessly graceful whirls 
of diamonds or sapphires 
resemble a ballerina’s full skirt.      
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Camélia Collection by Chanel
Drawing inspiration from Gabrielle 
Chanel’s love of the naturally elegant 
yet understated camelia flower, Chanel 
have created the floral and oh so 
feminine Camélia Collection.

- “Bouton de Camélia” necklace in 
18-carat white gold, set with 526 
brilliant-cut diamonds.

- Camélia ring in 18-carat white gold, 
black diamonds and diamonds.
 
- Camélia cuff in 18-carat white gold 
and diamonds.

Rose Passion Collection by Piaget
A vibrant and exotic high jewellery 
collection that celebrates the beauty 
and delicacy of the “Queen of 
Flowers” inspired by Joséphine de 
Beauharnais’ beloved rose garden at 
the Château de Malmaison.

- 18-carat gold and diamond watch 
decorated with an Yves Piaget rose 
motif.

- Dancing bird watch in rose gold 
with two gold and diamond birds 
sitting upon branches of precious 
leaves and berries.

- Earrings in white gold set with 
diamond and emerald foliage, 
illuminated by a magnificent set of 
pear-shaped emeralds.

- 18-carat white gold earrings 
with a spectacular arrangement of 
diamonds, orange garnets, yellow 
sapphires, aquamarines, green 
tourmalines, blue sapphires and 
rubellites.     
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FASHION

Frida
KAHLO

The eagerly anticipated exhibition “Frida Kahlo: Art, Garden, Life” at the 

New York Botanical Gardens, reimagines Frida Kahlo’s vivid studio and 

garden, the Casa Azul (“Blue House”) in Mexico City, the lifelong home that 

the legendary artist shared with husband and artist Diego Rivera. Her original 

studio overlooked the garden, and the plants within it played a central role in 

some of her most significant works.

This is the first exhibition to be dedicated to the prolific Mexican artist’s 

work for 10 years. As visitors walk through this elaborate and brightly-

coloured oasis, centred within the Enid A. Haupt Conservatory, they can 

explore Frida’s appreciation and admiration of the natural world that heavily 

influenced many of her works and contributed to her distinctive appearance. 

“I paint flowers so that they do not die”
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Pathways lined with tropical foliage, 
fruit trees, succulents and cacti, 
indigenous to her country, rising up 
out of thick terracotta pots, bring to 
life the gardens she lovingly tended 
by hand in Mexico. A recreation of 
the dazzling cobalt-blue walls of 
Casa Azul, painted by Rivera, has 
the sign “Frida y Diego vivieron, en 
esta casa, 1929-1954” (“Frida and 
Diego lived in this house, 1929-
1954”).

“When we learned about Kahlo 
as a truly sophisticated gardener, 
who also happened to be a great 
artist and cultural icon, we were 
blown away,” said Todd Forrest, vice 
president of the botanical garden’s 
horticulture and living collections.

A dozen of the iconic female artist’s 
botanical themed works are on 
display, including the “Self-Portrait 
Inside a Sunflower”, “Self-Portrait 
With Thorn Necklace”, and “Two 
Nudes in a Forest” interspersed 
with many photographs of Frida and 
Diego’s life and elements from her 
studio.

The multidisciplinary event is 
sponsored by fashion designer 
Carolina Herrera, who revealed 
“Frida Kahlo has been a source of 
inspiration for me; her vibrant use 
of colour, sense of proportion and 
her whimsical style are her own. It is 
fantastic to welcome her exquisite 
paintings to the Botanical Garden”. 

Frida’s signature style often paid 
homage to her deep connection 
to Mexico, adorning herself with 
rich colours, embroidery and fabrics 
representative of her country. When 
she died, Diego Riviera locked up 
her clothes, and ordered the room 

to remain locked for 15 years. The 
room in fact stayed shut for 50 
years, long after Casa Azul had been 
turned into a museum documenting 
Frida’s life. The room was reopened 
in 2004 by the museum and her 
clothes and accessories were 
photographed by renowned 
Japanese photographer Ishiuchi 
Miyako.

Born Magdalena Carmen Frieda 
Kahlo y Calderón in 1907, Kahlo 
was one of Mexico’s greatest 
artists, a feminist icon, and a subject 
of global fascination that still exists 
today. An affliction of polio when 
she was a child and a terrible motor 
accident when she was just 18 left 
her with lifelong pain, dramatically 
changing the course of her life 
from medical student to artist. 
She spent much of her life plagued 
with chronic pain and many of her 
self-portraits relate to this physical 
pain, as well as her passionate and 
tumultuous relationship with Rivera. 
Her work is shaped by her personal 
emotions and experiences, as well as 
her love of the natural world. 

The event is also a celebration of 
Mexican culture with live music, 
Mexican cocktails, cooking lessons 
and dance events scheduled to run 
throughout the summer.

FASHION
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BVLGARI
SPA

Urban  
escape for 

mind and body

Bulgari Hotel & Residences, London, has launched a new 
urban wellness retreat offering both hotel guests and day spa 
visitors the opportunity to slow down, detox and de-stress.

Arranged over two levels of the Bulgari Hotel & Residences, 
London, the Bulgari Spa is one of the largest and most 
exclusive urban retreats in the city centre, regarded by many 
as the crowning achievement of the hotel. The Bulgari 
Spa has curated a selection of the most advanced beauty, 
grooming and health-enhancing treatments available today, 
offering the flexibility of one-off specialist treatments, to 
long term life-improvement programmes uniquely tailored to 
the needs of the individual.

Open to guests and a restricted membership from 6.30am 
until 10.00pm, the Spa and fitness centre at the Bulgari 
offers a unique universe of wellness a world away from the 
fast-paced bustle of modern metropolitan life. This tranquil, 
spacious and blissfully uncrowded complex comprises 11 

individual treatment rooms, a luxurious private spa suite for 
two, 25 metre-long swimming pool lined with shimmering 
green and gold mosaic tiles and a gold leaf-tiled vitality 
pool, fitness room, steam room, saunas, ice showers and a 
relaxation room with a dramatic vertical fireplace. The spa 
offers an urban oasis of experiences that soothe the mind, 
invigorate the body and revive the senses, with unique and 
effective treatments designed exclusively for Bulgari.

Now part of the LVMH Group, Bulgari was founded in 
Rome in 1884 as a single jewellery shop and progressively 
established itself with its magnificent jewellery creations, 
which became emblems of Italian excellence. International 
success made the Company evolve into a global and diversified 
player in the luxury market, with a network of stores in the 
most exclusive shopping areas worldwide, and a portfolio of 
products and services ranging from jewels and watches to 
accessories, perfumes and hotels.
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Panama
Where virgin jungle meets urban jungle

It’s a crucial cog in global trade, the linchpin of the 

Americas and a vital link between the Atlantic and 

Pacific, but Panama has so much more to offer 

than its crosswise canal.

By Mark Johanson
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Panama is a nation racing towards 
the future, all while curating its 
cultural output and protecting its 
natural assets. Nowhere is this flurry 
of activity more apparent than in 
Panama City, the beating heart 
and financial engine behind Latin 
America’s fastest-growing economy. 

Skyscrapers sprout out of Panama 
City’s thick air like beanstalks, but 
the most exciting addition to the 
skyline comes from Pritzker Prize-
winning architect Frank Gehry. His 
crayon-coloured Biomuseo opened 
within an angularly erratic building in 
October 2014, and is your perfect 
introduction to the nation’s incredible 
biodiversity.

When the glitz and glam of modern 
Panama City begins to wear you 
down, take time to enjoy the quieter 
charms of Casco Viejo. Situated 
along the southwestern tip of town 
– and overlooking the canal’s Pacific 
entrance – this UNESCO World 
Heritage Site is virtually all that 
existed of the city when construction 
began on the Panama Canal in 1904. 

Casco Viejo’s glory days may be long 
gone, but its cobbled streets and 
crumbled buildings are undeniably 
enchanting. After decades as an urban 
slum, this historic quarter is now in 
the midst of a fabulous restoration 
and gentrification project spurred by 
Panama’s international community. 

Explore the neighbourhood’s rich 
and sordid history on a stroll along 
the old colonial wall. Then walk past 
beautiful art deco facades, gape at the 
magnificent Metropolitan Cathedral 
and have a look around the excellent 
Canal Museum. Along the way keep 
an eye out for Karavan Gallery, home 
to colourful textiles made by the 
indigenous Kuna community and stop 
for lunch in the old quarter’s top café, 
Super Gourmet, whose globetrotting 
menu is sure to please. You’ll also 
find two of the city’s best designer 
hotels here: Las Clementinas and the 
American Trade Hotel.

Panama City’s urban attractions are 
great, but one of its best features 
is its proximity to virgin forests, 
according to Rob Harper, who 
organises bespoke holidays for 

Panama Vacations. “Panama City is 
really interesting because it’s the most 
cosmopolitan city in Central America 
and yet there is this thick rainforest 
that comes right up to its border,” 
Harper explained.  “You can literally 
go out into the rainforest and rough 
it during the day, and then come 
back to a really high-end hotel, some 
fantastic food and a great tropical 
vibe.”

Just beyond city limits – and lining 
either side of the Panama Canal 
– lie a series of national parks and 
protected forests that are a world 
away from the urban hubbub of the 
capital. One of the best reserves for 
tourists, Soberania National Park, is 
just a 30-minute drive from the city 
centre. 

A menagerie of exotic mammals roam 
wild in Soberania, including white-
faced capuchin monkeys, red-crested 
tamarins and two-toed sloths. Some 
525 species of birds also reside here, 
making it an ideal stop for birders 
in search of tanagers, trogons or 
toucans.

TRAVEL
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The canal opens up into the man-
made Gatun Lake as you head 
northwest towards the Caribbean 
port of Colon. Trips out into the lake 
are another favourite among nature 
lovers, who often book full-day 
excursions from Panama City that 
include kayaking along the perimeter 
to view sloths, monkeys, iguanas and 
even the occasional crocodile.

‘Panama’ means ‘abundance of fish’ 
in the indigenous Cueva language 
and some of the most phenomenal 
angling takes place right in Gatun 
Lake. A local businessman accidentally 
introduced peacock bass to these 
waters in 1967 and they’ve since 
become the dominant game, fuelling 
a burgeoning sports fishing industry. 
Book a charter from Colon, Arenosa 
or Gamboa, the latter of which is just 
45 minutes by car from Panama City.

Panama boasts the largest rainforest 
system in the Western Hemisphere 
outside the Amazon basin and an 
even larger swath of it lies within 
the Darien Gap. The jungle here is 
so impenetrable that it’s the only 
stretch of land preventing the Pan-
American Highway from linking 
Alaska with Argentina by road. As a 

result – and due to safety concerns 
along the border with Colombia – 
most travellers stick to the rainforests 
closer to the canal.

When the nouveau riche of Panama 
City want a bit of sun and sand, rather 
than rain and wilderness, they make 
a beeline for Bocas Del Toro. This 
postcard-perfect archipelago along 
the forested frontier with Costa Rica 
epitomises the best beach getaway 
Panama has to offer with perky 
palms, sugary sands and crystalline 
Caribbean waters.

Biologists have called Bocas Del Toro 
“the Galapagos of the 21st century” 
and low-impact development is the 
key to its continued success. Not only 
are the islands home to a complex 
and diverse ecosystem, but also an 
eclectic mix of indigenous, Latin and 
West Indian cultures.

Punta Caracol Acqua Lodge is one of 
a growing number of luxury eco-
resorts in the region to pair unrivalled 
tranquillity with an untouched 
ecosystem. Its well-appointed cabins 
were built using the traditional 
methods of the archipelago and hover 
above the water on stilts, coexisting 

with an aquamarine bay thanks to 
a pollution-busting biodigester and 
advanced systems of renewable 
energy.

Equally intoxicating options include 
Monkey Tree Casitas, a private 
nature retreat a la ‘The Swiss Family 
Robinson’, and Casa Cayuco, an eco-
adventure resort nestled amid a virgin 
forest.

Isla Colon is the most populated 
island in Bocas del Toro and the 
only one with an airstrip. Others 
like Isla Bastimentos, home to Isla 
Bastimentos National Marine Park, 
are accessible by either water taxis or 
ferries. 

Whether you explore the islands of 
Bocas del Toro, the rainforests along 
the canal or the urban jungle of 
Panama City, this Central American 
nation promises a holiday as rustic 
or chic as you want it to be because 
it truly lives up to its moniker as ‘the 
Crossroads of the Americas’. It may 
have one foot firmly planted in the 
future, but the other is still playing 
around in the sand.

TRAVEL

Biologists have called Bocas Del Toro  
“the Galapagos of the 21st century”
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Ocean Sun
Casino

PANAMA’S JEWEL IN THE CROWN

panoramic views of the city.

The world-class casino, which is operated by 
South Africa-based Sun International, offers 
poker, baccarat, blackjack and roulette tables. 
Access can be gained straight off the main 
entrance (porte cochere) of the building, with 
dedicated elevator entry onto the first floor.

“The Prive on floor 66 is the highest in the 
world with exclusive food and beverage 
offerings”, says Sun International development 
manager Kris Gunderson. “It will also put the Sun 

International VIP gaming on the world stage.

“The synergies offered between Trump and 
Sun International will be an unparalleled 
entertainment and gaming destination in Latin 
America, if not worldwide.”

Aside from its extensive gaming facilities, Ocean 
Sun Casino has multiple bars and restaurants 
to suit guests from all backgrounds.  There are 
three main restaurants, Candela and Macondo, 
both on level 1, and Panaviera on level 66, all 
of which aim to cater for every taste. True food 

enthusiasts will love Ocean Sun Casino, thanks 
to the rich array of gastronomic choices made 
available by Peruvian Head Chef Johnny Alarcon. 
It also offers a busy nighttime scene with live 
music, bars and one of the highest rooftop pool 
bars in the world. 

All in all, a truly exciting, unforgettable and 
versatile venue.

Ocean Sun Casino, which occupies three entire 
floors of the architecturally lauded Trump 
Ocean Club International Hotel and Tower, was 
recently described as the ‘jewel in the crown’ of 
the magnificent, sail-shaped building perched on 
the edge of the Pacific Ocean. 

“The casino will give the Punta Pacifica luxury 
property market a jolt of energy,” said Duncan 
McGowan, president of Punta Pacifica Realty, 
when plans for the casino were first announced. 

“It will help solidify the Trump as the cultural and 

social center of the neighborhood, and introduce 
the tower to more people,” he added. And he 
wasn’t wrong. In just a few short months the 
casino has become one of Panama City’s key 
attractions.

The tower, which was developed by the Trump 
Organization and Panamanian resort developer, 
The K Group, opened for business in 2011. It 
is situated on a beachfront lot with views of 
the Pacific Ocean and Panama Bay, in the area 
of Punta Pacifica, the exclusive waterfront 
neighborhood of skyscrapers in Panama City

In addition to the casino, the tower features 
369 hotel condominium units, 700 private 
condominium units, 1,500 parking spaces, 
retail shops, a wellness spa, a gym, a pool deck, 
meeting and event spaces, and a business center.

The main casino occupies the first floor of the 
building and takes up a total of 5,400m2.  
Moreover, it includes levels 65 and 66, which 
are the top two floors of the building. The 65th 
level is a mix of apartments utilized as suites for 
the casino’s VIP patrons, while the 66th level is 
a fully-fledged Prive with beautiful 360-degree 

FACILITIES:

· 600 slots

· 37 tables (including Prive tables).

· Sports/entertainment bar with sports betting facilities 
(101 seats in total plus 59 seats on outside terrace).

· Casino floor bar with 34 seats, also serving patrons on 
casino floor.

· 123 dedicated parking bays on level 6 of the 70-floor 
Trump Tower (Trump Ocean Club).

· 94-seater buffet restaurant with an open kitchen and 
easy access off the main casino floor.

· Suites floor on level 65 with two presidential suites 
(three bedrooms) and four two-bedroomed mini-suites.

Since it opened in October 2014, the world-class 
Ocean Sun Casino is fast becoming Panama City’s 

most talked about attraction.
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THROW A SIX,
GO STRAIGHT 
TO MAYFAIR

As everybody who has played the UK version of 

Monopoly knows, the ultimate goal is Mayfair. The 

grand old dame of UK property. Situated in the City of 

Westminster in West London, along the eastern edge 

of the ever-popular Hyde Park, demand for properties 

in the area has never been greater. Particularly in 

recent years from overseas buyers.
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PROPERTY

“Mayfair will see a real resurgence 
over the coming years, with an 
array of new luxury developments 
in the pipeline and the return of 
many commercial buildings put 
back to residential use,” says Shirley 
Humphrey, Director at Harrods 
Estates, one of the longest standing 
property agents in West London. 

“The area has long appealed to 
British nobility, aristocracy and high 
society as well as wealthy individuals 
from around the world, including 
Middle Eastern, Chinese, Indian and 
Russian buyers.”

Shirley added: “Mayfair offers a 
village lifestyle in a fantastic central 
location. The excellent shopping 
on Mount Street and Bond Street, 
fantastic restaurants and five star 
hotels, contribute to the area’s 
popularity and with Hyde Park and 
Knightsbridge a short stroll away, 
many of our clients love the location 
as both an investment and lifestyle 
choice.”

Named after the annual fortnight-
long ‘May Fair’ which took place 
on the site that is now Shepherd 
Market in the 17th and 18th 

centuries, Mayfair boasts some 
of the world’s most expensive 
residential properties with keys 
regularly changing hands for 
multimillion-pound sums.

Addresses which are especially 
sought-after in Mayfair include 
Park Lane, South Audley Street, 
Mount Street, Berkeley Square and 
Gloucester Gate.  

“One of the factors that drives 
prices in Mayfair,” says property 
analyst Nicholas Winas, “is the 
fact that it is not only the prime 
residential address in the UK but 

also a prime business and retail 
address. It really is a unique mix.”

Mayfair indeed boasts a wide 
variety of businesses, shops, art 
galleries, auction houses, embassies, 
corporate headquarters, restaurants, 
spas and boutiques. Some of the 
most famous landmarks are the 
Burlington Arcade, the American 
embassy dominating Grosvenor 
Square, Sotheby’s auction house 
in New Bond Street, The Royal 
Academy on Piccadilly, and Gieves 
and Hawkes bespoke tailors in Savile 
Row. 

It also plays host to London’s highest 
concentration of five star hotels 
such as Claridge’s, The Dorchester, 
The Ritz and The Connaught.

Mayfair has no shortage of 
entertainment destinations with 
theatres such as the London 
Palladium in Argyll Street, a venue 
which has seen the likes of Bob 
Hope, Liberace, Frank Sinatra and 
Judy Garland tread its boards. Also 
just a short stroll from central 
Mayfair is the Criterion Theatre 
in Piccadilly Circus, most famous 
perhaps for being the first UK 
theatre to show Beckett’s Waiting 

For Godot, and for the infamous 
performance of A Little Bit Of 
Fluff in 1915, a play which was 
blamed for the destruction of 
the public’s morals with its brief 
flash of a woman’s unclothed 
leg. It nevertheless ran for 1,241 
performances.

In tune perhaps with its traditional 
roots, the area is home to some of 
the world’s most exclusive private 
members clubs such as the Arts 
Club, Annabel’s and Birley’s.

Mayfair offers a village lifestyle  
in a fantastic central location.

IR Stone / Shutterstock.com
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Some of London’s most popular 
restaurants are located in Mayfair. 
The Greenhouse in Hay’s Mews 
always attracts great reviews for its 
epicurean prowess and impeccable 
levels of service; the Tamarind in 
Queen Street is something of a 
treat for those with a penchant for 
the variety and surprises of Indian 
cuisine; Michel and Albert Roux’s 
Le Gavroche in Upper Brook Street 
is also a high dining treat, as is The 
Wolseley in Piccadilly.

As a legacy of Mayfair’s popularity 
with generations of royalty, the area 
is blessed with some of the city’s 
finest parks, most of which were 
maintained for equestrian purposes 
(more than for lolling around in 
the sun listening to live jazz and 
watching the world go by, as is 
often the case today). Hyde Park, 
Green Park and St James’s Park are 
being the most popular.

While there is a limit to the number 
of Mayfair properties coming onto 
the market every year, when they 
do, they sell very quickly. According 
to Harrods Estates, developments 
such as The Lancasters, just off Hyde 

Park, are very popular. A luxurious 
residential development within 
a Grade-II listed Stucco-fronted 
façade, The Lancasters’ apartments 
benefit from the grandeur of the 
original architecture, while also 
providing residents with ultra-
modern facilities, including a gym, 
underground parking, swimming 
pool, spa facilities and 24 hour 
concierge.

Prices of apartments at The 
Lancasters vary according to exact 

size and location. Harrods Estates is 
currently marketing a luxurious two-
bedroom mezzanine apartment, 
finished by renowned interior 
designer David Linley, for £3.5 
million. The apartment is beautifully 
presented, combining original 
historic details with new interiors, 
and features a spacious living and 
dining area, a bespoke kitchen with 
integrated Miele appliances, and 
two marble bathrooms. The master 
bedroom and ensuite is situated on 
the mezzanine floor.

Yet the real ‘wow’ factors are the 
building’s double-height ceilings, the 
original sash windows, the original 

cornicing and architrave
detailing, and the beautiful
columns to the entrance of the
living space. The apartment also has 
its own front entrance.

Another popular residential 
development on Harrods Estates’ 
books is the popular art deco 
building on Upper Grosvenor Street 
in which they are offering a spacious 
three-bedroom apartment featuring 
an open plan living/dining area, a 
separate kitchen, a main bathroom 

and an ensuite bathroom. The 
building includes a concierge and 
24 hour security in the heart of 
Mayfair, and the apartment is priced 
at £3.2 million.

Penthouse apartments in the area 
also command premium prices. 
For example, Harrods Estates is  
handling the sale of an outstanding 
triplex penthouse apartment in 
Berners Street in the heart of 
Fitzrovia, with direct lift access, a 
large open-plan reception room/ 
dining room/ kitchen, and a separate 
utility room and storage. Internally 
it is fully furnished and designed by 
Lambart & Browne.

While there is a limit to the number of Mayfair properties coming  

onto the market every year, when they do, they sell very quickly.

Concierge at The Lancasters Interior at The Lancasters

Interior at Berners Street Lofts

PROPERTY
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MAYFAIR, KEY FACTS AND TRIVIA

Property prices in Mayfair have risen by 
between 30 and 40 percent over the past 
five years. According to most analysts are 
set to rise by a similar amount over the 
next five years.

Nearly three quarters of residential 
properties worth over £5 million pounds 
are owned by overseas buyers.

The site of the famous Ritz hotel in 
Piccadilly was once occupied by one of 
London’s most famous coaching inns, The 
Old White Horse Cellar, the beginning 
terminus for all westward-bound mail 
coaches out of London. The Cellar was 
famous for its travellers’ room’ complete 
with a fireplace, partitioned sleeping 
cubbyholes, a clock, a mirror and a waiter 
who would serve food from the kitchen.

Mama Cass and Keith Moon both died 
in tragic circumstances in the same 
room in flat 12, 9 Curzon Street. Cass 
from a heart attack in her sleep, aged 
just 32, and Moon from a fatal dose of 
tablets intended to help him ‘dry out’. 
The flat was owned by Harry Nilsson. 
The Victorian-era British Prime Minister 
Benjamin Disraeli also died in Curzon 
Street.

Aspley House in Hyde Park, the family 
seat of the Dukes of Wellington, is known 
as Number One London on account of 
being the first house travellers would 
see after riding into the city across the 
fields of Knightsbridge. Its current postal 
address, somewhat less glamorously, is 
149 Piccadilly. 

The Egyptian sculpture above the door 
of Sotheby’s is thought to be the oldest 
man-made object in London, dating from 
1600 BC.

Queen Elizabeth II was born in a house 
in Bruton Street and lived in Mayfair as 
a child. Other famous residents include 
1960s British Prime Minister Alec 
Douglas-Home; the Regency-era fashion 
guru Beau Brummell; the horticulturist, 
writer and artist Gertrude Jekyll; and 
James Bond’s creator, Ian Fleming.

Le Gavroche (French for urchin) restaurant 
in Upper Brook Street was named after 
a street urchin in Victor Hugo’s Les 
Miserables. 

The accommodation includes a 
large roof terrace, three bedrooms 
(all with en suite bathrooms) and 
a guest cloakroom. It is currently 
under offer for £4 million.

Mayfair is also very conveniently 
located for some of the city’s 
other most popular residential 
areas, such as Kensington, 
Chelsea, Soho and Fulham, each 

area boasting its own unique 
architecture and charm.

“The real value of property in 
Mayfair,” says Winas, “is the area’s 
high levels of exclusivity. Not only 
is it the most sought after area of 
London but it is surrounded on all 
sides by other extremely desirable 
areas. The jewel in the crown, so 
to speak, of London property.”

Exterior at The Lancasters

Pool at The Lancasters
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Heading the

US technology companies once again dominate the upper reaches 

of Forbes Magazine’s global rich list.

Rich List
Bill Gates has been declared the richest man in the world by Forbes Magazine’s 
annual global ranking of billionaires, for the 16th time in the last 21 years. The 
founder of the Microsoft corporation again edged Mexican businessman Carlos 
Slim into second spot as his net worth rose by a little over $3 billion to $79 billion.

According to the list, the world’s billionaire’s are now collectively worth $7.05 
trillion, a sizeable $650 billion increase on last year’s record-breaking total of $6.4 
trillion. 

“The jump is driven in part by 290 newcomers,” said Forbes’ Chase Paterson-
Withorn in the publication’s post-issue commentary. “This helps push the total 
number of billionaires in the world to 1,826, the highest number we’ve ever 
recorded.

“Another year, another set of records broken by the planet’s wealthiest. Despite 
some global economic turmoil — plummeting oil prices, weakened euros, ruinous 
rubles — it was still a pretty good year for billionaires overall.”

Despite the threshold for qualification into the exclusive top 20 section of the list 
having fallen by $2 billion to $29 billion, the record number of billionaires is an 
increase of 181 in the past year. 

“While anyone with enough loot to make our count is well within the top one 
percent worldwide, income inequality is present even among this group: the richest 
500 individuals collectively hold $4.7 trillion of that $7.05 trillion total.  

That translates to just over a quarter of billionaires accounting for two thirds of 
the wealth on our list,” added Paterson-Withorn.

Renowned US investment guru Warren Buffett, with a net worth of $72.7bn, 
wrestled third place from Amancio Ortega, the founder of Spanish fashion chain 
Zara.

The founders and managers of leading American technology companies featured 
heavily in the list once more, accounting for six of the top 20 spots on the list. 
Most notable was the five-place rise of Facebook’s Mark Zuckerberg to number 
16. With a current net worth of $33.4 billion, it is his first appearance in the top 
20.

Indeed, Silicon Valley has spawned 23 new billionaires this year, including the co-
founders of taxi-hailing service Uber, Travis Kalanick and Garrett Camp, and the 
company’s first employee, Ryan Graves.

One of the top spots fell for the first time to a woman as Christy Walton, the 
widow of John Walton and one of the heirs to the Wal-Mart retail empire, took 
up 8th place with a net worth of $41.7 billion.. 

Elizabeth Holmes, the founder of blood-testing firm Theranos, made her first 
appearance on the list and becomes the youngest self-made woman at age 31, 
with a fortune of $4.5bn, while the youngest billionaire overall is co-founder 
of messaging app Snapchat, 24 year-old Evan Spiegel, one of a new record 46 
billionaires under the age of 40.

Frederic Legrand - COMEO / Shutterstock.com

Bill Gates (Opposite, Left) has been declared the 
richest man in the world by Forbes magazine’s 

annual global ranking of billionaires. 

Facebook’s Mark Zuckerberger (Opposite, Right) 
rose five places up the rankings to number 16

FINANCE
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1. Bill Gates
Net Worth: $79.2 B
Source of wealth: Microsoft

2. Carlos Slim Helu & family
Net Worth: $77.1 B
Source of wealth: Telecoms

3. Warren Buffett
Net Worth: $72.7 B
Source of wealth: Berkshire Hathaway

4. Amancio Ortega
Net Worth: $64.5 B
Source of wealth: Zara

5. Larry Ellison
Net Worth: $54.3 B
Source of wealth: Oracle

6. Charles Koch
Net Worth: $42.9 B
Source of wealth: Diversified

7. David Koch
Net Worth: $42.9 B
Source of wealth: Diversified

8. Christy Walton & family
Net Worth: $41.7 B
Source of wealth: Wal-Mart

9. Jim Walton
Net Worth: $40.6 B
Source of wealth: Wal-Mart

10. Liliane Bettencourt & family
Net Worth: $40.1 B
Source of wealth: L’Oreal

11. Alice Walton
Net Worth: $39.4 B
Source of wealth: Wal-Mart

12. S. Robson Walton
Net Worth: $39.1 B
Source of wealth: Wal-Mart

13. Bernard Arnault & family
Net Worth: $37.2 B
Source of wealth: LVMH

14. Michael Bloomberg
Net Worth: $35.5 B
Source of wealth: Bloomberg LP

15. Jeff Bezos
Net Worth: $34.8 B
Source of wealth: Amazon.com

16. Mark Zuckerberg
Net Worth: $33.4 B
Source of wealth: Facebook

17. Li Ka-shing
Net Worth: $33.3 B
Source of wealth: Diversified

18. Sheldon Adelson
Net Worth: $31.4 B
Source of wealth: Casino Empire

19. Larry Page
Net Worth: $29.7 B
Source of wealth: Google

20. Sergey Brin
Net Worth: $29.2 B
Source of wealth: Google

TOP 20:
FINANCE

Rich List
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The remarkable rate at which China’s 
economy has grown in the past 30 
years has established the country 
as a new global powerhouse, and, 
according to Forbes, it is now second 
only to the US in housing the highest 
number of billionaires in the world. 

Indeed, according to this year’s 
‘Rich List’, China currently has 213 
billionaires – an extraordinary figure 
when around a decade ago there were 
none. By comparison, the US currently 
has 531.

Yet, on the surface at least, the 
concept of philanthropy does not 
appear to be manifesting itself in 
quite the same way we have become 
used to seeing in other countries. In 
America, for example, the super rich 
often sign up to organisations such 
as the ‘Giving Pledge’, a movement 
initiated by Bill Gates (the world’s 
richest man) that encourages high 
net-worth individuals to pledge vast 
amounts of their fortunes to the 
greater good. 

Indeed, when Bill Gates and Warren 
Buffet (currently the third richest man 
on the planet) went to China in 2010 
to convince the country’s wealthiest to 
join them and invest in philanthropy, 
the reception they received was 
lukewarm at best, with many of the 
wealthy Chinese invitees failing to even 
show up to meet them. 

But to assume this means that China’s 
new generation of billionaires is not 
generous is to misunderstand a few 
fundamental cultural and structural 
differences between the two 
countries.
 
IIn America, a far bigger chunk of 
charitable donations come from 
private individuals than corporations, 
whereas in China the opposite is said 
to be true. China also has far less 
government-approved charities to 
which individuals can donate in return 
for tax breaks. In the US this is now 
standard practice.

It is also worth remembering that 
China bears a fundamentally distinct 
approach to the welfare of its society. 
Traditional methods of philanthropy 
are different to those of “the west”, 
with the focus leaning towards cultural 
heritage, family and community, 
before being filtered out into the 
wider society. If a wealthy Chinese 
donor started life in a rural village, they 
will donate to that community first. 
Education is seen as the key to the 
country’s prosperity and longevity, 
therefore many donations are funneled 
into this sector for underprivileged 
communities. Disaster relief is also a 
prominent cause, especially since the 
devastating Sichuan earthquake in 
2008. Furthermore, many donors tend 
to remain anonymous or under the 
radar, as tradition encourages a more 
modest approach to giving. 

Topping China’s growing list of 
philanthropists is Jack Ma, founder and 
Executive Chairman of Alibaba Group. 
He is China’s richest man, with a net-
worth of about $23 billion. He has a 
particular interest in tackling China’s 
pollution issues, after concerns that it 
had contributed to his father-in-law’s 
premature death from cancer. As a 
result of this, he put several billion 
dollars of his own private wealth 
into a new trust to fund advances in 
environmental protection, health care 
and education.

Although the concept of individual 
rather than state philanthropy is 
fairly new in China, it is certainly 
beginning to evolve as a whole new 
generation of wealthy entrepreneurs 
and celebrities are thrust more and 
more into the global spotlight. A 
trend which will hopefully raise public 
awareness and have a lasting effect on 
the country. 

That said, it is also worth bearing in 
mind what Mr Ma himself said to the 
Wall Street Journal when they asked 
him if he would be giving his money to 
The Giving Pledge:

“This idea of giving your money out 
was not created by Gates and Buffett. 
It was created by the Communist 
Party in the 1950s!”

Education is seen as the key to the country’s prosperity and longevity,  
therefore many donations are funneled into this sectorThe Rise 

and Rise 
of Chinese 

Philanthropy
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A Parker-less 
en Primeur It was a strange feeling, both 

exciting and slightly unnerving, 
knowing that the 2014 Bordeaux 
en primeur release would not be 
accompanied by the publication, at 
roughly the same time, of Robert 
Parker’s appraisal of the vintage. 
After 35 years of tasting (and 
rating) the most recent vintages of 
Bordeaux in barrel, Mr Parker has 
hung up his en primeur boots, and 
handed over the reins of the Wine 
Advocate’s annual Bordeaux report 
to his English protégée, Neal Martin.

This is not the first time in recent 
history that a nascent vintage has 
been released without his scores 
being published. For example in the 
spring of 2003, when France had 
refused to join the US led invasion 
of Iraq, such was the degree of 
anti-French sentiment in the United 
States, that Parker felt it prudent to 
delay his tasting trip until long after 
the wines had been released en 
primeur. (Interestingly, this decision 
threw the Bordeaux market into a 
mild state of panic. Knowing that 
they had what could charitably be 
described as a “modest” vintage 
on their hands, and with no Parker 
scores to guide their pricing, the 
Bordelais released at remarkably 
low prices.) However, this year was 
different – this year we had “Martin 
scores”.

For anyone wondering what 
all the fuss is about, herewith 
a little background. Robert 
Parker is an American wine 
critic, and I don’t think it’s an 
exaggeration to say that his 
is probably the best known 
name in the global wine 
trade. A former lawyer, 
Parker first published his now 
famous newsletter in 1978. 
Initially called the Baltimore-
Washington Wine Advocate, 
it was renamed in 1979 as 
the Wine Advocate. In it, 
Parker not only gave quite 
detailed tasting notes, but 
more significantly he scored the 
wines he tasted out of 100. This 
100-point scoring system (since 
adopted by many other critics) was 
relatively easy to understand, and 
gave his readers an instant guide as 
to a wine’s overall quality, without 
them necessarily having to read the 
notes.

Parker’s reputation as a taster and 
critic was cemented by his early 
recognition of the 1982 Bordeaux 
vintage, which he felt was superb. 
This was in stark contrast to certain 
other critics, and members of the 
trade, who initially dismissed the 
1982s as being too ripe, and too 
lacking in structure to ever merit 
being called a great vintage. Those 

who followed Parker’s advice and 
bought long in 1982 have been 
richly rewarded, as the wines have, 
for the most part, been sensational. 
They have also, not unnaturally, 
become extremely expensive, 
tradable commodities.

As Parker’s reputation grew, and 
his influence increased, so the wines 
of Bordeaux collectively had to pull 
their socks up. In the 1980s it is 
universally acknowledged that far 
too many châteaux were resting 
on their laurels, and selling wines 
that were well below par. Parker 
never pulled his punches, and where 
he saw mediocrity, particularly as a 
result of lazy winemaking practices, 
he was ruthless in his criticism. 
A combination of such criticism, 

As Robert Parker takes a step back from Bordeaux en primeur, Philip Moulin 

– Fine Wine Buyer at Berry Bros. & Rudd – takes a look at his influence on 

Bordeaux and the region’s prospects in his wake.
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coinciding as it did, with increased 
competition from the New World 
in Bordeaux’s traditional export 
markets, has led to a dramatic rise 
in the overall quality of its wines in 
the last 25 years.

By the time the 2000 vintage was 
released in the spring of 2001, 
Parker’s star was at its zenith. 
With all the hype of the great 
millennial vintage, the wine trade 
and consumers alike were champing 

at the bit to get their hands on 
the wines with the highest Parker 
scores. In the weeks before his 
scores were released, there were 
unsubstantiated rumours that 
Parker was particularly fond of 
Léoville-Barton that year. Demand 
was huge – we could have sold our 
allocation five times over such was 
the waiting list for this much loved 

château, and when the score was 
eventually published (a spread, 96 to 
99 points out of 100), the opening 
price of £360 per dozen doubled 
overnight. And therein lies the rub. 
A high Parker score no longer just 
meant adulation and affection from 
wine lovers; it meant that people 
could make money out of this en 
primeur business. From then on 
many, if not most, of the Bordeaux 
Crus Classés would not dare release 
their wine without first seeing their 

Parker score. In the early 2000s, on 
the given day, Bordeaux négociants 
and British merchants would sit in 
their offices in the very early hours 
of the morning, waiting for the 
latest Parker scores to be faxed over 
from the United States. Unlucky 
château-owners would release 
hurriedly at a low price to try and 
sell their poorly-rated wines before 

their neighbours woke up. Those 
lucky enough to be blessed with 
a score in the mid-90s (or above), 
could afford to sit back and see how 
their neighbours’ wine sold, before 
cashing in at what they felt was a 
justifiably higher price.

For better or worse, the wine 
trade, and particularly the part 
involved in making, selling and 
buying Bordeaux, would hang 
on Parker’s every word. Indeed, 

Berry Bros. & Rudd Fine Wine 
Buying Director, Max Lalondrelle, 
is quoted on Parker’s Wikipedia 
page as saying, “Nobody sells wine 
like Robert Parker”. Traditional 
UK merchants, such as ourselves, 
could still persuade our customers 
of the benefits of a certain vintage 
or château, in spite of a less-than-
perfect score; however, in markets 

such as the United States or the Far 
East, where his scores were taken 
as gospel, if Parker was cool on a 
particular year (2005 springs to 
mind) it could drastically affect the 
success of a vintage in that market.

Robert Parker is a great taster. 
Whether you agree with the style 
of wine that he likes is subjective, 
but it is beyond doubt that he has 
a rare ability to summarise the 
quality of a wine and a vintage 

with uncanny accuracy. This ability 
means that he is a pied piper for 
many wine lovers, and it may take 
his many loyal followers some time 
to trust their new Bordeaux guru. 
Neal Martin also has a great palate 
and has been de facto successor 
to Parker since he first joined the 
Wine Advocate in 2006, however, 
he has a more “European palate” 
than Parker, and it remains to be 
seen how his notes and scores will 
go down with Parker’s readership. 
Where once Neal was an interesting 
counterbalance to Parker’s opinion, 
his is now the only opinion.

And so it was, on the evening of 
30th April, just as most of the 
UK wine trade were considering 
their commute home, Neal 
Martin’s appraisal of the 2014 
Bordeaux vintage was uploaded to 
eRobertParker.com. At the same 

time, Robert Parker’s scores 
on the recently-bottled 
2012 Bordeaux vintage also 
appeared. Which report to 
read first?

As a merchant, with very few 
2014s on the market thus 
far, it would have made sense 
to go straight to the Parker 
scores, to see how the 2012s 
had faired – after all, there 
may have been some stock 

available on the market, that could 
be hoovered up before the wine 
merchants already on their way 
home realised they were sitting on 
some highly-scored (and possibly 
under-priced) stock. I don’t know 
if it was out of patriotic loyalty, a 
natural affinity to back an unknown 
quantity, or if it was sheer curiosity 
to see how my notes tallied up 
alongside his, but I couldn’t wait to 
read Neal Martin’s report.

I don’t know how many of my 
colleagues would admit to this, but 
I’m afraid that after five minutes 
I had shelved Neal’s incredibly 
detailed notes (promising myself to 
go back to them as soon as time 
permitted) and was attending to the 
altogether more shallow business 
of seeing where our 2012s fitted 
in to the Parker firmament. I had 
been after a quick guide, a snapshot 

of what Martin felt about the 
2014s. I had also expected to be 
able to arrange the wines into a 
straightforward list (yes, probably in 
order of their score) of all the wines 
regardless of commune. In short, 
I was after a Robert Parker style 
vintage report.

A quick glance at wine forums and 
message boards today, suggests that 
“eBob” subscribers are unanimously 
in favour of Martin’s report. The 
comments are all positive; the 
commentators also point out that 
never before have they seen such 
comprehensive background analysis 
on a vintage. There are copious 
notes on the growing season, the 
state of the market, the wines 
themselves and each commune 
has its own detailed assessment as 
well – there is a colossal amount of 
information to absorb; and that’s 

Whether you agree with the style of wine that he likes is subjective, but it is 

beyond doubt that he has a rare ability to summarise the quality of a wine 

and a vintage with uncanny accuracy.
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before you even look at the scores.
The reaction to Martin’s 2014 
report in the UK trade has been 
positive too; however, I sense there 
has already been a shift away from 
the fervour that might have greeted 
Parker’s scores in a similar vintage. 
Ch. Mouton Rothschild and Ch. 
Lynch Bages both came out before 
Martin’s scores were posted. The 
wines were sensibly priced, and we 
sold out of both at the opening 
price. I’m not sure it would have 
made a difference to how well they 
sold, had they been released a day 
or two later.

To some extent Martin was setting 
out his stall for the future. The 
year 2014 is an interesting vintage 
and there was a lot to write, but 
I sense he was really saying, “Look 
– this is how I propose to do these 
en primeur reports. They will be 
measured, considered and should be 

taken, at least for now, merely 
as a guide.” Martin is clearly 
passionate about Bordeaux, and 
he wants to give his readers 
the best, most considered 
information he can. He himself 
says that en primeur reports can 
be “misleading snapshots” which 
should only be seen as “the first 
image slipped into the photo 
album”. He states plainly that he 
will be revisiting these wines time 
and again, and that only in time will 
we really see how the wines have 
turned out.

There were some interesting 
surprises in the 2012 Parker report. 
It was never a vintage that would 
move the market, but for a brief 
few hours, Parker’s top-scoring 
2012s became the focus of the 
Bordeaux trade. There is clearly 
life in the old dog yet, and as long 
as he continues to score wines 

that are “in the bottle”, there will 
always be a frisson of excitement 
that goes with the release of those 
scores. Over time, Martin’s scores 
might elicit the same degree of 
excitement, but for now, his report 
has probably had exactly the effect 
he hoped for – it can be judged 
on its own as a well-written, 
comprehensive assessment of an 
embryonic vintage. It won’t create a 
market, but nor will it ruin it.

Find out more on bbr.com/
bourdeaux2014
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Super 
Yachts
Palma
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It is officially summer, which means 
that in sleek marinas all around 
the Mediterranean, gleaming 
superyachts and powerboats of 
all shapes and sizes will be lined 
up like anchovies in a tin. Many 
of the world’s high rollers will be 
spending a good portion of their 
summer afloat, mooring their yachts 
in marinas the length and breadth 
of the French Riviera, Spain’s East 
Coast, Corsica and beyond. Along 
the way, they’ll stop to marvel at 
the biggest and best super- and 
mega-yachts on the market at 
the major Mediterranean trade 
shows, where builders, brokers 
and potential buyers collide. So far 
this summer, the glistening waters 
around Palma have proved to be 
particularly fruitful for those looking 
to view and purchase luxury boats.

Kicking off the yachting season in 
style was the Palma Superyacht 
Show, which ran earlier this year 
from 30 April to 4 May. While the 

show was on, Palma was awash 
with yachting enthusiasts all eager 
to keep abreast of the latest trends 
and to inspect the best of the 
yachting world’s wares. And with 
more than 42 exhibitors and 62 
participating yachts, there was much 
to admire at the Palma Superyacht 
Show.

With motor and sailing yachts from 
leading yards present, the marina 
was packed with dazzling vessels 
perfect for posing and partying, as 
well as those suited to challenging 
sails on the high seas. Among the 
impressive specimens on display 
was the Mondango, a mammoth 
and rather magnificent 51.8-meter 
(170-foot) sailing yacht created 
by Alloy Yachts and Metolius, a 
custom build by the esteemed Royal 
Huisman shipyard. 

Though the yachts being paraded 
at the show were undisputedly 
luxurious, character wasn’t in short 

supply either and buyers looking for 
a little something different wouldn’t 
have been disappointed. The Mastiff 
motor yacht, for instance, caused 
heads to turn. Originally built in the 
1960s, this old deep sea tug was 
transformed into a superyacht in 
2010. Then there was the dazzling 
slender-hulled Eleonora. Exuding 
a classic style and conjuring up a 
bygone era, this elegant yacht is a 
faithful replica of the Westward, an 
early 20th-century racing schooner. 

A yacht show wouldn’t be a yacht 
show without a glitzy party or two 
and in that regard, Palma delivered. 
Happy hours, cocktail hours and a 
cowboys and Indians-themed party 
provided the setting for the guests 
to mix, mingle and do business. 
Renowned Michelin-star chef 
Marc Fosh, best known for Palma’s 
much-loved Simply Fosh restaurant, 
brought along his catering team 
to feed the show attendees at the 
Blue Café.   



Page 0104 luxeglobaledition.com luxeglobaledition.com Page 0105

Only in its third consecutive year, 
the Palma Superyacht Show is 
already making an impact in the 
industry, slowly establishing its place 
alongside the most prestigious 
events, such as the Monaco Yacht 
Show and the Cannes Yachting 
Festival. Elisa Arcal of Bluewater 
Yachting said of the show, “Great 
venue, great attendance. Bigger and 
better than last year, can’t wait for 
next year!”

But yacht-lovers in Palma didn’t 
have to wait until the 2015 show 
to see more splendid cruisers 
moored at the island’s marina. In 
June, Palma once again welcomed 
some of the world’s finest 
superyachts to its shore as it hosted 
the much-hyped Superyacht Cup 
Palma, which ran from 17 to 20 
June. This four-day regatta, the 

longest running superyacht regatta 
in Europe, attracted some of the 
world’s most majestic sailing yachts.

A fleet of more than 20 yachts took 
part in the race across the seas. 
The competition was fierce and the 
action intense. And it wasn’t just the 
captain and crews who gathered 
here for the event. Crowds of 
onlookers arrived in Palma to soak 
up the buzzing atmosphere and to 
observe the sailing teams from the 
dry and sunny sidelines, enjoying 
an eyeful of some of the beautiful 
boats. Among the most anticipated 
yachts to make the outing 
included the recently delivered and 
extravagantly proportioned Perseus 
3, a 60-metre (200-foot) yacht 
making its regatta competition 
debut. Perseus 3 was joined out 
on the water by several other 

outstanding large vessels including 
the striking black 55-metre (180-
foot) Marie from Vitters Shipyard. 
Larger boats were well represented 
and the six biggest yachts that 
took part in the race – all of which 
measured 45 metres (148 feet) or 
more – had a combined length of 
almost 300 meters (984 feet).

Some seasoned racing boats 
returning for the event included the 
40-metre (131-foot) Maria Cattiva 
from Royal Huisman and 24-metre 
(79-foot) Heartbeat from Claasen 
Shipyards, which won in its class in 
2013. Newcomers to the regatta, 
including the Win Win, a 33-metre 
(108-foot) boat built by Baltic 
Yachts and the recently launched 
Maegan by Oyster Yachts, also 
joined the flotilla out on the waters 
off Mallorca. During the morning of 

the final day of the event, members 
of the public had the chance to 
get a close-up look at the high-
performance racing machines, when 
the Superyacht Cup Regatta Village 
at Muelle Viejo opened its doors for 
all. 

Then there were the extracurricular 
activities, which provided the chance 
for the regatta’s international crowd 
to unwind and enjoy themselves. 
It all kicked off on the evening of 
17 June, just prior to the first race. 
As the crews busied themselves 
with last minute preparations, a 

cocktail party heralded the start 
of the festivities. After that, 
dockside parties followed the races, 
with happy hours aplenty at the 
Regatta Bar, as well as an exclusive 
invitation-only owners’ dinner and 
lots of imbibing and dining taking 
place at nearby restaurants and bars 
of Palma Old Town.

As if Mallorca hasn’t seen enough
yachting action already this
season – there is still more to
come. Yacht owners will be 
swinging back to the sun-soaked 
island for the Oyster Palma 

Regatta, which takes place from 29 
September to 3 October. If you’ve 
got a soft spot for superyachts 
and a desire to explore one of the 
Mediterranean’s most spectacular 
cruising grounds, Palma is the place 
to be this summer. 

This four-day regatta, the longest running superyacht regatta in Europe, 

attracted some of the world’s most majestic sailing yachts.
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the best 
restaurant
in the world

Described by many as avant-garde, and by others as a unique blend of traditional Catalan and 

modern cooking techniques, El Cellar de Can Roca in Girona has always been something of an 

enigma. Its commitment to excellence and its popularity is rarely questioned, and by way of 

affirmation it was this year named best restaurant in the world by Restaurant Magazine.
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FOOD

Run by the Roca brothers, Joan 
(head chef), Jordi (pastry chef) 
and Josep (sommelier) – often 
referred to as the holy trinity 
of molecular gastronomy - the 
55-seater restaurant began life in 
August 1986 in a small bar next 
door to their parent’s restaurant, 
Can Girona. It previously won 
the coveted (but sometimes 
controversial) award in 2013, 
losing out last year to the famed 
Copenhagen eatery Noma.

This year’s awards saw Noma 
pushed into third place, while 
chef Massimo Bottura’s restaurant 
Osteria Francescana in Modena  
grabbed second place.

Fourth spot went to Virgilio 
Martinez’s Central in Lima; fifth to 
Daniel Humm’s Eleven Madison Park 
in New York; sixth to Andoni Luis 
Aduriz’s Mugaritz in San Sebastian, 
Spain; while seventh spot was 
awarded to the eponymously named 
Dinner by Heston Blumenthal in 
London.

The White Rabbit in Moscow was 
the highest new entry on the list, 
ranked at 23.

El Celler de Can Roca is regarded 
as a freestyle restaurant with a 
deliberate leaning towards the 
avant-garde, but one which is 
still loyal to the techniques and 
traditions of generations of the 
family’s ancestors, all dedicated 
to the simple purpose of feeding 
people. Indeed it is arguably the 
evolutionary end product of a 
family that has been engaged in 
the business of doing just that 
for hundreds of years. According 
to head chef Joan, their paternal 
grandmother, Grannie Angeleta, 
“spent all her life stirring pans and 
feeding people”, while their father, 
Josep Roca i Pont, aside from 
being the bus driver in his childhood 
village, spent his spare time roasting 
chickens on a spit and grilling meat 
to raise the money he needed to 
open Can Roca. 

But it was his wife, and the boys’ 
mother, Montse Fontané, who 
exerted most influence over the 
budding young chefs and instilled 
in them their continuing love of 
traditional Catalan cooking. This, 
combined with a passion for 
the avant-garde and molecular 
gastronomy has created an almost 

inevitable dialogue between the 
countryside and science.

All three brothers attended the 
Girona Catering School, are winners 
of the National Gastronomy Award, 
and hold honorary doctorates 
from the University of Girona. An 
academic approach to their craft, 
which stems from their shared 
advocacy of pedagogy as the basis 
for the development of chefs in the 
future.

“We always want to find a balance,” 
Joan Roca recently said in a 
conversation with English food critic 
Oliver Smith. “Traditional techniques 
are still very important. But we are 
also committed to science and to 
being creative.”

A commitment which in 2013 saw 
them premier El Somni, a theatrical 
multi-sensory production exploring 
the interaction between food, music 
and art. Then, in 2014, the entire 
team embarked on an ambitious 
and unprecedented restaurant tour 
across the southern US and parts of 
Latin America, temporarily closing 
the restaurant in the meantime. 

El Celler de Can Roca is regarded as a freestyle restaurant with a deliberate 

leaning towards the avant-garde, but one which is still loyal to the 

techniques and traditions of generations of the family’s ancestors.
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Less publicly, El Celler is at the 
forefront of a ‘gastro-botanical’ 
research project called Terra 
Animada that is cataloguing rare 
wild species with the aim of 
reintroducing them into our food 
systems.

The restaurant is one of the most 
sought after dining destinations in 
the world and reportedly employs 
three people simply to politely 
explain to callers that they’re fully 
booked for the next 12 months. 
Which, at any given time, they are.

Dining at El Celler certainly isn’t 
cheap, with the complex taster 
menu costing around 300 euros per 
person including matching wines 
from the 60,000 bottle wine cellar, 
but that perhaps has a lot to do 
with the fact that the 60-strong 
staff easily outnumber guests at 
every sitting. Not to mention the 
brothers’ insistence that at least 
two of them are on site for every 
service. 

The brothers have so far resisted 
pressure to open another 
restaurant. “I am amazed at the 
passion people have to eat here”, 
says Joan Roca. “But we will never 
expand, or open another restaurant. 
How can we change our formula? 
Good hospitality is the most 
important thing for us and if we 
had another business we would no 
longer be there to see the guests.”

A winning formula indeed.

1. El Celler De Can Roca, Girona, Spain

2. Osteria Francescana, Modena, Italy

3. Noma, Copenhagen, Denmark

4. Central, Lima, Peru

5. Eleven Madison Park, New York, USA

6. Mugaritz, San Sebastian, Spain

7. Dinner by Heston Blumenthal, London, UK

8. Narisawa, Tokyo, Japan

9. D.O.M, Sao Paulo, Brazil

10. Gaggan, Bangkok, Thailand

The World’s Top 10 Restaurants according to Restaurant Magazine:
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Goldfinch 
Pianos

‘The Baby’ by Based Upon - 

A remarkable piano inspired by the patterns in nature

Priced at £475,000, ‘The Baby’ is a spectacular piano hand-sculpted 
by Based Upon (basedupon.com), an artist studio in London renowned 
for its unique and innovative contemporary British art—and fitted 
with a Goldfinch piano.

Inspired by patterns in nature
The piano’s form is based on the repeating spiral patterns 
omnipresent throughout our universe. From star-studded galaxies to 
the florets in a sunflower, the fluid curves of The Baby by Based Upon 
depict these mysterious patterns - so prevalent in nature.

It’s called the Twist - a unique Based Upon sculpture - and the result 
of nine years of design evolution. To date, the Twist has appeared 
as a handful of luxury, limited edition tables and consoles and is now 
reimagined as an astonishing piano.

Hand-finished metals and seductive resins
The tri-oval top elevates, appearing to twist away from its base, 
to reveal a baby grand piano. Exclusive hand-finished metals and 
seductively tactile resins reflect the artist’s studies of the earth’s 
surface—and scenes taken from outer space.

A masterpiece inside and out
Only the finest solid spruce, from the Valle de Fiemme in the north 
Italian Alps, is good enough for Goldfinch master craftsmen. Using 
treasured, time-honoured techniques, this incredible wood is precisely 
engineered to create the tonal heart of every Goldfinch piano.

Every detail of a Goldfinch bespoke piano is individually handcrafted, 
right down to the measurement, calculation, manufacture and fitting 
of each of the 230 strings. There is simply no other way to achieve 
that rich, velvety, inimitable Goldfinch tone.

Guide Price | £475,000 (excl. VAT)

www.goldfinchpianos.com

Goldfinch is part of 1066 Pianos, a family-run 

business in Cambridge, England, which has been 

building some of the world’s finest pianos for 

more than 40 years.

In 1975, when physicist and concert piano-tuner 

JR Norman became dismayed at the high cost 

and poor construction of supposedly master-built 

pianos, he applied his methodical mind and deep 

scientific rigour to the traditional art of piano 

making – and never looked back. Mr Norman and 

his family quickly became world-renowned piano 

makers, with Goldfinch offering customers the 

chance to design their dream piano. 

Goldfinch pianos are priced from £100,000 

to £1,000,000. Other creations include 

The Leaking Piano, a 40 inch work of art in 

Copenhagen, which appears to ‘drip’ over three 

floors; The Louis XV, a reborn Steinway piano 

from the late 1800s; and The Crystal piano, a 

Steinway studded with half a million Swarovski 

crystals.

About Based Upon

Based Upon is a London studio working at the 

front line of British creative enterprise, delivering 

a pioneering approach to making commissioned 

artworks, unique objects and design pieces.

Based Upon’s creative process involves 

an evolving dialogue between artist and 

commissioning client, with each resulting work 

growing from an exchange of inspiration, ideas 

and memories to become a truly personal and 

inimitable legacy piece, priceless to those for 

whom it is made. Based Upon’s own edition 

works explore the sublime bond between man 

and nature through finely-crafted artworks and 

sculptural design pieces.

Based Upon is a family company established in 

2004 by twin brothers Ian and Richard Abell, 

who founded it on an ethos of open exploration 

and a commitment to continuous innovation. On 

this basis, over a dynamic decade, the brothers 

have built a rich and visionary team of 45 artists, 

craftspeople and designers, who work together 

with an international network of creative 

specialists to bring to life groundbreaking art  

and design works for clients around the world.
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A truly international collaboration of filmmakers, photographers, 

scientists, scuba divers and ordinary members of the public, all 

united by a single passion: to protect the world’s reefs.

‘PROJECT VIVA 3D REEF’
INTRODUCING

All images supplied courtesy of Josep Loaso.
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“I was first drawn to the oceans by their incredible 
beauty,” says filmmaker Edgar González, owner of 
VIVA3DFILMS. “The thrill, the vivacity and the sheer 
diversity of life, so close to the surface and yet so far 
away.

“Every time I’m lucky enough to dive for pleasure or in 
the course of my work as a filmmaker, I am struck by 
the enormity and complexity of nature’s least explored 
palette. I think anyone who has ever visited some of 
the world’s most famous dive spots, be it the Great 
Barrier reef, the Coral Triangle in South East Asia, or 
the Red Sea, will know what I mean when I describe the 
experience as a privilege.”

But, like many people around the world, González is 
equally aware of the fragility of the world’s underwater 
ecosystems, of which coral reefs are such an important 
part.

“It didn’t take me long to realize that we don’t just have 
an artistic responsibility to protect the world’s oceans 
but a moral one. They are so important in an ecological, 
economic and social sense too. Facets which simply serve 
to heighten their beauty.”

Hence the birth of Project VIVA 3D REEF, a collaborative 
effort to find and spread solutions to the challenges and 
the risks posed to the world’s oceans and their coral reefs, 
by drawing in like-minded people, each with specific skills 
to bring to the initiative. 

People such as Josep Loaso, one of the world’s most 
eminent underwater photographers. He spends a large 
amount of his time documenting the underwater world 
through his inquisitive lens. 

“Josep joined us on a trip to the Red Sea last month 
where we were researching and filming for this project,” 
says González. “His pictures speak for themselves. 
Sometimes you have to remind yourself of the beauty at 
stake to fully appreciate the risks. The more people we 
can get involved the better. And the more diverse their 
reasons for wanting to help us the better.”

The filmmaker is currently working on the development 
of the global project, exploring new filming techniques 
such 3D and Virtual Reality and editing a mini-series of 
short films about the Red Sea trip to use as promotional 
material, encouraging more like-minded people to join.
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Other collaborators on the project include:

Nicolas Pascal is an environmental economist 
specialising in coral reef ecosystems. He works 
as an associate researcher in the CRIOBE 
laboratory (CNRS-EPHE based in Moorea, 
French Polynesia) to improve the knowledge on 
ecosystem services produced by coral reefs for 
our societies.

Angelique Brathwaite has almost 20 years’ 
experience in marine research and the 
management of marine ecosystems within 
an Integrated Coastal Zone Management 
framework for Small Island Developing States 
(SIDS). 

Her experience covers both the public and 
private sectors and includes benthic habitat 
surveys, marine ecosystem monitoring, 
environmental impact assessments, coastal 
planning, Marine Protected Areas (MPAs), ICZM 
policy and legislation, community outreach and 
public awareness. 

Roberto Rinaldi has been shooting underwater 
for over 20 years. He has a particular fondness 
for the Mediterranean, but has made sub-
aquatic films all over the world. He was official 
photographer on Jacques Cousteau’s boat, 
Calypso, with his pictures appearing in National 
Geographic. He has also dived in a lake in Tibet 
at 5,000m, as well as the Siberian Baikal Lake in 
-50C winter temperatures. He has performed 
as cameraman and cinematographer on the 
Secrets of the Dead and Oceans TV series for 
PBS and BBC/Discovery Channel respectively, as 
well as Wild Kingdom on Animal Planet.

Josep Loaso is a professional photographer 
specialising in diverse fields such as sport, aerial 
and underwater photography. His passions both 
for photography and for diving have led him to 
explore some of the best diving destinations in 
the world. You can reach Josep at  
jloaso@gmail.com

Edgar González has worked for more than 
25 years in many UK film and TV productions; 
BBC World (Earth Report series on global 
environmental issues), ITV, Channel 4, Carlton 
Food Network, Discovery, NASA/ESA TV, 
Pinewood-Shepperton Studios and more. 

He has travelled and filmed the world 
extensively; One day he’s dancing with the 
Maasai in Kenya, living with Shinto priests 
in Japan or swimming with whales in 
Baja California; the next he’s chasing drug 
dealers with the police in Manchester or 
interviewing the President of Colombia in 
Bogotá. He’s passionate about the sea and 
filming underwater. He is developing a project 
that focuses on the interrelated ecological, 
economic, and social importance of the oceans 
of our planet. You can reach him at  
edgar@viva3dfilms.com
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Cannes
Film 
Festival
2015
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The majority opinion declared it to 
be a decent, if not triumphant, year 
for films on the Croisette. The top 
prize, the coveted Palme d’Or, went 
to Jacques Audiard’s ‘Dheepan’, 
a drama following a veteran Sri 
Lankan soldier trying to forge a new 
life in France with a fake wife and 
daughter.

This year’s Grand Prix, the festival’s 
runner-up prize, was awarded to 
László Nemes for his directorial 
debut, ‘Son of Saul’. Nemes’ 
Holocaust drama had critics raving. 
Variety’s chief film critic Justin 
Chang called it “powerful” and 
a “terrifyingly accomplished first 
feature”, while the Guardian’s 
Peter Bradshaw said of it, “By 
any standards, this would be an 
outstanding film, but for a debut 
it is remarkable”. Colin Farrell-led 
‘The Lobster’, which takes place in 
a near future where single people 
have 45 days to find a mate or be 
transformed into a wild animal, took 
the Jury Prize, Cannes’ unofficial 
third-place accolade. 

Though Tod Haynes’ lesbian-themed 
drama ‘Carol’ failed to nab any of 
the main three awards, Rooney 
Mara’s performance in it earned 
her the best actress prize, and the 
film itself was one of the biggest 
winners amongst critics. Adapted 
from a Patricia Highsmith novel, the 
1950s-set drama tells of an intense 
love affair between an older woman 
and a young shop worker. It looks 
like the Cannes honour may be a 
mere amuse-bouche to an awards 
feast, with many festivalgoers 
throwing out early Oscar predictions 
for its on-form lead, Cate Blanchett. 

Cannes is not known for 
championing non-fiction, though a 
few documentaries still managed 
to make a splash. Marcia Tambutti 
Allende’s ‘Beyond My Grandfather 
Allende’ won the inaugural L’Oeil 
d’Or prize for best documentary, 
while Asif Kapadia’s ‘Amy’, charting 
the tragic story of Amy Winehouse, 
was showered with positive 
reviews from the tastemakers at 
Cannes. Besides the more typical 

arty Cannes’ offerings, mainstream 
fodder also picked up attention, 
including the all-guns-blazing ‘Mad 
Max: Fury Road’ and Pixar’s latest 
animated effort, ‘Inside Out’, which 
centres on a young girl whose 
emotions are in turmoil as her 
family relocate across the country.

Famous faces are a dime a dozen 
in Cannes, but veteran British actor 
Michael Caine still managed to stand 
out from the A-list crowd. Why? 
It was his first time back in Cannes 
following a half-century hiatus. 
With typical deadpan wit and his 
‘much imitated’ Cockney cadence, 
Caine explained his absence to the 
press, “I came to Cannes 50 years 
ago for a movie called ‘Alfie’. ‘Alfie’ 
won a prize and I didn’t. So I never 
came back. I’m not going all that 
way for nothing“. 

Adding some much-welcomed 
humour to a festival that could be 
accused of taking itself a touch 
too seriously was the Palm Dog, a 
prize organised by a crew of British 

It was a year where dress-code dramas on the red carpet threatened 

to outshine the drama on screen, where titillation was pushed to its 

3D limits with graphic sex movie ‘Love’ and a torrent of jeers and 

catcalls stirred up fresh debate about festival audiences’ propensity for 

booing. Cannes 2015 was far from dull.

FILM

Still from Carol

Still from Sea of Trees
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critics and awarded for the top 
canine performance. Every year, 
the Palm Dog is given to the best 
four-legged performer. The praise-
worthy pooches honoured in the 
past have included Uggie, the Jack 
Russell terrier who captured hearts 
in silent movie ‘The 
Artist’ and Baby 
Boy, the poodle 
from Liberace 
biopic ‘Behind 
the Candelabra’. 
This year’s top 
dog was hard-
working Lucky, 
the Maltipoo who 
plays Dixie in the 
ambitious six-hour, three-part epic 
‘Arabian Nights’. 
Of course, everyone can’t be a 
winner at Cannes. This year’s festival 
was touted as being the ‘year of 
women’ and the organisers put 

much emphasis on how female 
filmmakers would be supported in 
2015. Only things didn’t quite pan 
out as planned. Though the festival 
opened with a female-directed film 
for only the second time ever and 
there were a series of ‘Women 

in Motion’ talks held to promote 
women in filmmaking, there were 
rumbles of disquiet. Only two of the 
19 films in competition were from 
female directors. 

Perhaps more damning though was 
the furore of controversy kicked up 
over what constitutes appropriate 
red carpet footwear. Leading trade 
magazine Screen International 
reported that a group of women 
were denied entry to a red carpet 

screening for 
wearing flats 
– a story that 
undermined all 
efforts to redress 
gender imbalance at 
the event. Though 
festival officials 
were quick to deny 
the allegations, 
social media reports 

seemed to suggest that security 
staff had been cracking the whip. 
From a PR perspective, the damage 
had already been done. 

FILM

Of course, everyone can’t be a winner at Cannes. This 

year’s festival was touted as being the ‘year of women’ 

and the organisers put much emphasis on how female 

filmmakers would be supported in 2015.
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Booing, as always, took up many 
column inches. The main recipient 
of the notorious Cannes heckles 
was Gus Van Sant for ‘Sea of Trees’, 
a drama set in Japan’s popular 
suicide spot, Aokigahara forest. 
Proving that former festival darlings 
are not exempt from criticism 
from the harsh Cannes crowd, 
Van Sant’s latest offering was met 
with a chorus of boos at the press 
screening, followed by a barrage 
of negative reviews. Matthew 
McConaughey and Naomi Watts, 
who star as husband and wife, 
responded valiantly at the press 
conference, with McConaughey 
stating, “People have as much right 

to boo as to ovate,” while Van Sant 
pointed out that his 2003 Palme 
d’Or-winning film, ‘Elephant’, also 
drew dramatic responses with 
fistfights taking place between 
divided audience members.

Party-wise, Cannes was as lively 
as ever with the hottest events 
including Swiss jeweller De 
Grisogono’s star-studded party 
at Hôtel du Cap, where Natalie 
Portman and Adrien Brody mingled 
with the crowd and Calvin Klein’s 
private party hosted in a hillside 
villa, which was attended by Rachel 
Weisz, Emily Blunt and Sienna 
Miller among others. The superstar 

attendees were feeling generous at 
the Heart Fund’s Generous People 
Dinner Gala, where Leonardo 
DiCaprio is reported to have parted 
with his cash for a good cause.

Another year over at Cannes and 
though the dust has well and 
truly settled on the Croisette, the 
prestigious festival has once again 
given us enough drama, excitement 
and fascinating cinema to see us 
through to the next. Until then! 

FILM
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George & Amal:
A Match Made In Heaven?
When Hollywood’s most eligible bachelor finally relinquished his title and broke a million hearts by marrying 

Amal Alamuddin, the union of a pretty face and a human rights lawyer made excellent media fodder.  But 

although Clooney jokingly admits, “it’s my wife who’s the smart one”, his philanthropic generosity seems to 

know no bounds, suggesting that this silver-haired sex symbol is, like his wife, more than just a fox. 

By Jade McLean

C
hinellatoPhoto / Shutterstock.com
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Indeed, if it weren’t for their shared 
interest in helping the less fortunate, 
this fairytale courtship may never 
have begun. Introduced at a charity 
event by a mutual friend in 2013, one 
only has to look at their past work to 
understand how the pair gravitated 
to one another. Suffice it to say they 
both boast a litany of charitable and 
humanitarian work, which must have 
cemented a mutual attraction that 
presumably began with their beautiful 
Hollywood looks.  

Born in Beirut, Lebanon in 1978, 
Alamuddin’s family left their home in 
the middle of the Lebanese civil war 
when she was just two years old and 
settled in London’s Gerrards Cross. 
With a BA in Jurisprudence from St 
Hugh’s College, Oxford under her belt, 
she went on to New York University 
School of Law to study for her Master 
of Laws degree, and subsequently 
worked for three years as part of the 
Criminal Defence and Investigations 
Group at Sullivan & Cromwell in New 
York City. In 2010 she returned to 
London to work as a barrister (Bar of 
England and Wales, Inner Temple) at 
Doughty Street Chambers. 

Rising to fame from ’94 to ’99 during 
a stint on NBC TV medical drama, ER, 
Clooney achieved Emmy and Golden 
Globe nominations for his part in the 
show, going on to take several lead 
movie roles. In 2005 he starred in 
Syriana, based loosely on former CIA 
agent Robert Baer’s memoirs of his 
service in the Middle East. 

Despite a brain injury that he sustained 
on the Syriana set, later that year he 
went on to direct, produce and star in 
Good Night and Good Luck, for which 
he was nominated for Best Director 
and Best Original Screenplay as well 
as Best Supporting Actor for Syriana 
at the 2006 Academy Awards. He 
later won the Oscar for his role in 

the latter. In 2013, Clooney won the 
Golden Globe for Best Motion Picture 
- Drama, the BAFTA Award for Best 
Picture and the Academy Award for 
Best Picture for producing Argo. He 
is the only person in Academy Award 
history to be nominated for Oscars in 
six different categories.

He may not have dedicated his life 
to campaigning for human rights but 
Clooney has used his enormously 
successful career in film and subsequent 
high-profile persona as a platform to 
tackle worldwide humanitarian issues 
close to his heart.

In 2006 he spoke at the Save Darfur 
rally in Washington DC and spent 10 
days in the country with his father 
recording the documentary A Journey 
to Darfur, with proceeds from the 
sale of the DVD donated to the 
International Rescue Committee. He 
continued to campaign and pressure 
various heads of state and country 
and subsequently received the Summit 
Peace Award from the Nobel Peace 
Prize Laureates in Rome in January 
2008 (along with fellow actor Don 
Cheadle). During his acceptance speech 
he said: “Don and I … stand here before 
you as failures. The simple truth is that 

when it comes to the atrocities in 
Darfur … those people are not better 
off now than they were years ago.” On 
January 18, 2008, the United Nations 
announced Clooney’s appointment as 
a UN messenger of peace, effective 
January 31.

If you were wondering (of course you 
were!) how the couple is keeping their 
marriage together while she lectures 
and works on multiple cases and he 
works on a new movie and no doubt 
continues his charity work, a recent 
interview with Vanity Fair confirmed 
that wedded bliss apparently ensues. 
On his wife, Clooney reportedly 
commented, “She’s an amazing human 
being. And she’s caring. And she also 
happens to be one of the smartest 
people I’ve ever met. And she’s got a 
great sense of humour.” 

Sounds like Clooney has finally met his 
match. But will he be able to keep up?

Alamuddin’s campaigns and 
accomplishments:

May 2014: Met with leading 
female campaigners and British 
Foreign Secretary William 
Hague to discuss protection of 
children in conflict zones from 
rape and sexual violence.

August 2014: Selected for 
the UN’s three-member 
commission to look into 
possible violations of the rules 
of war in the Gaza Strip during 
the Israel–Gaza conflict (but 
declined due to workload).

January 2015: Represented 
Armenia on behalf of Doughty 
Street Chambers working 
on the recognition of the 
Armenian genocide accusing 
“Turkey of double standards 
on freedom of expression for 
defending a Turkish Leftist 
who described the Armenian 
genocide of 1915 as an 
‘international lie’.

April 2015: Formed part of a 
legal team defending Maldives 
President Mohamed Nasheed 
who was sentenced to 13 
years in jail after what was 
characterised as a politically-
motivated trial. 

Spring 2015: Became the 
visiting faculty member and 
senior fellow with Columbia 
Law School’s Human Rights 
Institute, lecturing students on 
human rights litigation. 

June 2015: Began work on a 
recently reopened case by the 
Irish government against the 
British government, relating to 
illegal interrogation methods. 
The European Court of Human 
Rights will hear the case. 

Clooney’s charity work
• Clooney is involved with Not On 
Our Watch Project, which focuses 
on putting an end to mass atrocities 
around the world.
• Organised a telethon in January 2010 
in aid of Hope For Haiti Now.

• Appeared in stage show “8” in aid 
of the American Foundation for Equal 
Rights, supporting his campaign for 
same sex marriage.
• Conceived and (with John 
Prendergast human rights activist 
co-founder of the Enough Project 

and Strategic Advisor for Not On Our 
Watch Project) initiated the Satellite 
Sentinel Project (SSP), after an October 
2010 trip to South Sudan. SSP aims 
to monitor armed activity for signs of 
renewed civil war between Sudan and 
South Sudan, and to detect and deter 

mass atrocities along the border regions 
there.
• On March 16 2012, Clooney planned 
a protest and intentionally got himself 
arrested outside the Sudanese Embassy 
for civil disobedience.

• Clooney has supported countless 
causes, including: One Campaign, 
United Way Hurricane Response and 
Recovery Fund, America: A Tribute To 
Heroes charity telethon for victims of 
9/11.

PROFILE
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CASCADE
COLLECTION
Inspired by the pristinely pure crystal clear waterfalls in some of the world’s 
most sought after exotic getaways, the cascading diamond jewelry of this 
collection feel as organic to the wearer as the natural beauty they represent.

Gumuchian is a gem of a jewelry collection. Now in 
its fourth generation, Myriam and Patricia Gumuchian 
meticulously work with their mother Anita to carry on a 
family legacy that dates back over 100 years, to provide 
women with beautiful, exceptionally versatile and high 
quality jewelry that can take a woman from day to night, 
from ring to bracelet and from thrilling event to cherished 
memory. Together, the Gumuchian women combine the 
excellence of traditional European craftsmanship with 
fashion-forward designs. 

From this vision the Gumuchian “Designed by Women 
for Women” mantra emerged, setting out to embody 
the confidence and beauty of all women. The Gumuchian 
trio have an intuitive feel for what modern women of 
style crave today. Each design is brought to life by master 
jewelers in Gumuchian’s Manhattan atelier, never using 
anything below platinum or 18 carat yellow, white and 
pink gold. Generations of experience combined with pure 
passion shine through each of their sparkling works of 
art. This is what it means to be “Designed by Women for 
Women”.
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Jessica
Alba

Actress, activist, entrepreneur, wife and mother of two, Jessica Alba built 

her “third baby”, The Honest Company, from the ground up three years 

ago. Since then, it has only gone from strength to strength. In fact, the 

new venture has been so successful for the enigmatic actress-turned-

businesswoman, that earlier this year she made it onto the cover of Forbes 

Magazine, under the title of “America’s Richest Self-Made Woman”. She has 

amassed a speculated personal fortune of $200 million in just three years.

PROFILE

Helga Esteb / Shutterstock.com
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endorsing things or go do a perfume.’”

Perhaps it was this early stage that 
separated Alba as a true entrepreneur; 
her ability and steely determination 
to rebound from rejection and keep 
on looking forward; modifying, 
streamlining and improving her 
business model and pitch until she 
got it right. Coupled with these early 
setbacks was the necessity to prove 
not just the selling power of her 
brand, but also to be taken seriously 
and establish herself as a strategic and 
accomplished businesswoman.

In the early days, The Honest Company 
began by selling product bundles such 
as a month’s supply of organic skincare 
products or eco-friendly diapers for 
a flat fee. It now also sells products 
individually and is due to release a 
cosmetic line later this year.
“There’s a real need for beauty 
products that aren’t like piling dirt on 
your face, are healthy and don’t make 
you sick but actually work and feel 
luxury,” Alba told Cosmopolitan.co.uk 
earlier this year. 

Born in Pomona, California in 1981, 
Alba began acting from a young age. 

After studying at the William H. Macy 
and Mamet-founded Atlantic Theatre 
Company, she had her first big break 
in James Cameron’s TV series, Dark 
Angel, when she was 19. She is best 
known for her roles in the films Sin 
City, Into the Blue and Fantastic 
Four. In 2008 she married Cash 
Warren after meeting him on the 
set of Fantastic Four in 2004. They 
now have two daughters together. 
Alba readily acknowledges that her 
upbringing was spent watching her 
parents working several jobs to make 
ends meet, and unashamedly admits 
that she took many of her roles based 
on her desire to rise up out of poverty, 
make money and build a secure future 
for herself and her loved ones.

“I made a lot of money in 
entertainment at a very young age and 
I saved it,” she articulated in response 
to questions about her choices to take 
on previous acting roles. “I just needed 
to make as much money as quickly 
as possible, knowing it was going to 
go away at some point. I was very 
deliberate about it.”

According to Forbes Magazine, during 
its first year of business, The Honest 

Company gained $10 million in 
revenue and by 2014 was up to $150 
million. The company is predicted to 
hit the $250 million mark by 2016 
and boasts a current value of $1 billion. 
When The Honest Company launched, 
it offered 17 natural, non-toxic 
products, now it has expanded to 120 
products, and has already entered the 
Asian market. 

A remarkable number of high profile 
women asserting themselves in 
business are becoming a driving force 
behind the products we buy. Although 
Alba may not have foreseen herself 
as a role model for other businesses 
when she started out, her ambition 
to make the world a less toxic place 
resonates with the growing number 
of consumers who respond more 
favourably to socially responsible 
brands. When interviewed by ABC 
News earlier this year, she claimed, 
“As a business owner, I’m proof of the 
concept that you can do business right 
- right by humans, right by the planet - 
and you can be very successful”.

The Honest Company was co-
founded in 2012 by Jessica Alba 
and Christopher Gavigan, author of 
the best-selling book “Healthy Child, 
Healthy World”. It manufactures eco-

friendly baby, family and non-toxic 
household products, such as diapers, 
wipes, bath and body care products, 
and has grown exponentially since it 
began. The idea was conceived when 
Alba was pregnant with her first 
daughter and used a standard, popular 
brand of detergent to pre-wash baby 
clothes given to her as presents at 
a baby shower - and broke out in 
angry red welts as a result. Having 
been susceptible to allergies and 
chronic asthma as a child, Alba buried 
herself in heavy late night research 
on the internet to find more suitable 

detergents and household products, 
only to discover that there was 
nothing on the market that did not 
contain toxic chemicals. Alarmingly, 
Alba also learned that under the 

1976 Toxic Substances Control Act, 
a staggering 80,000 chemicals are 
introduced into household products 
untested. Out of those, only five 
are regulated by the Environmental 
Protection Agency, and just 11 are 
prohibited from consumer goods. 

“Bringing these items into our homes 
is such an intimate thing, to put it 
next to your newborn child,” Alba 
told audiences at Forbes’ third annual 
Women’s Summit. “My mother had 
cervical cancer at 23. My grandmother 
died of stomach cancer. I grew up with 

people being ill. This has got to stop. 
My friends in their 20s shouldn’t have 
a hard time getting pregnant.”

Alba describes the early days when 
trying to get the idea off the 
ground as being full of unanticipated 
curveballs. Best known at this stage 
for her beauty and glossy Hollywood 
movies, the reception to her idea 
when she initially pitched it to 
investors was lukewarm at best.

“People just saw me as this girl in 
a bikini in movies kicking butt — 
maybe not the brightest bulb,” Alba 
said. “I got three-and-a-half years of 
condescending nods and pats on the 
back of ‘good luck’, or ‘go back to 

PROFILE

“My mother had cervical cancer at 23. My grandmother died of  
stomach cancer. I grew up with people being ill”.

“People just saw me as this girl in a bikini in movies kicking butt — 
maybe not the brightest bulb,” Alba said. “I got three-and-a-half years of 
condescending nods and pats on the back of ‘good luck’, or ‘go back to 

endorsing things or go do a perfume.’”
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FORMITALIA d opened in January at the 

DCOTA Design Center of the Americas, 

as the first flagship store in the USA. The 

showroom features Aston Martin Interiors 

and Tonino Lamborghini Casa furniture. 

FORMITALIA d also carries other high-

end brands such as: Formitalia, Gherardini 

Home, Miami Swing and Mirabili.

In 2005 the brand Tonino Lamborghini 

merged with Formitalia Luxury Group in 

order to widen the range of collections, 

with fierce pieces of home and office 

furniture lined with leather and bright 

and quivering colors that are inspired by 

the world of engines. The latest original 

Innovations are the Tonino Lamborghini 

designer kitchens, which are fully lined 

with leather, as well as a LIMITED 

EDITION collection characterized by the 

use of elements made from carbon and 

Kevlar. Collections conceived for men and 

woman full of character, who refuse to go 

unnoticed.

In 2011, a new interiors collection in 

collaboration with prestigious British 

sports car manufacturer Aston Martin 

was unveiled. Complete with accessories 

and lighting, the Aston Martin Interiors 

Collection is designed to create a 

distinctive and exclusive offering for a 

consumer who appreciates original pieces. 

Every piece in the Aston Martin Interiors 

Collection is “Made in Italy” in the Tuscan 

cities of Firenze, Prato, Pistoia and Pisa. 

The Aston Martin Collection creates a 

mixture between the advanced and the 

industrial by using technologies used in 

Aston Martin Cars such as carbon fiber, 

magnesium and aluminum, alongside 

materials such as leather, wool and 

cashmere; creating a perfect fusion of 

performance, design and comfort.

A complete line of Aston Martin and 

Tonino Lamborghini furniture, lighting, 

accessories and tableware is now on 

display at the FORMITALIA d at DCOTA 

Showroom.
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As experts continue to debate the pros and cons 

of investing in art, Pablo Picasso and Giacometti 

join the swelling ranks of artists whose works 

have sold for more than $100 million.

Art for 
art’s 
sake? 
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In her 2014 book entitled ‘Art as an 
Investment? A Survey of Comparative 
Assets’, Melanie Gerlis, art market 
editor at The Art Newspaper, is far 
from positive in her assessment of the 
logic of investing in art. “Would you 
buy an asset where valuation is a dark, 
subjective art; where most of that 
market’s data is missing; where prices 
are volatile and open to manipulation 
and where you have no guarantee 
of being able to sell it; all to achieve 
average annual returns of around 4%?”

She even goes 
on to suggest 
that while art 
certainly shares 
characteristics 
with other 
investment 
vehicles like 
equities, gold, 
wine, private 
equity and real 
estate, they tend 
to be the rather 
more challenging ones. “Art has no 
intrinsic worth but, unlike gold, is a 
market comprised of unique objects 
rather than supporting a market that 
can be commoditised,” she writes. “It 
is a heterogenous good, like property, 
but without property’s actual and 
economic utility.”

A general summary, which rather flies 
in the face of a recent spate of record-

breaking sales at major auction houses 
around the world. The most recent 
of which was hosted by Christie’s 
in New York on a humid evening in 
May, at which in just 90 minutes, the 
auctioneer’s gravel fell on $705.9 
million worth of sales. 

A thoroughly impressive grand 
total which included the purchase, 
reportedly by former Qatari Prime 
Minister Hamad bin Jassim bin Jaber 
Al Thani, of Pablo Picasso’s 1955 
masterpiece Les femmes d’Alger, 

Version O, for $179.4 million including 
the buyer’s premium. Not bad for a 
painting which last changed hands for 
$31.9 million just 18 years ago.

Not far behind on the night was 
Alberto Giacometti’s L’homme Au 
Doigt (Pointing Man) sculpture which 
ticked up $141.2 million including 
the buyer’s premium; in itself a new 
auction record for a sculpture.

The previous record for a publicly 
auctioned painting was also set at 
Christie’s, in November 2013, when 
Francis Bacon’s Three Studies of Lucian 
Freud was bought for $142.4 million. 
An increase of approximately 30% in 
just 18 months. 

Giacometti’s Pointing Man wrestled 
the title of most expensive auctioned 
sculpture from another by the same 
artist entitled Walking Man, which 
fetched $103.4 million at Sotheby’s in 
London back in 2010. A rise of 40% in 

a little under five 
years.

Many people 
will argue that 
record-breaking 
auctions are 
carefully managed 
spectacles in the 
sense that auction 
houses routinely 
set pre-agreed 
minimum prices 

on their most attractive offerings, but 
there was no denying the excitement 
generated that night as multiple 
bidders competed to push the price up 
in $1 million increments in a frantic 11 
minutes of bidding.

Interestingly, Giacometti’s Pointing 
Man was sold without a guaranteed 
minimum, a sign perhaps of the 
current underlying confidence of the 

market. A market which is evidently 
underpinned by extremely wealthy 
collectors for whom the works of 
art are as much trophies as they are 
investments. As one commentator 
described it, “big game hunting for 
city-dwelling billionaires”.

As art is by definition a very subjective 
business, it is perfectly possible that 
Les Femmes d’Alger may never achieve 
that price again but instead reside 
for posterity in a private collection. 
As a Bloomberg source so rightly put 
it, “$179 million is a price you sell a 
picture at, not the price you buy it at”. 
Another way of saying that, for some 
buyers, price simply isn’t the major 
consideration. A truism about the 
market, which is perhaps at the very 
heart of the art investment boom.

“It’s all very well to say that art 
investment is fraught with illogicality, 
that the total returns don’t justify 
the risks, but that is to deny the 
very nature of the buyers involved 
at the very top of the market,” says 
Christopher Churcher, owner of the 
Red Sea Gallery in Singapore. “Art isn’t 
dissimilar to fine wines in that respect. 
There are those who buy extremely 
expensive wine as an investment, 
and then there are those who buy it 
in order to drink it. As Andy Warhol 
once said, ‘an artist is somebody who 
produces things that people don’t need 
to have.’”

Whatever it is that inspires people 
to buy art, there is no shortage of 
interest at the top end of the market. 
Indeed the recent record-breaking 
sales don’t include those completed 
behind closed doors. A Paul Gaugin 
painting reportedly changed hands for 
just under $300 million in a private 
sale earlier this year.

At the end of the day, whatever the 
purists say, while billionaires and art 
co-exist, there will be more record-
breaking sales. It might be a Picasso, 
it might be a Gaugin, nobody really 
knows, and that in essence is what 
makes it so exciting.

“I don’t particularly weigh up a 
painting’s investment potential before 
I start bidding,” says art collector 
Hemby Shaw. “I just love art and I am 
lucky enough to be able to buy new 
additions to my collection when I see 
them. That said, they’ve all gone up in 
value quite considerably. But maybe 
that’s just because I have a good eye,” 
he adds with a wry smile.

Art for art’s sake? Yes and no it would 
seem, depending upon the size of your 
bank balance. As the English-American 
writer and philosopher Thomas Paine 
once said, “What we obtain too cheap, 
we esteem too lightly; it is dearness 
only that gives everything its value.”

The most expensive paintings 
ever sold: 

1. PAUL GAUGUIN
“Nafea faa ipoipo? (When will 
you marry?)”, 1892 
$300 million  
(private sale 2015)

2. PAUL CÉZANNE
“The Card Players”, 1892/93 
$250 million  
(private sale 2011)

3. PABLO PICASSO
“Les Femmes d’Alger  
(Version “O”)”, 1955
$179.4 million (2015)

4. PABLO PICASSO
“La Rêve (The Dream)”, 1932
$155 million (private sale 
2013)

5. FRANCIS BACON
“Three Studies of Lucian 
Freud”, 1969
$142.4 million (2013) 

6. JACKSON POLLOCK
“Number 5, 1948”, 1948 
$140 million (private sale 
2006)

7. WILLEM DE KOONING
“Woman III”, 1952-53
$137.5 million (private sale 
2006)

8. GUSTAV KLIMT
“Adele Bloch-bauer I”, 1907
$135 million (private sale 
2006)

9. EDVARD MUNCH
“The Scream”, 1895 
$119.9 million (2012)

10. JASPER JOHNS
“Flag”, 1958 
$110 million 

(Source: G. Fernández of artwolf.com)

ART

“Art has no intrinsic worth but, unlike gold, is a 

market comprised of unique objects rather than 

supporting a market that can be commoditised,”
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Emmanuel 
Coupe-
Kalomiris

Emmanuel is a freelance photographer and printmaker. Born in Paris 
in 1974, he comes from a family that has a long and significant 
tradition in music. With his great-grandfather, Manolis Kalomiris, as 
the National Composer of Greece, he was immediately immersed in 
the arts from a very young age.

Emmanuel became heavily interested in photography as a young boy 
and had his first photographic exhibition at the Photographic Circle of 
Athens, along with his first publications at the age of 18.
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A few years later, while studying in 

the U.S., he combined his passion 

for nature and mountains with 

photography, committing his art 

to landscape photography. A large 

portion of his work is linked with 

colder and often extreme weather 

environments, with strong elements 

of darker lighting on the scenery.

Emmanuel has received many awards 

for his works including Landscape 

Photographer of the Year in the U.K., 

National Geographic Magazine’s First 

Prize Award on the occasion of their 

125th anniversary, multiple gold and 

1st place awards in the I.P.A., PX3 

Paris, Epson, Sony, Spyder awards, 

Masters Cup and other prestigious 

international awards. 

www.emmanuelcoupe.com

Mountainside in the Icelandic Highlands in late autumn Aerial abstract images of the glacial river system in southern Iceland.

The famous Jokulsarlon beach in eastern Iceland, where large chunks of ice lay against the black sandAerial abstract images of the glacial river system in southern Iceland
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Kip Reynolds

Featured Artist
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Landscapes have always fascinated Kip Reynolds, 

as he strives to paint sky, clouds, rolling hills, 

water and mountains in a way that makes 

people feel relaxed and comfortable. He has 

been painting landscapes in this unique style 

for over 30 years. Kip started when he was a 

teenager in the northwest of the United States 

and since then has worked in the UK, France, 

Spain, Denmark, Italy, Australia and now in 

Argentina, which is renowned for its breathtaking 

landscapes, and where he has been based for the 

past 6 years.

Normally he paints by commission but he also has 

a studio/gallery in Puerto Madero, Buenos Aires, 

open to visitors, where he showcases his latest 

collections.  

More of his work can be viewed here:  

www.kipcreation.com

Salta Red Mountains

La Fuerza de la Naturaleza

Reserva

Before the Storm

Las Nubes Asombrosas

Cielo Nublado
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