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LUXE 03
Welcome, to this, the third edition of Luxe magazine.

As autumn in the northern hemisphere tips its hat to winter and sidles 
graciously from the circular stage of life, we find ourselves in need of 
inspiration. An inspiration which, thanks to the hard-working wisdom 
elves here at LUXE, first pops its head above the ice-tipped parapet of 
curiosity on page 12 with a mind-boggling selection of seasonal gift ideas. 
From fox-fur headphones to 14-carat-gold Darth Vader cufflinks, they 
seem to have it covered. 

For those who prefer to escape the bracing hug of northern climes by 
hopping on a jet and heading for the sun, we’ve been taking a jealous look 
at some of the world’s most gorgeously warm locations. The fascinating 
Indonesian island of Bali, the crystal clear diving waters of the Maldives 
and the balmy beaches of Mauritius, to name but a few.

The world of art is well represented with some exquisitely colourful 
features, on photographer Julian Luskin, artist Adolfo Rua, and the UK 
gallery, Vermilion, founded by artist James Blinkhorn.

Our fashion and jewellery experts take an equally jealous peek behind the 
scenes at Messika in a captivating article entitled The Atelier of Dreams, 
on page 65, while our friends at wine specialists Berry Bros. & Rudd pose 
and argue the perplexing question: when it comes to grapes, should we 
go native? on page 90.

As for the more immediate dream of getting the New Year off to a 
healthy start, why not begin your quest with a look at our sumptuous 
banquet of suggestions for recovering from the well-deserved excesses of 
Christmas, aptly entitled Rejuvenation January. After all, as the American 
travel writer Paul Theroux once said, “Winter is but a season of recovery 
and preparation.”

Wishing you a very happy Christmas and a prosperous 2016.

The LUXE editorial and design team.



Page 012 luxeglobaledition.com luxeglobaledition.com Page 013

Golden Key for Mercedes-Benz®
The customised Golden Key, 

encrusted with no fewer than 
300 brilliant cut diamonds, bridges 

the gap between ordinary and 
extraordinary. Your bespoke 

Golden Key can be encased in rose, 
white or yellow gold, or platinum, 
and can be personally engraved to 

make it fully unique.  
$45,600

Dolce and Gabbana Fox Fur and 
Swarovski Crystal Headphones

modaoperandi.com
Combine your love of music 

and fashion with these ornate 
headphones. Padded and draped 
in Swarovski crystals, encrusted 
with pearls and swathed in fox 

fur, they are surely the most 
decadent headphones ever made.

$7,995

Gifts &Gadgets Holiday by House of Sillage Perfume
houseofsillage.com
Leader in the world of haute parfumerie House 
of Sillage, has created a stunning limited edition 
snow globe that will transport you to one of 
the most exciting places to be this Christmas 
time, New York City. From the bright lights of 
the Rockefeller Christmas Tree and its twinkling 
decorations to the falling snow, skating crowds 
and festivities, the scene is set in 18-carat and 
white-gold plating, and decorated with 63 hand-
set Swarovski crystals. The scent is an alluring 
blend of delicate Egyptian jasmine with warm 
accents of mandarin, vetiver, peach and rose. 
$710

photo by modaoperandi.com
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Glamourpuss NYC Foxy Mitten
glamourpussnyc.com
These fabulous furry mittens will keep your 
hands warm and toasty while helping you 
look uber-stylish, whether you’re stepping 
out in the streets or on the slopes. 
Available in four chic colours: denim, snow 
white, jet black and chocolate. $425

Valentino Fever Leather 
Platform Sandals

matchesfashion.com
A classic style is given a 

glamorous edge with these 
spectacular black platform sandals 

enhanced with metallic gold 
detailing, guaranteed to give any 

evening outfit an instant style 
boost! $720

Casa de Uco Vineyard, Argentina
casadeuco.com
Casa de Uco Vineyard goes beyond the 
art of traditional wine tasting and tours, 
enabling its guests to experience what it’s 
really like to be a winemaker in one of the 
most distinguished wineries in the world. 
Surrounded by incredible natural beauty 
and breathtaking views of the Andes 
Mountains you have the opportunity to 
acquire the vineyard of your dreams and 
produce exceptional quality wine. Guests 
can choose how little or how much they 
want to be involved in the winemaking 
process, from picking the grape vines 
and producing customised wines with 
personalised labels, to creating blends with 
the assistance of talented winemakers. 
In addition you will receive automatic 
membership to the luxury Wine Hotel and 
Spa to enjoy your stay in total comfort.

GIFTS & GADGETS

Valentino B-Rockstud Leather Shoulder Bag
matchesfashion.com
The perfect accessory for any casual or party 
outfit, this captivating shoulder bag is a 
timeless investment for any lady’s wardrobe. 
Handcrafted from black-grained leather 
and embellished with a gold chain strap and 
trademark gold Rockstuds, it can be worn as a 
shoulder bag, or tucked under the arm for the 
most contemporary look.  $2,500

photo by matchesfashion.com

photo by matchesfashion.com
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GIFTS & GADGETS

Lalique Hirondelles Decanter
neimanmarcus.com
Exceptional handcrafted art deco 
decanter is fitted with a beguiling 
stopper depicting a group of flying 
swallows in grey crystal with a 
platinum finish, that sits atop a 
gleaming carafe. $2,900

Mark Cross Mini Grace Box Bag 
modaoperandi.com
Mark Cross’s lavish 18-carat-gold-
plated mock croc handbag is inspired 
by the bag Grace Kelly used in 
Alfred Hitchcock’s Rear Window, 
and is guaranteed to give a dash 
of the wow factor to an evening 
outfit. The bag is made to order and 
features a detachable chain strap 
and push-in lock clasp. $4,000

Jill Haber Yoga Mat Case
modaoperandi.com
This ultra-fashionable yoga 
mat case from handbag 
designer Jill Haber, is made 
from striking cobalt crocodile 
skin and finished with an 
adjustable strap, allowing you 
to go from yoga to meeting 
up with friends looking 
effortlessly chic. $5,495

Fabergé Devotion Emerald Ring
faberge.com

Fabergé’s mesmerising Devotion 
Collection seamlessly fuses 

vibrant gemstones with artistic 
craftsmanship to create exquisite 

pieces that celebrate special lifetime 
events and memorable moments, 
such as this 11.44-carat emerald 
ring encircled by white diamonds 

and set in platinum.
Price on request

photo by modaoperandi.com

photo by neimanmarcus.com

photo by modaoperandi.com

Fabergé Summer in 
Provence Collection
faberge.com
It may be cold outside, but 
with Fabergé’s Summer 
in Provence high jewellery 
collection you can still 
capture the lightness of the 
summer landscapes in the 
south of France. Enamel and 
precious gemstones such 
as turquoise beads, pearls, 
polished enamel, baguette 
emeralds and Paraiba 
tourmalines adorn three 
unique jewellery sets. 
Price on request 
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Roulette Set and Poker Set
neimanmarcus.com
An ode to the roulette table, the most 
famous casino game of all, this deluxe 
roulette and poker set is a perfect 
complement to an evening with friends. 
Includes a mahogany roulette wheel, 272 
chips, a roulette mat and a rake, while the 
poker set includes 150 chips and two decks 
of cards. Each one comes in sumptuous 
crocodile-embossed leather that has been 
handcrafted in Italy. Place your bet, spin the 
wheel and put your fate at the whim of 
lady luck! $2,050

GIFTS & GADGETS

Hock Design Goldloft 
Dumbbells

modaoperandi.com
Add a touch of class to your 

workout with these exquisite, 
made-to-measure dumbbells, 
crafted from rare Grenadilla 

wood and solid 18-carat gold. 
$125,000

Park Accessories Golf Bag
neimanmarcus.com
This beautiful Italian leather-coated golf bag is perfect for 
the golf aficionado who has a taste for the finer things 
in life. With Park’s signature plaid-lined pockets and 
solid-treated cotton lining, it holds up to 13 clubs, plus 
accessories and a cover. The detachable and adjustable strap 
carries extra padding for added comfort, and there is also a 
valuables pouch for your wallet and phone. $975

Star Wars Darth Vader cuff links
neimanmarcus.com

Awaken the force with these 
limited-edition 14-carat gold 

Darth Vader cufflinks, created in 
anticipation of the release of the 
latest Star Wars movie. Each pair 

with rounded backs is engraved 
with the Galactic Empire insignia, 
making them the ideal accessory 

for any smartly-dressed  
Star Wars fan. $4,200

Aston Martin DB9 GT Bond Edition
astonmartin.com
Feel as cool and slick as the great man himself behind the wheel of this limited 
edition DB9 GT Bond Edition. Paying tribute to Aston Martin’s long-standing 
association with James Bond, and to mark the recent release of the latest film 
Spectre, Aston Martin has created 150 exclusive DB9 GT Bond Edition models. 
Each strictly-limited edition comes equipped with unique 007 badging, fender 
badges and sterling silver Aston Martin wings, enhanced by gleaming Spectre 
silver paint and the ability to accelerate from 0 to 60 mph in 4.4 seconds and 
reach a staggering top speed of 183 mph. Just under $250,000

photo by neimanmarcus.com

photo by neimanmarcus.com

photo by neimanmarcus.com

photo by modaoperandi.com
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Rejuvenation 
January

Christmas can be an extremely taxing time of year for body 
and soul, what with all those back-to-back parties, lavish 
family banquets, and, let’s face it, bottles of bubbly. So why not 
treat yourself to a little well-earned rejuvenation with this, our 
compilation of the latest and most appealing ways to have a fit and 
healthy start to 2016. Chin chin!

Four Seasons Retreat, Sayan, Bali
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Order healthy organic meals to your door
Companies like celebrity favourite Sakara 
(www.sakaralife.com) have a variety of different 
programmes to suit their clients’ needs. Their 
fresh and nutritionally-designed meals are based 
on a whole-food, plant-rich diet that can be 
home or office delivered. Stay trim without 
having to even think about it.  

REJUVENATION JANUARY

Smart Water Hydration
 Plain H20 is so last season. Coconut 
water, watermelon water, aloe and 

even cactus water are part of the 
new smart hydration movement. 

Nutritious, flavoursome, packed full 
of vitamins, and above all, far more 

interesting than just plain water.

Hair of the dog?
While it’s true that getting back on 
the wagon can help alleviate a sore 
head, there are healthier ways to 
get over a heavy night. Putting the 
sparkle back into your eyes is one, 
with La Mer’s Illuminating Eye Gel, 
a sumptuous eye cream, primer 
and eye-opener rolled into one. 
Antioxidants help you look instantly 
youthful, energised and awakened 
while jump-starting the skin’s natural 
renewal process.
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REJUVENATION JANUARY

Four Seasons Retreat, Sayan, Bali
Four Seasons Retreat, Sayan, is a stunning retreat, 
nestled amid verdant forests and lush rice paddies. Its 
location, close to the artistic capital Ubud, is not far from 
the Hindu temples, yoga and meditation centres that 
helped inspire the book and film Eat, Pray, Love. Guests 
are encouraged to take part in activities such as walks 
through the surrounding villages, biking tours, rafting 
along the sacred Ayung River, and treks to the summit of 
Mount Batur. The hotel offers guests the perfect setting 
in which to clear the mind, with yoga and meditation 
programmes. There is also a team of healing practitioners 
on hand to lend advice on finding your dharma (true 
purpose) and optimising individual lifestyles. 

Retreats

You may think the words health and holiday don’t sit well together, but at these two 

luxury retreats, you can shake off the winter blues while getting a health kick, and 

leave feeling recharged, energised and a few pounds lighter.
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REJUVENATION JANUARY

Vana Retreats, India
Protected by lush tropical forests and expansive orchards 
of mangos and lychees, the Vani Malsi Estate transports 
guests into a peaceful and soothing environment and 
allows them to truly disconnect from the outside world. 
Carefully orchestrated nutritional cuisine programmes, 
guided meditation and twice daily yoga sessions, as well as 
lessons in wellbeing, music and bespoke consultations are 
just some of its highlights.  
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REJUVENATION JANUARY

FOR A JEWELER NEAR YOUPRIVELBC.com GUMUCHIAN.COM 800.223.0774 

HANDMADE IN NEW YORK  WITH THE WORLD’S FINEST MATERIALS“Cascade Collection”

Real-time training
We all live increasingly busy lives. Squeezing a workout into 
an already jam-packed schedule or social calendar can be an 
inconvenience. Luckily we now live in a technological age 
and our choices for keeping fit are much more extensive 
than having to show up to the gym. Work out any time 
with live streaming and on-demand videos, such as alongside 
revolutionary fitness guru, Tracy Anderson. Her live streaming 
workout (www.tracyanderson.com) invites you into her state-of-
the-art studios to experience the Tracey Anderson Method that 
has a huge A-lister following. “I am so happy to open the doors 
of my private studios and master classes to people around the 
world and provide them with the cutting-edge fitness content 
that I am creating in real time,” said Tracy Anderson.

Wearable fitness technology
 Wear your personal trainer around your wrist 

24/7. Wearable technology keeps track of your 
every move and actually guilts you into being 

more active.  While some trackers can be quite 
bulky or unsightly, there are some new, more 

stylish versions on the market, such as this Tony 
Burch design for the FitBit Tracker.

Juice it
Juice cleansing, using raw fruit and vegetables, is a 
convenient way to eliminate toxins from the body, 
while getting your daily intake of fruit and veg. Pre-
prepared cold-pressed juices, such as those from the 
Pressed Juicery (www.pressedjuicery.com), do the hard 
work for you by using a hydraulic press to extract 
the juice, while still preserving its vitamins, minerals 
and enzymes. With no added sugars, sweeteners or 
preservatives, you’re left feeling trimmer, purified, 
radiant and glowing.
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DRESSED 
FOR THE 
COUNTRY

A successful family tailoring business happily bringing a 
taste of the countryside into familiar urban settings
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STAJAN Kunst & Mode (translated 
literally: STAJAN Art & Fashion) is 
the brand of a small but influential 
family business from Styria, Austria. 
Brigitte, Eduard and Paul Stajan 
produce exclusive clothes for 
women, men and children on the 
theme of the desire of townsfolk 
for a life in the countryside, in their 
in-house tailoring centre in Graz, 
Austria.

The brand STAJAN Kunst & Mode 
is distributed in 35 exclusive 
boutiques all over the world and 
the collections are presented at 
the fashion fairs in Munich and 
Düsseldorf. 

The clothes are designed for 
aficionados of an exclusive lifestyle, 
and what the company creates is 
a meeting point for people who 
love the special things in life. In 
particular, this can be seen in the 
boutique, which is run by the family 

itself in Sackstraße in Graz.

STAJAN links trends from haute 
couture with traditional designs 
reflecting elegant country styles 
from England, the Mediterranean 
and other classic country styles, 
offering a broad variety of jackets, 
coats, parkas, gilets, skirts and 
trousers.

STAJAN also provides tailor-made 
clothes in accordance with their 
customers’ design and colour 
preferences.

Garments are produced using 
only pure, natural fabrics such as 
loden, linen, cotton, velvet, silk and 
cashmere, which are immediately 
available in around 400 different 
colours.

The success of STAJAN is based on 
honesty, authenticity, a high level 
of creativity, solid craftsmanship, 

healthy entrepreneurial spirit, and 
last but not least, the strength of a 
family company. Characteristics that 
have allowed STAJAN to help write 
fashion history for more than 20 
years.

FASHION
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VOGUE

100
A Century of Style

Evocative, inspiring and glamorous, 
British Vogue is one of the 
world’s most illustrious magazines, 
encompassing fashion, celebrity, raw 
British culture and a timeless style. 
To celebrate its centenary year, the 
National Portrait Gallery in London 
will be hosting a dedicated exhibition 
in early 2016. 

To mark 100 years of the magazine, 
Vogue 100: A Century of Style, will 
open at the National Portrait Gallery 
in London from 11th February to 
22nd May 2016. The exhibition will 
feature more than 280 prints by the 
most prolific photographers of the 
20th and 21st centuries. Beginning 
at the present day and working 
backwards, it will tell a visual history of 
the iconic fashion bible, from its start 
in 1916 through its cultural evolution 
during the decades that followed.

Expressive and beautiful images taken 
by some of the greatest names in 

fashion photography will be on display, 
including Mario Testino, David Baily, 
Helmut Newton and Cecil Beaton. The 
collection will also honour a selection 
of lesser-known war photography by 
Lee Miller, showing that even in the 
early days the magazine went beyond 
the fashion world by addressing social 
and economic issues.

Dr Nicholas Cullinan, Director of 
the National Portrait Gallery, noted, 
“British Vogue has played a pivotal role 
in the development of photographic 
portraiture over the past century, 
commissioning leading photographers 
and designers to produce some of 
the most memorable and influential 
images in the history of fashion.”

This can certainly be said of Corinne 
Day’s controversial series of Kate Moss, 
who at just 16 years old triggered the 
‘heroin chic’ debate when she was 
photographed in her knickers. The 
images not only launched the model’s 

phenomenal career, but also changed 
the face of fashion photography 
forever. The full series will be on 
display. 

The exhibition pays tribute to the 
legendary faces that defined the 90s 
supermodels era, as well as celebrities 
that graced the magazine’s cover in 
recent years, such as Gwyneth Paltrow 
and David Beckham. There’s even 
a nod to Charlie Chaplin and Fred 
Astaire.

Vogue’s contributing editor Robin 
Muir, who has already directed several 
major fashion exhibitions over the 
last 20 years, including one for the 
V&A, curates the exhibition. With 
unprecedented access to Condé Nast’s 
archives, he provides us with a rare 
opportunity to wander back through 
the magazine’s extraordinary past. 

The first issue of UK Vogue was 
introduced in 1916 during the Great 

FASHION

Linda Evangelista by Patrick Demarchelier, 1991 ©The Condé Nast Publications Ltd
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War, when transatlantic shipping was 
made impossible and the US version 
was no longer able to reach British 
newsstands. What began as essentially 
a high-society newsletter grew into 
one of the world’s most influential 
fashion sources. From Chanel to 
Yves Saint Laurent, it gives readers 
a window into an elevated world of 
glamour, beauty and elegance, with its 
long history of influential contributors, 
inventive art direction and forward-
thinking fashion photography. 

Vogue 100: A Century of Style 
rediscovers the link between 
photographers, icons and fashion, 
as well as touching upon its wider-
reaching social and cultural impacts.

Alexandra Shulman, UK Vogue’s editor 
in chief since 1992 observes: 

“Vogue 100: A Century of Style is 
a landmark exhibition in the history 
of magazine photography… I am 
incredibly proud of this collection of 
exceptional photography and of the 
whole concept of the exhibition, which 

shows the breadth and depth of the 
work commissioned by the magazine 
as well as Vogue’s involvement in 
the creation of that work…Anybody 
interested in photography, fashion, 
fame and magazines will find this an 
unmissable experience.”

Vogue 100: A Century of Style is at 
the National Portrait Gallery, London, 
from 11th February - 22nd May 
2016, sponsored by Leon Max. 

FASHION

David Hockney, Peter Schlesinger and Maudie James by Cecil Beaton, 1968 ©The Condé Nast Publications Ltd

Kate Moss at the Master Shipwright’s House, Deptford by Mario Testino, 2008 ©Mario Testino
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Reservations:  

+44 (0)208 600 0430  

enquiries@virginlimitededition.com

www.virginlimitededition.com

GET TO KNOW VIRGIN LIMITED EDITION, Sir Richard Branson’s 

extraordinary collection of private retreats. From one of the world’s 

most exclusive private islands to thrilling safaris via a magical 

Moroccan kasbah, each location is designed to be your home away 

from home. This is your vacation with added personality!

NECKER ISLAND 
British Virgin Islands

KASBAH TAMADOT 
Morocco

MAHALI MZURI 
Kenya

MONT ROCHELLE 
South Africa

ULUSABA 
South Africa

THE ROOF GARDENS  
United Kingdom

THE LODGE  
Switzerland

NECKER BELLE 
British Virgin Islands

LUXURY
. . . T H A T  C A N ’ T  B E  I M I T A T E D  –  O N L Y  E X P E R I E N C E D !
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BAR
CEL
ONA

Everyone’s Favourite City

Laid-back, stylish and vibrant, Barcelona is a weekend 

destination hard to beat. Sandwiched between the 

Serra de Collserola mountain range and the sparkling 

Mediterranean Sea, lies a glorious mishmash of fairy-

tale modernist architecture, exuberant design, gothic 

spires, good food and wine, and cultural treasures. 
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Pre-early nineties few people even 
visited Barcelona. Fast-forward a 
decade, the post Olympics era saw 
tourist numbers swell, perhaps initially 
before the city was quite ready for 
it. These days however, Barcelona 
has matured considerably and despite 
the recent economic downturn, its 
cosmopolitan streets are flourishing 
as its neighbourhoods become 
increasingly more upscale and hip. 

The shabby grandeur of the Barri 
Gòtic has been revitalised, its streets 

abuzz with exclusive hotels, smart 
restaurants and slick bars. North 
of Plaça Catalunya, wide tree-
lined boulevards that make up the 
Eixample district play host to high-
end boutiques, while chic hotels such 
as the Mandarin Oriental on Passeig 
de Gràcia rub shoulders with Gaudí’s 
greatest architectural works. From 
the Mandarin’s rooftop terrace you 
can absorb all of Gaudí’s works in one 
go, including the astonishing Sagrada 
Familia, well on its way to being 
completed. 

Each barrio has its own distinct 
personality, but the size of each 
neighbourhood and their proximity 
to each other mean that Barcelona 
is better discovered on foot. Try to 
avoid Las Ramblas though, except 
when visiting the Boqueria Market, 
for while food markets in Barcelona 
form the beating heart of the city 
- every barrio has one - nowhere 
beats quite like this one. Pay a visit 
in the morning when the crowds are 
thinner and the stalls are piled high 
with fresh produce, brightly coloured 

juices, and those ubiquitous legs of 
Iberico ham hanging in lines as far as 
the eye can see. The bars offer superb 
ringside seats and an opportunity to 
rest weary limbs and taste seasonal 
tapas. El Quim is a local favourite 
where you can sample solid Catalan 
fare such as black rice and baby squid 
with eggs.

A wander around the El Born 
district takes you to small sun-
dappled cobbled streets, dotted 
with independent boutiques and 

artisan cafés, the Picasso Museum 
showing the artist’s formative works, 
and the lush Parc de la Ciutadella. 
During the last week of September 
the Ciutadella hosts much of the 
city’s La Mercè Festival, Barcelona’s 
biggest annual festival, with daily free 
concerts, fireworks and events. Next 
door, in front of the colossal Arc de 
Triomf, the celebrated Mostra de Vins 
i Caves de Catalunya features open-
air wine and cava tasting from first 
thing in the morning until last thing 
at night.

Luxury hideaways in the old town, 
such as the Mercer Hotel and Hotel 
Ohla mean that staying in this 
part of town doesn’t necessitate 
scrimping on comfort or space. 
Tucked down a quiet shady street 
that criss-crosses the gothic quarter, 
not far from the Cathedral, Hotel 
Mercer’s origins date back over 
2,000 years. A contemporary vision 
has transformed ancient Roman walls 
and former medieval residences into 
a 5-star boutique hotel that boasts 
a sun-drenched rooftop pool and 

TRAVEL

La Sagrada Familia Basilica - Barcelona, Spain by Julian Luskin 

Mandarin Hotel - view from fine dining terrace

Mandarin Hotel - view from roof top
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gourmet restaurant. Hotel Ohla has 
provided a forward-thinking facelift 
to busy thoroughfare Via Laietana. 
A thousand-piece sculpture spills 
down the hotel’s façade boosting 
Barcelona’s reputation for creativity 
and design. Chef Xavier Franco heads 
up the hotel’s Michelin-starred Saüc 
restaurant, while award-winning 
mixologists serve cocktails on the 
rooftop terrace overlooking a 
glass-sided swimming pool and city 
panoramas. 

Barcelona and its people are serious 
about food, and the city has some of 
the world’s most inventive cuisine. 
From beach bars and bodegas 
to Michelin-starred eateries, the 
cooking, whether molecular, modern 
or traditional, relies on the region’s 
excellent produce. The 2-Michelin 
starred Enoteca is the crowning 
jewel at the Ritz-Carlton Hotel 
Arts in Barceloneta, run by one of 
Catalonia’s most acclaimed chefs 

Paco Perez (winner of no less than 5 
Michelin stars). 

Vermut has become the city’s drink 
du jour. What was once a pre-lunch 
aperitif to wash down a bowl of 
olives or almonds, is revelling in its 
moment of fame. The best place 
to try it is at Ferran Adrià’s Bodega 
1900, accompanied by their specialty 
spherical olives. Located in the barrio 
of Sant Antoni (otherwise known as 
el Barri Adrià – the neighbourhood 
of the Adrià brothers), dinner could 
follow at one of the brothers’ many 
restaurants that are sprinkled around 
the area. Famed tapas restaurant 
Tickets, a circus-like homage to 
the area’s old theatre district, is 
well worth the hype (and the wait 
–advanced booking is essential). If 
you can’t get a table, either Pakta 
(Peruvian-Japanese) or Hoja Santa 
(Mexican) is only a short walk away.
The string of beaches, situated right 
next to the urban buzz of the city, is 

poignantly marked by the W Hotel’s 
magnificent sail shape rising out of 
the sand, which has reshaped the 
architectural landscape of the city. 
In summer the hotel’s Wet Bar is 
a seductive place to enjoy some 
poolside drinking and eating with a 
sea view. Up on the 26th floor, as 
the sun goes down, the Eclipse Bar 
gets going, as international DJs turn 
up the heat and well-heeled clientele 
dance the night away against a jaw-
dropping city scene.

Don’t be afraid to venture down to 
the sea during winter, when cooler 
temperatures and clear blue skies 
add an inspirational backdrop to a 
coastal stroll. When hunger beckons, 
Xiringuito Escribà is the leader of 
the beachfront restaurant pack for 
seafood paella, and the place to enjoy 
a long lazy lunch amid well turned-
out locals. 

TRAVEL

Jordi Cruz at the ABaC Restaurant & Hotel - photo by Marco Pastori

Mercer Hotel restaurant ABaC Restaurant & Hotel Lounge - photo by Marco Pastori
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DIVE
DIVE
DIVE

It’s difficult to write an article about the Maldives without using words 

like idyllic, turquoise, balmy, picture-postcard, haven, or crystal-clear. For 

a reason: they really do apply. Add to that the fact that year-round sea 

temperatures make wearing a wet suit optional, and it’s easy to see why 

diving is such a hugely popular activity in this part of the world.

Officially a republic, the island country and archipelago lies in the 

Laccadive Sea southwest of India and Sri Lanka and comprises a chain of 

26 atolls extending from Ihavandhippolhu Atoll to the Addu Atoll. Its capital 

and largest city is Malé, traditionally known as the ‘king’s island’.

In total there are 1,190 islands, of which less than 200 are currently 

inhabited, with many of the others being utilised for agriculture or tourism. 

The atolls themselves are made up of live coral reefs and sand bars perched 

on top of a 960km long underwater ridge, while the land generally 

supports lush tropical vegetation and local varieties of coconut palms.

The islands of the 

Maldives offer some 

of the very best diving 

available on the planet, 

but where exactly 

should you start?
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 The Maldives is thought to be the 
‘lowest’ country on earth with an 
average ground level of just 1.5m 
above sea level. Indeed the highest 
point on all the islands – one refrains 
from even calling 
it a hill – would 
barely reach the 
forehead of an 
average basketball 
player.

From the mid 
sixteenth century 
the islands were 
controlled by the colonial governments 
of Portugal, Holland and Great 
Britain and only eventually wrestled 
back independence from the latter in 
1965. This precipitated very deliberate 
attempts by the country’s leaders to 
develop the Maldives into a top-end 
tourist destination, a move which now 
sees the existence of some of the 
world’s most exclusive resorts, many 
of which occupy their own previously 
uninhabited islands. Indeed, the World 
Bank now classifies the country as 
having an ‘upper middle income’ 

economy, mainly as a result of the 
money brought in by these types of 
ventures.

While there are plenty of other things 

to do in the area, diving is by far the 
biggest single draw for most tourists 
and visitors. The crystal-clear water (it 
was only a matter of time) and shallow 
lagoons are ideal for swimming and 
snorkelling, while the reef walls 
provide a veritable smorgasbord of 
colourful sea life for more experienced 
divers. 

The waters around the islands are very 
rich in marine life, with more than 
2,000 different species of fish being 
attracted there by particularly high 

levels of plankton and nutrients. 

Stars of the constant sub-aqua theatre 
performances include eagle rays, 
napoleon wrasses, pelagic fish such 

as the giant 
trevally and the 
barracuda, the 
magnificent 
manta rays, the 
very rare whale 
shark, whitetip 
and grey reef 
sharks, and even 
the occasional 

hammerhead shark.

The lagoons themselves are also alive 
with marine life and colourful displays 
of coral and with water visibility in and 
around the islands generally being as 
high as 40 meters, there is almost too 
much to see. Certainly in one go. 

While it is possible to dive all year 
round in the Maldives, peak season is 
probably from December through to 
the end of March in terms of visibility 
(the rainy season which runs from May 

through August can have the effect of 
temporarily reducing visibility) and the 
warmest period is from April to June 
when temperatures reach about 32 
degrees. The high plankton density in 
May also reduces visibility, but has the 
added benefit of attracting the best of 
the manta rays and the whale sharks.

To maximise diving time, many visitors 
take the opportunity to spend a few 
days based on one of the region’s 
many ‘liveaboard’ diving vessels, which, 
like the on-land accommodation 
options, ranges from the very simple 

to the extraordinarily opulent. At 
the top-end of the range absolutely 
everything you might need for your 
trip is catered for including dive 
gear and underwater photography 
equipment, as well as near Michelin 
standard chefs providing well-earned 
food in the evenings.

While the islands of the Maldives face 
some fairly serious challenges in the 
next 50 years or so, most notably the 
threat of rising sea levels, its people 
are renowned for their ingenuity and 
resourcefulness. Hence the plan to 

reduce the country’s expensive reliance 
on imported fuels by introducing a 
completely self-sufficient renewable 
energy system by the end of the 
decade, a move which will also help 
the country achieve its aligned goal 
of becoming a zero carbon footprint 
community by 2019. 

In the meantime it offers divers and 
nature lovers generally a glimpse of a 
world that time didn’t so much forget, 
as allow to move on at a pace all of its 
own.

TRAVEL

The waters around the islands are very rich in 
marine life, with more than 2,000 different species 

of fish being attracted there by particularly high 
levels of plankton and nutrients.
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TRAVEL

Featuring only 50 villas, on land and 
over water, these impressive spaces 
are designed with the utmost comfort 
and luxury in mind, whether nestled 
within the island’s tropical foliage, 
only steps from the ocean, or elevated 
above the water. All villas feature 
a minimalist style, floor-to-ceiling 
windows and every comfort you would 
expect, while Park Pool Villas have the 
added luxury of a plunge pool.

Dining experiences are available at the 
resort’s two restaurants - “The Dining 
Room” and “The Island Grill” offering 
international and regionally inspired 
dishes in sophisticated yet casual 
settings. Meanwhile, the contemporary 
poolside bar and the unique Dhoni are 
great places to sit back, unwind and 

enjoy a refreshing drink. For special 
occasions there are a variety of private 
dining experiences, including Nature, 
Lagoon, Starlight and Maldivian, each 
showcasing a unique aspect of the 
Island. In-villa dining is available at any 
time.

Throughout the week, the resort’s 
culinary team designs different themes 
for sumptuous evening buffets, 
ranging from international flavours 
to traditional Maldivian cuisine, 
designed to enrich the Maldivian island 
experience. The Island Grill restaurant 
offers seafood night, cuisine of the 
region and a barbecue set on Hadahaa 
beach against a magnificent sunset 
backdrop. Cooking classes and chef’s 
table experiences can also be arranged 

upon request.

A variety of activities allow guests 
to make the most of the natural 
surroundings. Their 5-star PADI 
Dive and Activity Centre will create 
experiences to suit any guest. Diving 
and snorkelling around the island’s 
magnificent private reef is a must 
while local island visits, dolphin 
spotting, sunset cruises and the one-
of-a-kind “Cross the Equator” trip, 
will offer ever lasting memories. If it is 
wellness you seek then The Vidhun Spa 
with its 5 private villas and an 80-foot 
tranquility pool and jacuzzi, is perfect 
for individual or couples’ treatments. 
Private or shared yoga sessions with 
the resort instructor complete the 
wellness concept of the Spa.

Hadahaa is pure paradise for snorkelling, with its pristine reef that is the 

healthiest in the Maldives — home to thousands of creatures and various coral 

formations — just a few steps from the villas. For diving lovers, Hadahaa is 

surrounded by some of the world’s best dive sites, where marine life is diverse 

and abundant and the visibility is breathtaking.

INTRODUCING 
PARK HYATT MALDIVES:
LUXURY BEYOND COMPARE
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UNIQUE FEATURES
· Exclusive retreat in idyllic paradisiacal 
settings.
· The island’s close proximity to the 
equator provides a unique night sky of 
constellations from both northern and 
southern hemispheres.
· Pristine 360 degree house reef 
proved to be the healthiest in the 
Maldives, just steps from the villas.
· First and only hotel in the Maldives 
certified by EarthCheck (formerly 
known as Green Globe) for adherence 

to international environmental 
standards for design, planning and 
construction.
· Hadahaa’s design concept blends 
architecturally innovative spaces with 
the authentic natural environment.
· Surrounded by some of the best dive 
sites in the world, where the marine 
life is diverse and abundant with 
maximum visibility.
· Each Park Water Villa has its own 
panoramic view of the Indian Ocean 
from the villa’s private deck.

· Each Park and Park Pool Villa is 
separated by lush, native vegetation 
allowing the villa to be in its own 
private enclave — each having its own 
private access to the beach and house 
reef just metres away.
· Hadahaa “Journey Series” enable 
guests to explore selected aspects 
of the country’s history and culture 
through half day and full day trips.

www.maldives.hadahaa.park.hyatt.com

TRAVEL

Terredhermes.com

I N S P I R E D  B Y  E A R T H  A N D  S K Y
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The 
Changing 
Face of 
Cuba
As a destination, few places conjure up such nuances of old-

fashioned glamour and historical complexities as Cuba. From 

the time that Christopher Columbus landed on the oyster-white 

shores of the Bay of Pigs in 1492 thinking it was the East Indies, 

Cuba has been the subject of endless tumultuous events that 

have shaped both its people and its culture.

Kamira / Shutterstock.com
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Bathed in year-round sunshine, Cuba 
is the largest island in the Caribbean. 
Surrounded by azure sea and powdery 
white beaches, Cuba is an explosion 
of culture, nature and history. Located 
just 93 miles from the coast of Florida, 
it draws travellers from far and wide, 
eager to bask in a rich tapestry of 
culture and traditions, rum, and salsa 
beats, that has barely changed since 
the 1950s.

However, since Obama’s historic move 
earlier this year to cut back some 
of the sanctions that have been in 
place for over 50 years, the tides are 
now changing.  These sanctions may 
have left the island and its people in 
extreme poverty, and all but isolated 
it from the rest of the world, but the 
ethical implications of these changes 
are still proving to be a hot topic of 
debate. Indeed, a large number of 
travellers from all over the world are 
hightailing it to Cuba sooner rather 
than later, seemingly worried that 
more sanctions will be lifted and 
American super-brands and hotels 
(which are reportedly waiting eagerly 
on the sidelines for the country to 
open its doors) will be allowed to 
wade in to build a westernised and 

Americanised tourism framework. 

For many Americans, the lifting 
of sanctions means this previously 
forbidden-fruit destination is finally 
coming within reach. For while 
travelling in Cuba for tourism purposes 
is still not yet legal for US citizens, 
the lowering of certain embargoes in 
2015 and the consequent thawing 
of diplomatic relations between the 
two countries have prompted a 17% 
increase in tourism. US citizens can 
now enter for various pre-determined 
reasons, such as for educational 
purposes, professional research, 
or for the purpose of working on 
humanitarian projects.

While Cuba is a developing country 
and requires visitors to be more 
flexible with their travel arrangements 
and expectations, agreements with 
organisations such as private jet 
charter company Victor, mean that 
visitors can fly from the US and 
beyond, in comfort and style. 

“During the past several months, 
strengthened relations between 
the US and Cuba have piqued travel 
interest for private jet travellers in 

the US,” said Clive Jackson, CEO and 
Founder of Victor. “We continue 
to push the boundaries of private 
aviation by becoming the first private 
jet charter service to offer unique, 
exclusive access to Cuban culture, and 
unrivalled programming through our 
partnership with Cuba Educational 
Travel.”

Tour operators have also grasped 
the opportunity. One of the world’s 
leading luxury tour operators, 
Abercrombie and Kent, who are 
well versed in providing their clients 
with upscale tailor-made tours with 
personalised itineraries, are now 
offering a variety of tours, ranging 
from trips to bustling Havana, to visits 
that allow its clients to engage with 
Cuba’s people and their culture, across 
the length and breadth of the island.

Frozen in time, Cuba’s UNESCO-
listed sights and cities have been 
meticulously preserved. The island’s 
capital, Havana, is a dilapidated yet 
beautiful maze of ramshackle candy-
coloured streets - the classic cars, salsa 
rhythms and resilience of its people 
giving it a distinct and mesmerising 
personality. 

For many Americans, it means this previously  

forbidden-fruit destination, is finally within reach.

Locals in Havana, Cuba - Julian Luskin
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Shifts in the country’s infrastructure 
have brought about a new generation 
of boutique hotels, restaurants and 
cocktail bars. The lifting of sanctions 
is altering Cuba’s reputation for bland 
cooking, as entrepreneurs throughout 
the city transform their in-home 
eateries into restaurants and chic bars. 

“My mojito in La Bodeguita, my 
daiquiri in El Floridita”, said Ernest 
Hemmingway.

If it’s alright for him, it’s good enough 
for us. Old favourites such as the bar 
in the El Floridita Hotel, or the rough 
and ready Bodeguita are atmospheric 
places to sip a famed minty mojito. For 

something more contemporary, head 
to 304 O’Reilly, a former warehouse 
turned trendy gin bar and restaurant.

Beyond Havana’s intoxicating blend of 
rum, Cuban cigars and jazz musicians, 
lie the well-preserved Spanish colonial 
cities of Trinidad, Cienfuegos and 

Camagüey, all enchanting with their 
cobbled streets, pastel-coloured 
buildings, the sleepy clip-clopping of 
horses’ hooves, and snorting donkeys.

Outside the cities, travel through 
the lush tropical valleys in Topes de 
Collantes, visit crocodile-infested 
swamps of the Ciénaga de Zapata, 

bike through the green tobacco fields 
of the Valle de Viñales or visit the 
barracks from which Castro started his 
revolution.

Whether you spend a few days in 
Havana, learn salsa in Trinidad, explore 
the country’s exceptional cultural 

heritage, or take in its breathtaking 
nature and palm-fringed white sand 
beaches, Cuba is on the brink of a new 
revolution. The time to jump on board 
is now, ride the wave and not miss 
out on its cultural treasures before 
everything changes.

Frozen in time, Cuba’s Unesco-listed sights and cities  
have been meticulously preserved.

Trinidad Carnival - Vaqueros de Cuba  - Julian Luskin

Classic cars - Havana, Cuba  - Julian Luskin
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“The emotion appears when the 
imagination becomes real.”  

As Valérie Messika wrote these words, 
she did not know that her dream 
would come to life under the roof of 
a Parisian building in the very heart of 
the French capital, and that Messika 
would be placed among the greatest 
names of high jewellery.

Unparalleled Expertise - The Haute-
Joaillerie Atelier

Dressed in overalls embroidered with 
the name of the Maison, a number 
of artisans lean over workbenches in 
the new fine jewellery atelier. This is 
where unique pieces are created by 
a draughtsman, a specialist in CAD 
(computer-aided design), a model 
maker, three jewellers, a setter and a 
polisher. It’s an age-old craft, where 
each piece is a work of art, the fruit of 
a chain of talent. 

Each mould is classified and carefully 
stored. In this discrete temple to the 
tailor-made, the jewels catch the light 

for the first time, thanks to skilled 
hands working behind the scenes. 
It’s a fascinating secret world, where 
technique then gradually fades into 
the background to allow the beauty to 
shine.

Haute Couture Jewellery - An Invaluable 
Imagination 

An accomplished businesswoman, 
Valérie Messika sees the atelier as a 
creative environment where ideas take 
shape and inspiration takes form. Here 
there is a bench for stretching gold, 
a forge and countless tools, all the 
equipment required to fabricate the 
masterpieces of jewellery that she has 
imagined. 

A magic that is somewhat reminiscent 
of the captivating world of haute 
couture. This world of cloth has long 
fascinated Valérie Messika. Through 
the innovative Silk technique, she 
has come close to recreating the 
suppleness of fabric in her jewels, 
taming gold so that it hugs the curves 
of the body like a precious garment 

worn next to the skin.

Pure Ambiance - Personalized Decor 

Valérie Messika has added her personal 
touch to this space, right down to 
the smallest detail, with a pure decor 
far removed from that of traditional 
ateliers. The patina grey benches pick 
up the colours of the busts upon which 
the jewels sparkle; the bouquets of 
fresh roses reminiscent of the store 
on Rue Saint-Honoré. Truly feminine, 
this daring modern den reflects the 
image of the brand, known for its 
contemporary vision of jewellery.

Family Saga

On the wall, several photos and 
gouache reproductions made to mark 
the 10th anniversary of the Maison 
remind us that the atelier is a site of 
ultimate heritage. A heritage that the 
diamond dealer André Messika has 
passed down to his daughter Valérie: 
love of stones, knowledge and respect 
for the jeweller’s craft.

Messika
The Atelier of Dreams
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FASHION

WHISKY
GALORE

While quaffing it may be the only thing most connoisseurs want to do 
with a fine bottle of whisky, many shrewd investors are turning to rare 
and collectable whisky as the next hot commodity. Martin Green, head of 
whisky at Bonhams, gives some insight into this growing phenomenon.

Investing in whisky, rather like gold bullion or fine art, has become 
an attractive alternative to traditional financial holdings. Bonhams 
auctioneers held the first stand-alone whisky auction in Glasgow 15 
years ago. Until then, whisky was always sold in a mixed sale, usually 
with wine and other spirits. These days, Bonhams manage four dedicated 
whisky sales per year in Edinburgh, at which they sell around 90% of 
their stock, as the market has risen and strengthened each year. In the 
UK, auction sales of rare whisky are reported to have increased by 35% 
earlier this year, according to Rare Whisky 101, cited by The Independent 
newspaper.

On 9th December, Bonhams Annual Christmas rare and fine whisky 
sale will be held in Edinburgh, featuring The Bowmore Trilogy, a trio of 
extremely rare whiskies estimated at around $18,000-$21,000 in value, 
including one of the scarcest whiskies in the world: the Royal Brackla 
60-year-old (1924). Other bottles in the sale include the Macallan Select 
Reserve 52-year-old (1946) estimated at around $7,500-$9,000, and 
the Dalmore 50-year-old (1926) with an estimated value of about 
$6,000-$7,500.
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“Interest in whisky has been growing 
steadily for many years,” explains 
Martin Green, “One [reason] would 
be increasing wealth in the Far East 
where whisky is seen as a premium 
product and an indication of taste and 
sophistication.”

He then goes on to add that there 
are many people who collect whisky 

because “it fascinates them, they are 
captivated by its history and romance, 
and – of course – because they like 
drinking it.”

He also explains why whisky is 
becoming so popular as a collectors’ 
item, “People collect it because it 
has a longer shelf life than wine, and 
once bottled, whisky can be stored 
indefinitely.”

Unlike wine, whisky does not need 
to be stored in cool, humid and dark 
conditions. Because of its high alcohol 
content, it can be stored in most 
environments, as long as there is 
not too much light or fluctuation in 
temperature. Bottles should be stored 
in an upright position, and all possible 
care should be taken to avoid damage 
to the bottle or label, factors which 

can reduce the value. 

But it’s not limited to just Scotch 
whiskies. Whisky sales are also going 
from strength to strength in Japan, 
which until relatively recently, lived in 
the shadow of Scotch whisky. A huge 
amount of hard work has gone into 
developing premium Japanese brands, 
and collectors both in Japan and 

increasingly internationally have started 
to take notice. 

In 2014, for the first time, a Japanese 
single malt was awarded 97.5 marks 
out of 100 by the Whisky Bible 
2015, and received the accolade of 
best whisky in the world, with whisky 
expert Jim Murray describing the 
Yamazaki Single Malt Sherry Cask 
(2013) as a drink of “near incredible 
genius”. Furthermore, in Hong 
Kong last August, a bottle of 1960 
Karuizawa sold for $HK 918,750 
(about $119,000) at Bonhams, setting 
an auction record for a Japanese 
whisky. 

Private investors can also get access to 
the whisky market online. BullionVault, 
the world’s largest physical gold and 
silver market online, together with a 

former director of Diageo – the 
world’s leading Scotch whisky 
brand owner, launched the online 
platform, WhiskyInvestDirect.com 
in 2015. The company creates a 
liquid marketplace (no pun intended) 
to allow private investors to buy 
many different whiskies while they 
are still maturing in the barrel. 
Using the same online platform, 
investors can then sell the whisky 
they own to the brands that create 
blended whisky. According to 
WhiskyInvestDirect, these brands 
account for nine bottles in every ten 
sold worldwide.

Rupert Patrick, Co-Founder & Chief 
Executive, commented, “I’ve never 
been more confident than I am today 
about the outlook for Scotch globally. 
Scotch’s status as a luxury product 
offers the potential for steady growth 
in demand, especially as emerging 
affluent countries increase their 
spending on luxury goods.”

When it comes to collecting whisky, 
quality, rarity and provenance are key 
things to look out for. By definition, 
bottles from distilleries, which have 
now closed, are going to be scarce and 
that will add to their appeal.  Many 
leading distillers produce special limited 
editions of 
their very 
finest whisky, 
which then go 
on to become 
collectors’ 
items.

“people collect it because it has a longer shelf life than wine, and once 

bottled, whisky can be stored indefinitely”.
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AROUND THE 
WORLD IN……

WELL, A FLYING 
HOTEL ACTUALLY

If you like luxury hotels and flying first class in equal measures, 

you’re probably going to love what the people at Four Seasons 

have done to a Boeing 757. 
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Under the official, and, let’s face 
it, very clever title, Travel To New 
Heights, the Four Seasons Hotel 
group is offering their guests / 
passengers the chance to fly around 
the world in a specially customised 
Boeing 757, being whisked from 
hotel to hotel along the way, while 
every so often dropping in on some 
of the planet’s most stunning travel 
destinations.

Designed by the same team that 
conceives the style and character 
of Four Seasons hotels and resorts, 
their distinctive Boeing 757’s interior, 
complete with 52 leather flatbed 
seats handcrafted in Italy, will ensure 
that you fly in comfort and style, 
while a dedicated concierge and 
professional staff cater to passengers’ 
every need.

Dinner reservations, spa appointments 
or any other arrangements can be 
made for you en route, thanks to the 
in-flight Wi-Fi, and gourmet meals 

are designed and prepared by an 
executive chef using only the freshest 
ingredients and local flavours from 
destinations on the journey.

You even get to toast your travels 
with Dom Pérignon, the icon of 
luxury champagne, made only with 
the very best grapes of the most 
exceptional years.

The packages, of which there a variety 
(each with a different theme and 
global destinations to suit), typically 
last about three weeks, and include 
accommodation, all meals, and a 
variety of excursions and activities.

On the ground, there are people to 
take care of all the heavy lifting as 
part of the door-to-door luggage 
service from the private jet to your 
hotel room and back again.

The experience promises world-class 
accommodation at Four Seasons 
hotels and resorts specifically selected 

to embrace the natural beauty 
and authentic character of each 
destination. 

The smooth start-to-finish service 
ensures every detail is seen to along 
every step of the way, leaving you 
free to indulge in unique local spa 
treatments, while local experts and 
on-the-ground guides are ready 
to share insider experiences, and 
concierges have recommendations 
to help you explore each new 
destination according to your personal 
travel preferences.

In an increasingly busy and demanding 
world, the Four Seasons Private Jet 
Experience offers a truly seamless, 
intuitive experience that doesn’t just 
major on uniqueness, but revels in it. 

Around The World
2nd–24th January 2016
Orlando | Machu Picchu and Cusco, 
Peru | Easter Island, Chile | Bora 
Bora, French Polynesia | Great 
Barrier Reef 
or:
Daintree Rainforest, 
Australia | Angkor Wat, 
Cambodia | Taj Mahal and Jaipur, 
India | Petra and The Dead Sea, 
Jordan | London

Timeless Discoveries
26th January–18th February 2016
Los Angeles | Kona | Bora Bora | 
Sydney | Bali | Chiang Mai | The Taj 
Mahal And Mumbai | Prague | London

International Intrigue
14th April–7th May 2016
Seattle | Tokyo | Beijing | Maldives | 
Serengeti | Istanbul | St. Petersburg | 
Marrakech | Boston

Extraordinary Adventures
17th September–11th October 
2016
Austin | Costa Rica | Lana’i | Sydney 
| Langkawi | Mauritius | Serengeti | 
Petra Or The Dead Sea | Lisbon

Cultural Escape: Europe, Middle East 
and Africa
4th–22nd November 2016
London | Petra And The Dead Sea 
| Dubai | Seychelles | Serengeti | 
Florence | London

Itineries currently include:
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Women in tech? But surely this is a 

man’s world? Not according to Sheryl 

Sandberg, billionaire, mother of two, 

businesswoman, COO of Facebook 

and impassioned speaker on female 

leadership and gender equality. 
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Unlike most high flyers in tech, Sheryl 
Sandberg is female, and at the helm 
of an industry that is predominantly 
male and white. From Harvard 
graduate and an accomplished career 
in politics, to changing the fortunes of 
tech giants Google and Facebook and 
becoming the first female member 
of Facebook’s board of directors, 
Sandberg’s career trajectory has 
been nothing short of superhuman. 
In 2012, she was listed in Time 

Magazine’s top 100 most influential 
people on the planet, and is now, 
with a reported net worth of around 
$1 billion, universally recognised 
as one of the wealthiest and most 
powerful women in business. 

During her rise to the top, the self-
confessed ‘geek’ gave birth to two 
children and became a passionate 
speaker on female leadership. 
Furthermore, she put in motion the 
worldwide feminist movement ‘Lean 
In’ alongside her best-selling book 
‘Lean In: Women, Work and the Will 
to Lead’, which tackles the issue of 
why there is a considerably smaller 
percentage of women with C-level 
titles than men.

Lean In was written primarily for 
professional women seeking to attain 
career success. It encourages them 
to ‘Lean In’ towards their ambitions 

and goals in order 
to rise up the 
corporate ranks. 
It notes that 
women tend to 
naturally be more 
humble about their 
capabilities and 
“pull back” from 
their career path 
for fear of being 
seen as aggressive 

or not liked, often not taking the 
credit for their own good work, or 
not putting themselves forward for 
heavy management roles because they 
don’t think they are the right person 
for the job. Sheryl recounts her own 
personal experiences in the book, and 
recently launched the campaign ‘Ban 
Bossy’ stating, “I want every little girl 
who is told she is bossy to be told 
instead she has leadership skills”. 

Of course one could say Sheryl 
Sandberg does not fall into the 
bracket of your typical working mom, 
with a billion in the bank, a state-
of-the-art mansion in one of Silicon 
Valley’s most affluent neighborhoods, 
maids and a nanny. One could also 
argue that her privileged start in life 
meant that the doors for education 
and financial support were wide 
open to her. But it is impossible to 
ignore her statistics. Women and 

men all start off on an equal footing 
at graduation, but it’s usually only 
men fast tracking into the majority 
of management and senior roles. In 
the developed world, where more 
women than ever before graduate 
from college, only 14% of women 
have made it to the Fortune 500 
executive-officer positions. Sandberg 
controversially puts the onus not on 
men, but on women, stating that 
naturally they have a tendency to hold 
themselves back.

The oldest of three, Sandberg 
was born in Washington D.C in 
August 1969. Her father was an 
ophthalmologist, and her mother 
taught French. Sandberg and her 
family moved to North Miami Beach, 
Florida when she was just 2 years 
old, where her mother gave up her 
PHD studies and job as a teacher 
to raise Sheryl and her younger 
siblings. Always a high achiever, 

“I want every little girl who is told she is bossy to be told instead  

she has leadership skills”. 

PEOPLE
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Sheryl continuously came top of the 
class and graduated high school with 
flying colours (although her mother 
acknowledges this did not always have 
the greatest affect on her social life). 

Sandberg went on to graduate 
from Harvard, coming top in her 
class. She caught the eye of Larry 
Summers while taking his public 
sector economics class and he 
became her mentor on her senior 
thesis, before appointing Sandberg 
as his research assistant when he 
was chief economist at the World 
Bank. When he was chosen to be 
Treasury Secretary for Bill Clinton, it 

was Sandberg he took with him to 
be his Chief of Staff. In fact, was it 
not for the Republican’s ousting the 
Democrats in 2000, Sandberg may 
well have been running for congress 
today. 

Instead, in 2001, she moved to 
Silicon Valley, inspired by the tech 
boom, to work for Google as their 
Business Unit General Manager. 
Sandberg was instrumental in making 
Google Adwords and Adsense hugely 
profitable for the company. In 2007, 
now in the role of Vice President of 
Global Online Sales and Operations, a 
chance encounter at a party between 

Sandberg and Facebook CEO Mark 
Zuckerberg, would be a pivotal 
moment. After a series of under-the-
radar meetings at Sandberg’s house, 
she left Google, and in 2008 joined 
Facebook as their Chief Operating 
Officer. 

As COO, Sandberg has successfully 
overseen Facebook’s business 
development, sales, marketing, 
communications and human 
resources. By 2010, its user base 
had expanded to 900 million users 
(from 70 million in 2008) while 
annual revenues increased from $150 
million to $4 billion, thanks largely 

to Sandbergs’s advertising platform 
that has attracted the world’s largest 
brands to discreetly advertise on 
Facebook. Mobile earnings were once 
non-existent, but now account for 
half of Facebook’s revenue. In 2012 
she helped to take the company 
public and as a result, became a 
billionaire.

Not that her life has been without 
its fair share of hardship and 
tragedy, capped by the untimely 
loss early this year of her husband 
Dave Goldberg, who passed away 
suddenly when the family were on 
vacation in Mexico. Goldberg himself 

was a longtime entrepreneur and 
investor in the tech industry, CEO 
of SurveyMonkey and devoted 
husband and father to Sandberg 
and their two children. The fact 
that such a sad and devastating loss 
hasn’t stopped her from progressing 
her development of Facebook into 
one of the world’s most influential 
companies, is testament to her inner 
strength, courage and, ultimately, her 
unswerving sense of commitment.

As for what’s next for Silicon Valley’s 
charismatic superstar? She certainly 
has the wealth, national profile, 
power contacts and popularity to 

‘Lean In’ towards political office 
again. Although Sandberg continues 
to dispel the rumours, her recent 
statement “Men still run the world…
I’m not sure how that’s going” has 
only fuelled speculation about her 
future plans in politics. Sandberg for 
President one day? If she puts her 
mind to it, like everything else, there 
could be no stopping her. 

In the developed world, where more women than ever before  
graduate from college, only 14% have made it to the  

Fortune 500 executive-officer positions. 

PEOPLE
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Vermilion
MORE THAN JUST A GALLERY

ART

In the picturesque town of Knutsford, Cheshire, UK, you will find the stylish two-

storey boutique Vermilion Art Gallery and the 7,000 sq. ft. Vermilion Studios, 

housing two floors of gallery space and artist studios. The art gallery and studios 

are owned by the renowned Manchester born artist James Blinkhorn.
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Vermilion houses one of the largest 
collections of original art in England. 
The range of artwork on display 
is hugely diverse, from collectable 
Limited editions by artists such as 
Kerry Darlington, Leigh Lambert and 
Nigel Cooke, to original paintings by 
national and international artists such 
as Vanni Saltarelli, Todd White and 
Bellini. With a selection of sculpture 
and bespoke furniture, there really is 
something for everybody. 

As an independent gallery they deal 
directly with artists and art publishers 
to ensure their collection is fresh 
and varied. They also offer personal 
commissions, framing services and 
home art consultation.

James and his approachable team 
are knowledgeable, enthusiastic and 
passionate about art and are sure to 
make your visit both enjoyable and 
enlightening. They believe that the 

experience of purchasing a piece 
of art should be an enjoyable and 
fulfilling one, and endeavour to ensure 
that it is.

For more information:
www.vermiliongallery.co.uk

ART
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A HEAD 
FOR 

BUSINESS
Shane Frederick is a tenured professor at 

Yale University’s School of Management. 

He earlier worked at Massachusetts 

Institute of Technology where he created 

the “Cognitive Reflection Test”, or CRT, a 

simple one minute test, which he claims will 

help you know whether you are ‘naturally’ 

equipped to succeed in business.

BUSINESS
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The test currently comprises 3 simple 
questions:
 
1. A bat and a ball cost $1.10 in total. 
The bat costs $-1 more than the ball. 
How much does the ball cost?
 
2. If it takes 5 machines 5 minutes 
to make 5 widgets, how long would 
it take 100 machines to make 100 
widgets.?
 
3. In a lake, there is a patch of lily 
pads. Every day, the patch doubles in 
size. If it takes 48 days for the patch 
to cover the entire lake, how long 
would it take for the patch to cover 
half the lake?
 
Most people have an obvious answer 
to each of these three questions, 
almost instantly. This answer is what 
Frederick refers to as the ‘intuitive’ 
response. It is wrong. Most therefore, 
require a little more thought to arrive 
at the correct answer. Hence the 
questions gauge a particular type of 
intelligence — what Frederick refers 
to as ‘cognitive reflection’.
 
This seems to be something of a 
rarity. Frederick conducted the test 
on a group of 3,400 students and 
the average score was a dismal 1.24 
correct answers out of three. Students 
at the University of Toledo only 
managed an average score of 0.57 and 
even at MIT, most students got at least 
1 answer wrong.
 

One of the main benefits of the 
CRT is its ability to identify people’s 
natural aptitude for calculating risk — 
particularly the knack of weighing up 
the correct time value of money. As a 
follow on from the main 3-question 
test, respondents were also asked to 
evaluate various economic options. 
Many of these involved an assessment 
of time. For example, would you 
prefer to be given $34,000 this 
month or $38,000 next month?
 
Sixty percent of the people who 
scored a perfect 3 out of 3 on the 
CRT correctly opted for the second 
option, realising that despite the 
obvious attraction of the ‘immediate’ 
$34,000, the additional $4,000 
attached to the second option 
amounted to an annual rate of interest 
of 144%. Conversely, of those who 
scored 0 on the CRT, only 35% of 
them made the correct economic 
response to this question.
 
The CRT also offers a useful way 
of identifying people’s willingness 
to take appropriate gambles when 
the odds are stacked in their favour. 
For example, when faced with the 
following options: a) a guaranteed 
$5,000, or b) a 15% chance of 
winning $10 million (and therefore an 
85% chance of winning nothing), 60% 
of the high-scorers preferred to take 
the gamble, whilst the vast majority of 
those who scored 0 on the CRT opted 
for the guaranteed pay out.
 

The high-scorers were seemingly 
better equipped to grasp the concept 
of ‘expected value’, the mathematical 
rule that tells us to multiply the 
probability of all possible values in 
order to determine relative value. In 
other words, to be able to quickly 
work out that 15% of $10 million plus 
85% of 0 (which equals $1,500,000) 
is clearly a far more attractive option 
than $5,000. And therefore, it is 
certainly worth the risk.
 
However, just to muddy the waters 
a little, it has been known for some 
time, that not everyone behaves in a 
rational and consistent manner when it 
comes to money. Psychologists Daniel 
Kahneman and Amos Tversky long ago 
deduced that most people attribute 
different values to their economic 
choices depending on their mood 
and circumstances. This behavioural 
propensity was also noticed by 
economist Richard Thaler who pointed 
out that average consumers would 
often act with fastidious caution when 
it comes to saving a dollar or two on 
an ordinary weekday restaurant meal, 
but they would then go on a holiday 
the following week and gladly throw 
their money around like confetti. 
Hardly the behaviour of a logical 
economic decision maker.
 
Kahneman and Tversky went on to 
deduce that most people are far 
more likely to take a bigger risk to 
avoid a loss than they are to gain 
a profit. Indeed, some people turn 

to desperate measures when they 
are losing at roulette or hang on 
to under-performing stocks long 
after any logical investor would have 
dumped them. We seem to feel more 
pain from losing than we do joy from 
winning.
 
Kahneman and Tversky called this 
tendency towards irrational behaviour 
the ‘Prospect Theory’. Frederick, who 
had previously worked with Kahneman 
at Princeton before joining MIT, was 
interested in seeing which of his CRT 
subjects were most likely to act in 
accordance with the ‘illogical’ dictates 
of Prospect Theory. And sure enough, 

the 0 CRT scorers fitted the bill far 
better. Subjects were asked to choose 
between: a) a guaranteed $1,000, or 
b) a 75% chance of $2,000. While the 
dictates of ‘expected value’ favour the 
second option ($1,000 versus $1,500) 
only 19% of the CRT low-scorers 
made that choice.
 
More interestingly perhaps, when the 
choices were inverted to a guaranteed 
loss of $1,000 or a 75% chance of a 
$2,000 loss, the majority of the low-
scorers did gamble. The possibility of 
a loss was painful enough a prospect 
to encourage them to risk losing even 

more for a small chance of breaking 
even. The CRT high-scorers however, 
were twice as likely to take the first 
bet and decline the second.
 
“The CRT is not just another IQ test”, 
Frederick insists. “It is more predictive 
about people’s ability to parse time 
value and risk — 2 key factors in 
business — than standardised tests 
such as the SAT, which can take 
several hours to complete.”
 
Some critics of the test have 
suggested that most subjects, once 
they are aware they are taking a ‘test’, 
are far more likely to discard their 

first ‘instinctive’ response in any case. 
It would therefore be a pre-requisite 
to ask the questions in an informal/
disguised manner and to have different 
sets of simple questions to prevent 
the subjects from becoming familiar 
with the answers. Critics of SAT 
already argue that it is less of a test of 
intelligence than a means of gauging a 
person’s ability to take an intelligence 
test.
 
It is also arguable that the margins of 
choice in the real world are usually 
less distinct. For example, take the 
difference between various fixed and 

variable mortgage options. After all, 
despite a fairly dismal overall success 
rate, Frederick’s choice of ‘$5,000 for 
sure or a 15% chance of $10 million’ is 
actually a no-brainer. Once you know 
how to calculate expected value, it 
becomes a straightforward choice 
between $5,000 and $1,500,000.
 
It would surely be of greater interest 
to see how people respond to more 
realistic financial conundrums. Say, a 
choice between $5,000 for sure and a 
15% chance of $38,000. In essence, a 
choice between $5,000 and $5,700. 
Still straightforward enough but surely 
one that would be far less likely to 

throw up such distinctly different 
behavioural patterns. Despite popular 
myth, most investment fortunes
are actually made by those who are 
willing to back marginal differences 
heavily than those who chase a 
multitude of long-shots in search of a 
fat pot of gold. It’s just that you hear 
far more about the latter than the 
former.

The answers to the CRT, by the way, are: 
(1) 5 cents, (2) 5 minutes and (3) 24 days.

If it takes 5 machines 5 minutes to make 5 widgets, how long would it take 
100 machines to make 100 widgets?

BUSINESS

Some people turn to desperate measures when they are losing at roulette 
or hang on to under-performing stocks long after any logical investor would 

have dumped them.
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Guy Davies defends the use of the so-
called ‘international’ varieties, the jet-set 
of grapes that produce Ch. Margaux, 
Sassicaia and Opus One.

For all the wonderful complexities 
and intellectual pleasures that wine 
can offer, it is about one thing 
above all else: enjoyment. Should 
not the main goal of any ambitious 
winemaker be to make the best 
wine they can, rather than rigidly 
adhering to some mysterious idea 
of what ‘should’ be grown in one 
particular area?

Nobody would suggest that 
indigenous varieties should never 
be planted. For starters, if you look 
back far enough there’s almost 
always debate about exactly where 
any grape originated, which perhaps 
shows the folly of worrying too 
much about exactly what ‘should’ 
be grown where, as no one seems 
quite sure to begin with. There 
are hundreds, even thousands, 
of examples of magnificent wine 
made from local varieties, without 

which the wine world would be a 
lot poorer; however, some seem to 
argue that even to experiment with 
international grape varieties is some 
sort of sin against the authenticity 
of wine. I profoundly disagree.

Some of the most famous and 
controversial examples of wines 
made from international varieties 
are to be found in Italy, most 
notably the ‘Super Tuscans’ – 
Sassicaia, Tignanello, Ornellaia and 
friends. Many of these are now 
rightly revered as powerhouses of 
the world wine scene, although 
as recently as the 1970s they 
were regarded as little more 
than fun experiments to see how 
Bordeaux varieties would grow in 
Tuscany. Should these vines have 
been ceremonially destroyed in 
retribution for a little creative flair 
and scientific curiosity? Once it 
emerged that they were making 
fabulous wine, should they have 
been honour-bound to keep it 
all hush-hush and refuse to let 
anyone else taste them? Should 

their neighbours have stubbornly 
refused to join them in making what 
would become some of the world’s 
greatest wines, simply because it 
wasn’t what they had always done 
before?

The list of the world’s wine 
treasures that wouldn’t exist if 
people hadn’t experimented with 
international varieties is endless. 
Indeed, the ‘purist’ approach would 
dismiss 99 percent of wine as we 
know it from outside Europe – 
from legendary wines like Penfold’s 
Grange or Opus One to any number 
of magnificent artisanal producers 
such as Mullineux in South Africa 
or Australian styles such as Hunter 
Valley Sémillon. There are even 
times when a grape seems to 
find a new spiritual home: would 
anybody deny that the world 
hotspot for Malbec at the moment 
is Argentina? Closer to home, 
there are magnificent English 
sparkling wines that have benefited 
enormously in quality from the wide 
uptake of Champagne varieties.

When It Comes To Grapes,  
Should We Go Native?

“Nay,” says Guy Davies

Two of Berry Bros. & Rudd’s Wine Advisors go head to head, debating the virtues of international 
and indigenous varietals, considering which grapes really are the greatest.
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A clear advantage of using 
international varieties lies in 
consumer understanding. When 
people start to explore wine, 
one of the main barriers is its 
perceived opacity: the huge variety 
of countries, regions and styles 
can be intimidating. If people don’t 
know what to expect when they 
buy a bottle from a shop or a wine 
list, international varieties can help 
enormously once they get to know 
their basic characteristics. They 
may then enjoy beginning to notice 
the differences that climates, soils, 

and winemaking can make to the 
same grapes. One of the main 
arguments against international 
varieties is that wines containing 
them will lack ‘authenticity’ and a 
sense of place. Quite the opposite: 
one of my favourite types of 
tasting is to look at the same 
grape planted in different climates. 
What better or more thrilling way 
to taste California in a glass than 
by comparing a Bordeaux and a 
Burgundy with a Napa Cabernet and 
a Russian River Pinot Noir?

Above all, we must remember that 
wine is there to drink and enjoy. In 
their quest to make better wine, 
producers should never be dissuaded 
from experimenting with techniques 
or different varieties, whether 
indigenous or international. If good 
wines are the result, they will be 
bought and enjoyed; if not, it’s 
back to the drawing board. This is 
how progress is made, in wine as in 
anything else, and it neither can nor 
should be stopped.

On the other hand, Oliver Barton 
argues that when it comes to the use 
of international varietals, we should 
embrace the richness and diversity of 
indigenous grapes.

Who wants a burger when abroad?

We are living in a world increasingly 
dominated by bland globalisation; 
with the same companies popping 
up to make all cities look alike. We 
now have the option to have the 
same cup of coffee wherever we 
go, and monolithic blue furniture 
companies are to be found looming 
over every commercial estate. 
When travelling, surely it is more 
interesting to embrace the local 
culinary status quo rather than 
giving in to the drabness of everyday 
brands.

What allows regions to keep their 

unique character and identity better 
than their local products? There are 
so many local treasures which have 
stood the test of time; authentic 
dishes and the wines that go with 
them. There is nothing better than 
enjoying a traditional meal in situ. 
These are the experiences that stay 
with you, the flavours and aromas 
which will come to mind when 
reminiscing about past excursions.

We could debate what defines 
a grape as indigenous, as almost 
all varieties used today have been 
imported from somewhere at 
some point in history, but this is 
a discussion for another day. For 
now we must remember that 
some ‘international’ grape varieties 
are already instilled in the history 
of Italian winemaking – Merlot, 
for example, has been grown in 
northern Italy for hundreds of years.

So why are some people moving 
away from using indigenous 
varieties, choosing instead to 
imitate the wines of Bordeaux 
and Burgundy (or at least try)? In 
short, why change what has been 
developed over centuries just to 
please the critics and appease the 
international palate?

Italy is the perfect country  to 
exemplify this struggle, being home 
to over 300 indigenous varieties 
which can be found in shops and 
restaurants (with many more to 
be discovered by consulting Ian 
d’Agata’s Native Wine Grapes of 
Italy), but also to the Super Tuscans. 
The beauty of Italy’s ranging wine 
scene is that each local dish has a 
trustworthy accompaniment to 
balance, complement and refresh. 
Italy is bursting to the brim (of 
the boot) with such wonderful 

varieties as Fiano, Aglianico, Arneis 
and Nebbiolo, without which our 
portfolio here at Berry Bros. & Rudd 
just wouldn’t be the same.

Not only are these varietals available 
in their truly original, sometimes 
rustic, form, but many wineries 
are improving on their techniques 
to produce more modern styles 
by making single-vineyard wines 
or experimenting with the use of 
oak and innovative new blends. The 
addition of a local indigenous variety 
can also give character to a blend 
grounded in an international grape 
variety.

I view the wide array of varieties 
in Italy as one of the country’s 
key strengths, one which is un-
mimicked in the wine world and 
that should ignite a flame in any 
wine-lover’s heart; and there are 

plenty of varieties still waiting to 
be discovered. They may not all be 
easy to pronounce or perhaps as 
accessible as other international 
varieties, but that is surely part of 
their charm.

So I invite you to challenge yourself 
and try something different this 
month. Below are a few of my 
favourites to get you started. Saluti!

2014 Roero Arneis, Cornarea, Canale, 
Piedmont, Italy.
2013 Etna Bianco, Graci, Passopisciaro, 
Sicilia, Italy.
2011 Aglianico Campitaurasini, 
Satyricon Luigi Tecce, Campania, Italy.

www.bbr.com

“Yea,” says Oliver Barton
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A 
Gentleman´s
Gentleman
For most people the thought of a butler conjures up images of English 
stately homes, vast manicured lawns and ever so slightly snooty men in 
stiffly starched collars raising their eyebrows at the fumbling nervousness 
of lower ranked domestics in their charge. A notion which, despite 
its reinforcement over the last few years through such popular TV 
programmes as Downton Abbey, is actually something of a myth.

Professionally trained butlers are fast becoming de rigueur 
status symbols in modern China.
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Or at least it is in China where the 
demand for butlers among the 
country’s burgeoning moneyed 
classes is currently being met by 
the International Butler Academy, a 
joint venture between a top butler 
school in the Netherlands and 
Chengdu-based property developer 
Chengdu Langji Real Estate Co.

The academy opened in 2014 and 
offers its students an intensive six-
week course in which they learn 
everything from the perfect way to 
open a bottle of wine, exactly how 
sharp the creases in a dinner jacket 
need to be, the fundamentals of 
packing an overnight bag at just an 
hour’s notice, and, of course, how 
to correctly lay out the cutlery and 
glasses on a dinner table.  

Much of the demand it would 
seem is being fuelled by property 

companies eager to add value to 
their high-end developments by 
offering butlers as part of the 
package to potential buyers.

“Competition is very fierce in the 
mainland China property market 
right now,” explains Paul Coates, a 
Singapore-based property analyst. 
“Many of the smarter developers 
know that their buyers aren’t just 
looking for a quality home, but one 
which is fully functional in every 
sense of the word. Institutions such 
as the International Butler Academy 
are succeeding because they are 
ahead of that demand and know 
how to portray the image of the 
profession in a positive fashion.”    

The academy is located in a 
multi-million-dollar private villa 
in one of the more exclusive 
parts of Chengdu, and comprises 

several large training rooms, four 
bedrooms, a bar, a modern kitchen 
for Western and Chinese cooking, 
a large swimming pool, two saunas, 
and much more besides. 

The academy’s head of training, 
Christopher Noble, is aware that 
cultural factors can make it difficult 
to teach butler skills in a country 
such as China. “The Cultural 
Revolution of the 1960s and 1970s 
sought to eradicate any notions 
of elitism in society,” he said in a 
recent interview with the New 
York Post, “while decades of the 
one-child policy have meant many 
younger Chinese are accustomed 
to being the centre of attention in 
their families. One of the challenges 
we are having with our students 
is convincing them to put others 
ahead of themselves.”

Not that career prospects for 
modern butlers are limited to 
domestic situations, with butler 
services now being routinely offered 
by top-end hotels and cruise liners. 
Indeed, the International Butler 
Academy cites among its client base 
such illustrious service providers as 
the Qasr Al Sharq Hotel in Jeddah, 
the Waldorf Astoria Hotel and 
Cunard’s Queen Elizabeth II luxury 
cruise liner.

“Intelligent and efficient butlers are 
an asset to any such organisation,” 
says Coates. “This is obviously a 
fast-growing trend in China, judging 
by the number of my clients who 
ask me for advice in this area when 
they are travelling to other parts of 
the world. The more professionally 
trained they are, the better.”

Unsurprisingly the academy also 
offers elements of its courses to 
businessmen and women who 

appreciate the importance of a high 
level of manners and etiquette in 
the world of commerce. 

“In our seminars, participants 
from entry-level college graduates 
to senior executives learn the 
importance of business etiquette 
and protocol, and that social skills, 

or the lack thereof, can make or 
break deals and careers. Studies 
have shown that more than 60% of 
what is believed about us is based 
upon visual messages. The gift of 
good manners is a life-long head 
start.”
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An insider’s guide to the Indonesian island of 

Bali, with a particular focus on where to eat 

and where to dance the night away. 

BALI
HOW
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Over the ensuing decades, tales 
of the island’s lush beauty, its long 
sparkling beaches, its cool volcanic 
highlands and its cultured, friendly 
inhabitants soon spread. By the 
mid 1960s it was popularly known 
as ‘the island of the gods’ and was 
attracting thousands of adventurous 
visitors from all over the world, 

among them, artists drawn to learn 
about traditional Balinese art forms, 
free spirits in search of spiritual 
enrichment and celebrities on the 
run from the press. 

Many of them were so seduced 
by Bali’s mystical charms that they 
never quite got round to leaving. 

Like the renowned German artist 
Walter Spies who first visited in the 
1920s and later took up residence 
in the Tjamphuan Hotel in Ubud. 
Many more went one step further, 
built themselves beachside villas 
and made Bali their home. A trend 
which still continues today. More 
recently, high profile visitors to the 
island have included Mick Jagger, 
Paris Hilton, Nick Jonas and even 
Barack Obama.

It seems the sort of people who 
want to visit or live in Bali tend 
to have an intrinsic respect for its 
people, cultures and traditions. The 
Balinese have a very positive and 
peaceful outlook on life and this 
tends to rub off on its visitors. 

“It’s almost impossible not to be 
affected by Bali on one level or 
another,” says Australian national 
George Booth. “Australians 
discovered Bali many decades ago 
and for a while we were able to 
keep it a fairly well-guarded secret. 
But good news travels fast and 
visitors these days come from all 
parts of the world.”

While modern Bali is famous for 
the diversity of its visitors, it has a 
formidable reputation at the top 
end of the market, with many 
first class resorts, spas, retreats, 
golf courses, and even branded 

shopping outlets. Its restaurants too 
are among the best in the world 
and those looking for fine dining 
outlets in idyllic settings are rarely 
disappointed. 

Sardine restaurant in the lush 
surrounds of the Petiteenget 
region of the island near Seminyak 

being a fine example. Housed in 
an impressive bamboo structure 
overlooking a seemingly endless vista 
of rice paddies, its ‘cuisine du soleil’ 
is healthy, tasty, delectably light 
and perfectly suited to Bali’s warm 

climate. All ingredients come fresh 
from the restaurants own organic 
farm on the island and chef Michael 
Shaheen from California combines 
these with fresh local seafood to 
create a menu which changes on 
a daily basis. Sardine was created 
very much as a labour of love by 
experienced chef Pascal Chevillot 

and his wife Pika, a Slovenian artist 
and interior designer.

Another favourite with locals, 
expatriates and overseas visitors 
is the chic Italian eatery, ilLido, 

in Seminyak. Centred around 
a lush, sun-kissed courtyard, it 
represents the perfect alfresco 
dining experience. The onus is very 
definitely on the humble allure of 
Italian cooking and the menu is an 
authentic showcase of timeless 
classics.

The Indonesian island of Bali is something of an aristocrat in the 

world of international tourism. It has a past. As long ago as the 

1930s, when it was still under Dutch colonial rule, it was a popular 

stopping off point for international cruise liners, which would dock on 

the north side of the island and then ferry passengers by car across 

rugged terrain to the Bali Hotel in Denpasar. 

It seems the sort of people who want to visit or live in Bali tend to have  
an intrinsic respect for its people, cultures and traditions. 

Sardine, ilLido, Settimo Cielo. Photo by Christopher Laggett
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Sardine, ilLido, Settimo Cielo. Photo by David Burden Mozaic Beach Club, KU De TA
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Also in Seminyak is Settimo Cielo, 
meaning Seventh Heaven in Italian, 
which prides itself on its relaxed 
atmosphere and its sophisticated 
blend of modern cooking styles and 
the traditional warmth of an Italian 
kitchen. Typical dishes feature line-
caught fish, organic produce and 
hand-made pasta.

Chef Nicolas Lazzaroni from Sydney 
strives to create rustic dishes using 
refined flavours, but with modern 
presentation techniques. “When I 
cook, I think about doing as much 
as I can to ensure a great dining 

experience,” he says. “My guests are 
the mentors that have helped me to 
grow, and they continue to drive my 
passion as a chef.”

For a combination of great food 
and easy access to some of Bali’s 
pristine beaches, the Mozaic 
Beach Club takes some beating. 
Its menu features a tantalising 
appetiser section with light soups, 
classic western dishes, seafood 
and signature Indonesian dishes. 
The star of the mains section is 
probably the grill option crowned 
by a mouthwatering mountain of 

Australian grain-fed cote de boeuf. 
Foodies looking for an unrivalled 
gastronomic experience can also 
choose from 6 or 12 course tasting 
menus, which showcase the talents 
of Chef James Ephraim. Mozaic 
Beach Club has also been awarded 
the prestigious Wine Spectator 
Award of Excellence for two years 
in a row.

Another beachside club as 
sumptuous as it is popular, is Ku de 
Ta, also in the Seminyak region, a 
renowned sunset venue. Surrounded 
by the fragrance of fresh ocean 

water, Ku de Ta’s elegantly designed 
spaces gracefully morph into a 
lively backdrop for music, dancing, 
lounging and dining as the sun sets 
on the Cerulean Indian Ocean. 
It offers an extraordinary dining 
experience and is home to the 
acclaimed restaurant Mejekawi, 
where chefs Benjamin Cross, 
Stephen Moore and Will Goldfarb 
excite the senses nightly with their 
unique culinary creations. 

Bali also has a well-deserved 
reputation for its sophisticated 
nightlife. Jenja Bar & Club is open 
every night of the week, offering 
a steady flow of international and 
local DJs from 9pm until the early 
hours and a variety of different 
spaces depending upon your energy 
levels. 

Mozaic Beach Club, KU De TA

Mozaic Beach Club, KU De TA

Mozaic Beach Club, KU De TA
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It’s no coincidence that the Balinese 
refer to their homeland as the 
‘Island of the Gods’, and believe 
that it was created as a divine place 
coloured by rich culture, vibrant art 
forms and religious festivals. Indeed, 
the Balinese way of life has always 
been closely connected to divine 
events, its long and winding journey 
through history having created 
the Bali we know today. Most 
significantly perhaps, the arrival on 
the island in the 16th century of 
fleeing royal Majapahit dignitaries, 
who’s descendants have since 
revitalised their civilization in Bali.

Nusa Dua, the ITDC Story

Developed in the 1970’s in 
response to the island’s fast 
escalating tourist industry, the 
Indonesia Tourism Development 
Corporation (ITDC) was deliberately 
designed as a self-contained resort 
complex by the sea, removed from 
the main population centres to 
minimise the impact of tourism on 
Balinese culture.

Occupying some 300 hectares 
of unproductive land in Nusa 
Dua, the ITDC was developed 
completely from scratch, including 
its water supply, landscaping and 
infrastructure; its development 
being governed by strict design 
guidelines to ensure that all 

buildings would be low-rise and in 
harmony with Balinese architectural 
practices.

Today, the ITDC Nusa Dua has 
developed into an upscale tourism 
destination, home to high-end 
resorts, an 18-hole golf course, 
luxurious shopping destinations, 
an art and culture centre, beach 
activities and the island’s largest 
convention centre.

In 2013, Amarterra Villas Bali Nusa 
Dua – MGallery by Sofitel, became 
the latest and perhaps the finest 
addition to the ITDC collection, 
its all-villa style accommodation 
providing unprecedented luxury to 
high-end travellers..

AMARTERRA 
VILLAS, BALI 
NUSA DUA

A Journey To The Hidden Treasures Of 
Traditional Balinese Villages

The Island of Divinity
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FILM

Amarterra Villas Bali Nusa Dua: an 
idyllic Balinese sanctuary

Amarterra Villas is an island of private 
villas, each with its own swimming 
pool, set in a luxurious tropical 
garden. Inspired by Balinese tradition 
and craftsmanship and located very 
near the beach, the hotel is a haven 
of peace and serenity. The spa, gym 
and large outdoor swimming pool 
will replenish body and mind, and 
the Terra Terrace Restaurant & Bar 
will enchant with its combination of 
Indonesian and Balinese cuisine with a 
highly contemporary touch.

Inspired by the serenity of the 
property, the name Amarterra 
derives from the words “amarta” 
meaning water, and “terra” meaning 
earth. This exclusive resort embodies 
the spirit of ancient Balinese 
culture and royal traditions from 
the historical Majapahit kingdom, 
while also drawing inspiration from 
the environment and everyday life 
of traditional Balinese villages. As 
such, it expresses a sense of spiritual 
balance and perfect harmony with 
nature. Indeed, to stay at Amarterra 
Villas Bali Nusa Dua is to experience 
balance and harmony of life, the 
secret of Balinese happiness for 
centuries.

For more information:
Amarterra Villas Bali Nusa Dua
Kawasan Pariwisata Nusa Dua
ITDC Resort Area – Resort Lot Block B
Bali 80363 – Indonesia
Tel. +62 (0) 361 776400;  
Fax 62 (0) 361 776300
info@amarterravilla.com
amarterravilla.com
mgallery.com – accorhotels.com



Page 0108 luxeglobaledition.com luxeglobaledition.com Page 0109

Frank Gaertner / Shutterstock.com

Once upon a 
Christmas
The people at Macy’s might beg to differ, 

but for many people Christmas doesn’t 

really start until Harrods - perhaps the 

most famous department store in the 

world - reveals its festive displays. 

Bikeworldtravel / Shutterstock.com
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This year has been no exception, 
with the enchanting theme Once 
Upon a Christmas proving to 
be a real treat for all the family. 
Harrods’ Christmas windows on 
the Brompton Road set the scene 
for a world of moving puppets and 
performers, with each window 
featuring a stage complete with 
performers, lights, scenery and 
red velvet curtains. Meanwhile, 
’hidden’ beneath the floorboards is 

a magical world of Christmas mice, 
with Peter Pumpernickel returning 
to lead the entertainment as they 
play and prepare for their Christmas 
celebrations.

“This year, our customers are 
invited to become the audience and 
enjoy the festive season’s ultimate 
show,” said Harrods’ head of visual 
merchandising, Alexander Wells-
Greco. “We want to continue to 

engage with families – children in 
particular. To achieve this, we raised 
the windows by 60cm to create 
the underfloor theatre scenes of 
Christmas mice preparing for the 
festivities, installed directly at a 
child’s eye level.”

Continuing the theme, Burberry’s 
window depicts its Thomas bears 
enjoying a night at the theatre, 
while Balenciaga’s window houses 

a swinging circus performer who 
introduces key Christmas accessories 
from a trapeze. A production line 
of mice work on Christmas orders 
in their workshop in the Stella 
McCartney window, while Bottega 
Veneta’s AW15 handbag collection 
appears alongside the strongman’s 
weights in the Magical Marionette 
circus tent.

An oversized gingerbread house 
created by Rosalind Miller takes over 
one of Harrods’ windows, delivering 
a Hansel and Gretel twist. The 
house stands nearly two metres tall 
and three metres wide. Constructed 
of more than 42 gingerbread tiles 
(weighing a total of 40kg) and with 
around 200 sugar roof tiles, it took 
33 hours to bake and involved 20 
hours of hand-piping. Alongside the 
house, an array of festive fare from 

Godiva, East India Company and 
Ladurée is featured in the wintry 
forest scene.

To coincide with the launch of 
the famous Harrods windows, 
the Festival of Christmas began 
on Friday 6th November with the 
arrival of Father Christmas and the 
opening of the Harrods Christmas 
Grotto, supported by a variety of 
festive characters. Families were 
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Harrods first opened its doors in 1824, starting life as a tea 

shop in east London. Since then, it has grown to become 

the world’s most famous department store, known for its 

unrivalled range of luxury products.

The store now features more than 330 departments spread across 

eight floors and, as well as exclusive brands and one-of-a-kind 

departments, has established a reputation for service excellence.

able to meet Father Christmas’ 
reindeer, visit Snowball Alley, and 
have fun with the Wheel of Fortune 
and a festive photo booth.

In-store, each department will 

be running a number of activities, 
including face painting with Disney 
in Childrenswear on the fourth floor; 
sock monogramming at Pantherella 
in Menswear on the lower ground 
floor; and calligraphic personalisation 

and monogramming across Crème 
de la Mer products in the Beauty 
Halls on the ground floor.

As their motto says: at Harrods, 
anything is possible. 
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Le Morne, on the southwesterly 
tip of the island, is a breathtaking 
landscape known as the “pearl of 
the Indian Ocean”. The mountain 
and its surrounding landscape 
hold a sacredness that is ardently 
venerated by the locals who 
cherish the relatively unspoiled 
region, and the powerful aura that 
the mountain exudes. Le Morne 
has become part of the national 
consciousness in terms of history, 
memory and identity, and since 
2008 is also a UNESCO World 
Heritage Site.

Year-round, Le Morne is one 
of the world’s most captivating 
sites for water sports activities in 
Mauritius. Enjoy all the advantages 
of its beachfront location through 
the resort’s onsite Watersports 

Centre. Enthusiasts can adventure 
to One Eye, adjacent to the hotel, 
which is considered a paradise for 
kite and wind surfers, while the 
area also has endless and shallow 
turquoise lagoons to try snorkelling 
or kayaking.

The resort’s graceful colonial design 
emphasises luxury, with a focus on 
escape and relaxation, as the team 
of St. Regis Butlers anticipates 
the needs of every guest. The 
interior design draws on Mauritius’ 
compelling past, fusing French, 
Eastern, British and Indian influences 
to create an eclectic and stylish 
exploration of the island’s cultural 
heritage. 

The resort features 172 sumptuous 
guest rooms and suites facing 

mesmerising views of lush tropical 
gardens or the sparkling Indian 
Ocean. The prestigious St. Regis 
Villa, set on one of the finest 
beaches of the island, features four 
luxurious bedrooms with private 
pools and gardens, an infinity pool, 
spectacular living and dining area, 
drawing room and private access to 
the beach.

Additionally, the resort’s Iridium Spa 
provides guests with the ultimate 
wellness escape. A 5-star spa 
experience, with treatments tailored 
to each guest’s needs, the spa also 
features a Ladies Hair and Nail 
salon, a dedicated men’s Grooming 
Salon, sauna, steam room, Jacuzzi 
and relaxation terrace.

TRAVEL

Paradise Found  
in Mauritius.
Esteemed as a “paradise found” the award winning The St. Regis Mauritius 
Resort is built directly on the white sandy beach of Le Morne Peninsula, 
overlooking the turquoise waters of the Indian Ocean. Opulent amenities 
and services include the renowned St. Regis Butler service, five distinctive 
dining venues, two bars, swimming pools, the Iridium Spa and world-class 
water-sports facilities.  

The St.Regis Mauritius Resort
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TRAVEL

A myriad of gastronomic 
experiences await guests, with five 
distinctive opportunities to savour 
the flavour of the Indian Ocean. 
Guests can travel through the exotic 
tastes of Asia, the freshness of a 
beach grill and the finest French-
Mauritian cuisine.

St. Regis Hotels & Resorts
Commitment to Excellence

Combining timeless sophistication 
with modern luxury, the St. Regis 
brand is uncompromising in its 
commitment to excellence. St. Regis 
Hotels & Resorts are known for 
delivering unrivalled luxury, bespoke 
service and refined elegance at 

the best addresses in the world. 
A favourite among discerning 
travellers, St. Regis has built its 
reputation on the pillars of style, 
innovation and comfort, creating 
unparalleled experiences in some 
of the world’s most celebrated 
destinations.

Mauritius

Mauritius combines a broad diversity 
of beautiful scenery, crystal clear 
lagoons, soft golden sandy beaches 
and indigo waters, silhouetted by 
striking mountains and an incredible 
mix of cultures and flavours. In its 
wild interior lie waterfalls, verdant 
forests and endemic wildlife. Blessed 

with year-round balmy weather, 
guests can enjoy popular sports 
such as snorkelling, kite-surfing ad 
scuba diving as well as hiking in the 
Black River Gorges National Park. 
Mauritius’ rich cultural heritage, 
represented by colourful temples, 
churches, pagodas and mosques, is 
visible at every turn.

For more information:
The St. Regis Mauritius Resort
Le Morne Peninsula
Republic of Mauritius
Tel. +230 403 9000 
Fax +230 403 9001
www.stregismauritius.com
Reservations: mauritius@stregis.com
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Damian
Aspinall

Charismatic philanthropist and noted conservationist, Damian Aspinall, devotes his time to 

improving the plight of endangered animals around the world.

Damian Aspinall is the eldest son of John Aspinall, multi-millionaire gambler turned fervent 

collector of wild animals. Damian’s love and protection of animals can be attributed to the fact 

that he grew up in an unusually eccentric environment that exposed him to a myriad of exotic 

animals of all descriptions from birth. 

PROFILE

Helga Esteb / Shutterstock.com

From Casinos to Conservation
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When John Aspinall passed away in 
2000, Damian inherited The Aspinall 
Foundation which he claimed was 
losing millions of pounds a year.

“You have to understand that when 
he died, there was no money in the 
bank and these parks were losing £4m 
a year. Now we have to find £10m a 
year. I can see why the other family 
members didn’t want to be involved… 
but I was compelled to do it.”

Using his own money, and through 
prestigious fundraising events and 
private sponsors, Damian kept the 
foundation, as well as Howletts and 
Port Lympne Animal Parks, afloat. To 
date, the foundation has now released 

around 51 gorillas to secure areas 
in Africa, as well as other primates, 
elephants, rhinos and cloud leopards. 

Damian detests zoos: “If I had my way, 
I’d close down 90 per cent of all zoos 
tomorrow.” In his opinion zoos serve 
only to entertain humans, and he is on 
a mission to return as many animals as 
possible to the wild.

Although sadly some of the animals 
released back into the wild did not 
survive, the majority have. Most 
famously, gorilla Kwibi, with whom 
after five years of being released to 
the wild, Damian was filmed having a 
heart-warming reunion.

It is accurate to say that although 
Damian Aspinall’s commitment to 
the preservation of animals and the 
natural world has been met with 
scepticism, the foundation’s landmark 
breeding programmes have resulted in 
hundreds of gorillas, tigers and other 
species such as snow leopards, honey 
badgers and fishing cats being bred and 
nurtured successfully.

“I’ve been surrounded by animals my 
entire life and I can tell you there’s no 
greater privilege in this world. Animals 
should have as much right to happiness 
as we do and co-exist on this planet, 
which is far more important than we 
are.”

 His father and gambling club host 
John Aspinall began to collect animals 
in 1956 quite by chance after coming 
across a rather gaunt-looking Capuchin 
monkey in a shop in London. After 
taking him home to the flat in Eaton 
Place he shared with his then wife 
(and estranged mother to Damian), 
Jane Gordon Hastings, the couple 
named him Dheddi (literally translated 
as dead loss). Against expectations, 
Dheddi flourished and the seed was 
planted. A five-week-old tigress 
soon joined them, followed by two 
Himalayan bears. Shortly after, Aspinall 
put a deposit down on Howletts, a 
700-acre estate in Kent, allowing 
him the space to breed and keep an 
extraordinary variety of animals, which 
included tigers, Indian elephants, lynxes 
and gorillas. 

In 1957 Howletts was set up as a 
private operation whose pioneering 
work aimed to give exotic animals in 
captivity as natural an environment as 
possible, enabling them to roam freely 
within the grounds. It was the first 
of its kind to focus on the breeding, 
reintroduction and safeguarding 
of rare and threatened species, 
an approach vastly different from 
conventional zoos.

Growing up surrounded by exotic 
animals gave Damian a deep affinity for 
the natural world. Damian describes 
these formative experiences as “an 
extraordinarily blessed childhood. 
We’ve got Super 8 films from the 60s 
of me as a seven-year-old, playing 
with tigers and bison around a tree or 
tearing around the lawns with a gang 
of wolves”.

While he was only a baby he was 
placed into the arms of one of his 
father’s female gorillas, a tradition he 
has controversially continued to this 
day with his own children, while his 
childhood playmates were bears and 
wolves.

Despite his father’s affluence, Damian’s 
fortunes were purely self-made. “My 
father never bought me a car, never 
bought me a flat. I was his son – get 
out there; do it on your own. But 
undoubtedly it’s made me what I am 
today.”

Leaving school at 16, he quickly made 
his first million by acquiring wealth 
through property and then followed 
in his father’s footsteps by going on to 
manage the successful casino empire, 
Aspers.

PROFILE

Growing up surrounded by exotic animals,  
gave Damian a deep affinity for the natural world.

‘If I had my way, I’d close down 
90 per cent of all zoos tomorrow.’ 

Damian with his three daughters Tansy (right), Clary (left) and Freya (centre)

Damian with Arina at Howletts in 2013
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Julian Luskin

Featured Photographer

A Hindu devotee applies sacred ash by the Ganges River
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A woman washes herbs in Damnoen Saduak floating market near Bangkok

A young camel herder in the western Saharan desert

A military helicopter stationed outside of Ouarzazate, Morocco

London Met Police officer covered in paint during the 2011 anti-cuts protest

The madness of the Correfoc Fire Run in Barcelona
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Julian Luskin is an award winning 

Barcelona based photographer, originally 

from Austria via the US, his passion lies in 

documenting the depth of the moment, 

which he combines with a love of travel.

 

Having photographed a wide range of 

subjects in his career, he has turned to 

photojournalism and travel photography 

to document the human experiences 

he encounters. The challenge of telling 

the story through his imagery keeps 

him enthused and passionate about his 

work, with traveling providing a constant 

source of inspiration. His photography 

and personal development he sees as a 

continual journey, connecting with his 

subjects and the world at large, whether 

the fury in a riot or the harmony in 

prayer, by attempting to capture this 

essence through his lens. 

 

As a former creative art director and dark 

room aficionado, in his personal projects 

he enjoys portraiture and landscape 

photography, sculpture and the infinite 

scope for creativity in digital design. 

www.julianluskin.com

. Acrobatic maneuvering on the Eisbach Surfer Wave in Munich

Performers reapply their makeup during the Carnaval de Sitges Water falls inside the Gua Payau cave in Malaysian Borneo

Spirit possession during the ritualistic dance of Theyyam  
deep in the jungles of Kerala

A Kochi fisherman casts his net into the Lakshadweep Sea

Aerial abstract images of the glacial river system in southern Iceland
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Adolfo Rua

Featured Artist
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Adolfo Rua was born in Madrid in 1960 into a family of artists. His first 
professional exhibition was at the age of 13 in Malaga, at which he was able 
to demonstrate the intense and vital painting style that has since become his 
trademark. 

“The first things that caught my attention were the fragrance of turpentine, 
the dense, pleasant odour of linseed oil, and all the colours of the rainbow,” 
he says of his early artistic instincts and of his desire to immerse himself in his 
work. 

“Inside the studio, I discovered the beauty of working tirelessly until I learned to 
enjoy this life of absolute and total dedication, observation and sensitivity and 
to bring the essence of these experiences to a canvas.”

Vital Alchemy
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As an adult, his fascination with light and colour eventually drew him to the 
small coastal town of Sitges, near Barcelona, to which he was attracted 
primarily by its Mediterranean mountains, vibrant streets and languid beaches.

“I allowed myself to be seduced by nature itself,” he admits. “The sun, the 
water, the air, the earth. A wonderful alchemy through which I became a child 
of Mother Nature. I started to become myself, grateful for everything that life 
offered me and continues to offer me. I dedicate all my creations to Her.”

Between exhibitions and murals, Rua travels to Holland, Italy and Morocco, 
searching constantly for inspiration, and is developing his work both in subject 
matter and in colour and light.

To see more of his work visit: adolforua.com
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